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I’m a bagful 
of washing 


efficiency ! 


[t’s true! DZO M08 is the complete detergent 
that gives you better results at lower cost! 











Have you used Ozoniie sately? Li you haven't 
you’re missing the best Ozonite ever built 
for washroom efficiency and economy} 
Ozonite has been improved by advanced 
scientific research in the famous Procter & 
Gamble Laboratories. It’s a ready-to-use 
balanced blend of high titer soap and alka- 


ne builders that works to perfection in your 
washroom equipment. When you use Ozonite 
for washing your linens you can expect long- 
er average linen life, superior soil removal, 
and bri)liant whiteness. 


Discuss Ozonite with your P&G Sales 
Service Representative or write to: 


& PROCTER & GAMBLE, Manager, Bulk Soap Department, P. 0. Box 599, Cincinnati 1, Ohio 





STARCH COOKERS 


> iy 
b i All copper. double-walled 
permanently insulated. In 
3. sizes: (15-gal.) B3-2, 
(25-gal.) 83-5, (50-gal.) 
83-11. 
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STAINLESS STEEL 
Boosts PRODUCTION 


TRUCK TUB 


IZ BISHOP Lifelime 





Made of st inless steel. No 

ortho In 3. sizes: Fits every hand smo nee 

62-5 (°2) a7 x 34" x 25” fortably. 9 , squeeze 

deep; 82-13 (*3) 26" x it] Instant action! Lightest . - 
Fostest . . Easiest fo operate} 


36” x 25° deep 


























LIQUID SOAP MAKER . : elele 








Saves time and supplies. Galv. = - 
steel in 3 sizes: (30-gal.) 86-1, a = 
(60-gal.) B&-2, (100-gal.) BES. 
BISHOP 
PUF-FINISHERS ‘s a 
or, fa ty: 
Heads filt over boord; no  ) Drmesathie 
reaching. 85-18% (shown): ern 
$3, #22, #52 heads, Sit ei 
sproy iron, spray gv”- ' - 
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hor finished werk. 200? wide | : 

=—" Cott at the 
BISHOP SHIRTRANSPORTS . 

< with - 

i 4 Cur handling %:; fold ve ey Bishop 


fo sove space. All steel. In 
QIN UNITS hah be 10" wid, 19° high, 18” ten . 





2 sizes: 829-50 (for 5 


shirts); B29-100 (100 shirts)- a) 








B29-AK1010—10-Bin Unit ............ $78.50 
~ aad saparot? sot 828-AK0510—15.Bin Unit... 98.50 
FAN elay. B29-A510—5-Bin section only...... 
Cut mix-vp , toss = tine 829-K10—8ase ite pegs 
ca Save pan aa og ouput FOR WEARING APPAREL ~ 
e75y Yo reduction | Each bia 13” wide, 15” high, 18° deep; 
ras le For any jant - - “any or syste cach tier hes back Medtineston strip. 
‘ 10,1 AVR Units B29-AK1513—15-Bin Unit .........108.50 
@ WY) > 128.58 
eg AVAILABLE F° ne ene (Rare 40.50 
AL 
ORDER FROM YOUR JOBBER 





e? 
“— 
- 
s 
. 
ae 
0 








tee eK KKK KKK KKK KKK KKK Kk 


I WING-DING OF A TRUCK (DEA!!! 


Here's a totally new kind of truck that gives you more load space than a conventiona) ha)f-tonner, plus the inherent 
economy of an air-cooled engine! A truck that will carry up to 1,900 Ibs. of payload (with a trim 4,600-Ib. G.V.W.) 
on a nimble 95-inch wheelbase. A truck that measures only 15 feet Jong and devotes nearly 9 feet of it to 
payload} Do)lar-saving performance starts with the engine—a space-saving “‘pancake’’ 6 that never needs anti- 


freeze or radiator repairs .. . and never stops cutting fuel costs! Ideally suited for trouble-free truck duty, also, is 
the tough chassis build of Corvair 95, which includes frame and body designed as a rugged one-piece unit to 
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DRIVER'S WP FRONT... ENGINE’S IN THE REAR 


CORVAIR i. 


withstand slam-bang runs. And there’s 4-wheel independent suspension (first time in a US. truck!) to take 
the roughness out of road surfaces. The list of Corvair 95 design advantages is as long as your arm. There’s 
Joad space so accessible that the truck practically loads and unloads itself! There's exceptiona) driver 
comfort, easy maneuvering, snappy styling, and much, much more. It’s a wing-ding of a truck idea— 


available in pickup and panel body versions. Visit your nearby Chevrolet dealer soon and get all the 
details. . . . Chevrolet Division of General Motors, Detroit 2, Michigan. 
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Corvan 


New Corvan. There’s 2 world of load space in this 
new Chevy pane)—it’s 109” long, 60" wide and 54" 
high at center! Side doors take a 4’ x 4’ erate with 


ease. Left side doors are optiona) at extra cost. 


New Rampside pickup. Roll out those heavy loads 
—there’s nothing to it in this one! Ruggedly 
built side gate drops down to form convenient 
ramp for easy loading or unloading. 


New Loadside pickup. Gives you more load space 
than a conventional half-tonner. Also, optional 


extra cost flat floor provides 39 sq. ft. of loading 


area, and you can stow cargo underneath it, too 


Pickups 


Less truck weight allows more cargo weight) Corvair 


95’s weigh up to 1,200 \bs. less than other half-tonners 


.. yet they'll carry up to 1,900 Ibs. of cargo! 
50-50 weight distribution! Husky 2,500-lb.-capacity 


front and rear suspensions carry nearly equal loads 


to reduce strain on chassis and tires. 
More load space, less road space! Corvair 95's are 


2 feet shorter than conventional half-tonners. But 


Corvair 95’s carry bulkier cargoes! 
Easiest to get around in! Turning radius (under 20 


feet) is less than that of ordinary _trucks. That 
means easier Maneuvering and parking, 


1961 CHEVROLET STURDI-BILT TRUCKS mee 
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TEXTILES: George Johnson, former vice-president of the American Institute of 
Laundering, is enjoying an active retirement. As an authority on textiles, he writes 


in this issue about the Battle of the Fibers 


ENGINEERING: air pollution laws affect laundry 
operations in many parts of the country. Learn how plant- 
owners are coping with this growing problem 
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X marks the 
strongest point on 
the GRANITE NET . 
the spot where most 
nets wear out first! 


*Guaranteed 742 pounds 
per dozen, 24”x36” size. 


Extremely heavy for long wear (712 Ibs. per doz., @ Available in white or 8 chrome-dyed colors; guar- 
24x36 size) anteed never to fade or bleed. 


Unique 5 bar construction. Lock knitted and rein- 
forced; resists pin damage, does not snag buttons; 
ideal for easy, rapid pinning. 

Seams double-sewn; guaranteed not to open for COLORS SIZES 

life of net. 

“Gibraltarized” — Pre-Shrunk, for maximum re- WHITE, RED, BLUE, GOLD, 14%20" ——2:1"x36" 
tention of capacity and shape. 21” x 36” GRANITE GREEN, BROWN, ORANGE, 18”x30” 24"x36" 
has same capacity after washing as 24” x 36” of VIOLET AND BLACK 21”x33” 30”x40” 
other nets. 


e FREE SAMPLE—send request on your letterhead. 








GIBRALTAR FABRICS, INC. 


254 — 36TH STREET, BROOKLYN 32, N. Y. 


GIBRALTAR’S PRODUCTS ARE SOLD THROUGH LEADING DISTRIBUTORS EVERYWHERE 
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NEW products and literature 


or further 





nformation or 


WATER REPELLENT 

Sahara Instant Water Repel- 
lent is a low-odor 
product that dissolves in most 


viscous, 


temperatures and _ is 
a soft “feel” to 


solvent 
said to impart 
all fabrics. 
Anscott Dry Cleaning Prod- 
ucts, Inc., P. O. Box 566, 
Industrial West, Clifton, N. J. 


LARGER UNIT HEATERS 
gas-fired heaters 
ranging up to 300,000 B.t.u. 
have been added to the line of 
Kisco Boiler & 
Company. All 
thermostatically controlled auto- 
aluminized 


Larger, 


Engineering 
heaters have 
matic gas burners, 
steel heat exchangers. Stainless- 
steel heat exchangers are also 
available. 

Kisco Boiler & Engineering 
Company, 2400 Dekalb St., St. 
Louis 4, Mo. 


NEW WASHER-EXTRACTOR 


This 400-pound washer-ex- 
tractor, Model 44LA, 


two shell doors and four com- 


features 


partments with pullman parti- 
tions. The position of the shell 
doors and the side loading per- 
mits two men to load or unload 
at the same time. 

Washex Machinery Corp., 
192 Banker St., Brooklyn 22, 
N. Y. 


HEATER CATALOG 

Eight models of Pick steam 
injection water heaters for high 
or low pressure steam are de- 
scribed in a just-released cata- 
log. The heaters range from 500 
to 50,000-gallon capacity. 

Pick Manufacturing Co., Wa- 
ter Heater Division, West Bend 
Wis. 


BETTER CHANGE-MAKER 
New, improved Maximum Se- 
Change-Makers 


needing no 


curity have 


heavier cabinetry 
vault or padlock, Underwriters’ 
Laboratory-approved _ external 
locks, front loading and servic- 
ing, interchangeable units. 
Standard Change-Makers, 
Inc., 422 E. New York St., 


Indianapolis, Ind. 


NEW PRESS PAD 


Green Stripe Nylopress press 


pads, claimed to offer extended 


life, greater heat resistance and 
easier steam penetration, are 
marked down the middle with a 
green stripe for quality iden- 
tity. 

American Felt Company, 2 
Glenville Rd., Glenville, Conn. 
ALUMINUM TRUCK BODY 
Olsonette Alu- 


almost 


Lightweight 
minum body can carry 
1 ton of payload on 4%4-ton, 96- 
wheelbase. Loadspace_ is 


high, 74 


inch 
66% inches 
wide, 84% inches long. The 
bodies are being built for the 
Ford P-100 forward control 14- 
ton chassis but models for other 


inches 


makes will soon be available. 
J. B. E. Olson Corporation, 
600 Old Country Rd., 


City, N. Y. 


Garden 


ANOTHER COIN-OP CLEANER 

The new Norge automatic 
coin-operated drycleaning ma- 
chine is said to clean 8 pounds 
Eight 
a spe- 


of clothes in 45 minutes. 
units in a bank utilize 
formulated solvent from 
one central source. The solvent, 
Norge-Clor, is indefi- 
nitely through filtration and pur- 
ification. 

Norge Division, 
Corp., Merchandise Mart Plaza, 
Chicago 54, Il. 


cially 


reused 


Borg-Warner 


PACKAGED HRT BOILERS 

Fully packaged horizontal re- 
turn tubular-type higher pres- 
sure boilers in sizes from 6 to 
100 hp. are available, shipped 
fully assembled with all controls 
installed at the 

Columbia Boiler Company of 
Box 230, Pottstown, 


factory. 


Pottstown, 


Pa. 


NEW SHAMPOO 

Concentrated Warco Rug & 
Upholstery Shampoo is avail- 
able in 5-gallon pails with plas- 
tic pouring spouts or in drums. 
Four-ounce 
had on request. 

Warco Laboratories, Inc., 
13609 S. Normandie Ave., Gar- 
dena, Calif. 

Continued on page 8 
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Whats Behind the Door? 


. Big things are going on at 


the Cissell Manufacturing Company, Inc.! 


Your jobber will have the news! Consult him soon! 
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NEW PRODUCTS Continued from page 6 


NEW SPRAY SPOTTER 
Boot, a 
compound, _ is 


new spray spotting 
to 


equally well with natural, syn- 


said work 
thetic and wash-and-wear fab- 
rics. A deal which includes a 
specially engineered 
tank for the 
being offered. 
Wallerstein Divi- 
sion of Baxter Laboratories, Inc., 
Wallerstein Square, Mariners 
Harbor, Staten Island 3, N. Y. 


pressure 


spray spotter is 


Company, 


GREASE REMOVER 
Dis-Solv, a 
with 


new penetrant 


an emulsifying nonionic 


surfactant, is designed to re- 


move grime, grease and oil 


stains. It is recommended for 


use on diapers, work 
flatwork. 

Aurora Manufacturing Corp., 
74-76 Wythe Ave., Brooklyn 


11, N. Y. 


shirts, 


clothes and general 


NEW ACTIVATED CARBON 

Super-Karb, a 
adsorptive activated carbon, 
checks the build-up of fatty 
acids, acts as a decolorizer. The 


new super- 


product is packed in 1-pound 
poly bags. 

Laundry & Dry Cleaning De- 
Chemicals 
Center, 


partment, Pennsalt 
Corporation, 3 Penn 


Philadelphia 2, Pa. 


FINISHING ASSEMBLY 

The Puf’n’Iron Finisher con- 
sists of three sizes of steam puff 
irons, a padded ironing board, 
ironing board, 
steam-electric iron (optional) 
with water spray and conden- 
ser, in one integral assembly 
the fin- 


double sleeve 


within easy reach of 
isher. 
Bishop Freeman Co., 


Foster St., Evanston, III. 


1600 


FLATWORK IRONER 

Speedline two-roll flatwork 
ironer said to have hourly ca- 
pacity of up to 180 pounds of 
linens features oversize padded 
rolls, quiet operation, variable 
speed drive, chaindrive on pad- 
ded rolls, roller and ball bear- 
ings throughout. 

Troy Laundry Machinery Di- 
vision, American Machine and 
Metals, Inc., East Moline, IIl. 


NEW TRUCK BODY 

The Model M-7 Minivan De- 
livery Body has been designed 
the Dodge 
P-100 forward-control 
chassis 104-inch 
base and 6 cylinder engine. The 


for use on new 
¥-ton 
with wheel- 
body has a load capacity of 
213 cubic feet. Made of light- 
weight alloy steel. 

Boyertown Body Works, 
Third and Walnut Sts., Boyer- 


town, Pa. 


TRUCK RECORDS 

A 20-page truck cost record 
book and forms for driver daily 
reports to assist truck users to 
evaluate equipment perform- 
ance are being offered free of 
charge. 

Consumer Relations Depart- 
ment, International Harvester 
Company, 180 N. Michigan 
Ave., Chicago 1, Il. 


CONSUMER EDUCATION KIT 
Your Clothing Carousel pro- 
gram on clothing management 
and drycleaning offers plant- 
owners a kit that includes a film 
strip, suggested talks, discussion 
outlines, a wall chart of the 
drycleaning process and_ three 
consumer-oriented booklets. A 
merchandising campaign is also 
geared to the basically non- 
commercial program. 
Dow Chemical 
Midland, Mich. 


Company, 


COIN-OP TOWEL CABINET 

Designed for linen suppliers, 
this linen towel-dispensing cabi- 
net features a pilfer-proof coin 
box, Silver Jet mechanism for 
easy operation, and a double 
lock door on the outer cabinet. 

Moderncraft Towel Dispen- 
ser Co., Inc., 20 Main St., Belle- 
ville, N. J. 


NEW DODGE TRUCK 

The new Dodge P-200 for- 
ward control unit ma- 
neuverable 104-inch wheelbase 
and choice of 101 or 140 hp. 
inclined engine. Maximum 
GVW is 7,500 pounds. A 35- 
replacing 
generator, is 


has a 


ampere alternator, 
the 
said 
costs. 

Dodge 
Corp., 7900 Joseph Campeau 
Ave., Detroit 31, Mich. 


conventional 


to reduce maintenance 


Division, Chrysler 


NEW CONCEPT CONVEYOR 
This Rapistan 
Free system uses both power 


Power-and- 


and gravity flow to move loads. 
Power is applied only to gain 
elevation; gravity lines are used 
for most of the travel.. Since it 
uses components of the R-K 228 
conveyor system and the same 
track, it may be used in con- 
junction with the 228 without 
extra adjustment. The installa- 
illustrated is at the Ex- 
celsior-Leader Laundry, St. 
Louis. Here bags are hung up- 
side down to facilitate handling. 

Rapistan-Keystone, Inc., 350 
Rapistan Bldg., Grand Rapids, 
Mich. 


tion 


IRONER ACCESSORIES 

A new line of accessories for 
flatwork ironers includes style 
#125, from 
strong, smooth twill weave web- 
bing. One side is green, the 
other natural. New tapes of non- 


feed ribbon made 


slip construction are available 
in one-piece rolls of 100 yards. 

Revolite Division, Raybestos- 
Manhattan, Inc., 500 Fifth Ave., 
New York 36, N. Y. 


LIQUID INDUSTRIAL DETERGENT 

Launtex features a_ special 
formula of detergent oils for re- 
moval of greasy or oily soil. Rec- 
ommended uses for the liquid 
detergent include removal of soil 
lines from shirt collars and cuffs. 

Cowles Chemical Company, 


7016 Euclid Ave., Cleveland 3, 
Ohio. 


TH 
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BOILER FINANCING 

Two new plans allow plant- 
owners to lease new boilers or 
buy them through installment 
payments. The lease payments 
are tax-deductible. 

Boiler Engineering and Sup- 
ply Co., Inc., Manavon St., 
Phoenixville, Pa. 


QUIET CLEANER 

New Pullman  Vacmobile 
Model JB 75 CV features extra- 
quiet operation, wet or dry 
pickup, bypass motor and cor- 
rosion-resistant epoxy liner. 

Pullman Vacuum Cleaner 
Corporation, 25 Buick St., Bos- 


ton 15, Mass. 


FLEXIBLE HOSE CATALOG 

A 20-page catalog, No. ID- 
100D, illustrates and describes 
Universal All-Metal Flexible 
Hose, including LP steam con- 
nectors for laundry presses. 

Universal Metal Hose Co., 
2133 S. Kedzie Ave., Chicago 
23, Ill. 


STATIC ELIMINATOR 

Statikill, designed to elimi- 
nate and retard static electricity, 
is now available in spray cans 
as well as in bulk. 

Statikil, Inc., 1220 W. Sixth 
St., Cleveland 13, Ohio. 
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rom your customer's viewpoin 


... you need Wyandotte HALOX® 


for really safe, white bleaching 


If the bleach you use is too harsh, most likely she replaces the 
shirts ... and counts the cost! Still, she expects white shirts — 
all white work — to come back sparkling white. Reasonable 
enough. And you'll find that when you use Wyandotte Hatox, 
she’ll continue to be pleased with your work . . . month after 
month after month. 


HALOX is the original organic dry bleach — safe and gentle 
on any white-cotton fabric. For, unlike harsh hypochlorite 
bleaches, Hatox holds tensile strength loss to a minimum 
while it improves whiteness. 


HALOX goes easy on your budget, too: A 100-pound drum 
will bleach 80,000 pounds of white work. What’s more, it’s 
simple and safe to use. You just add it dry to the wheel. 


Investigate Hatox for your bleaching needs. You owe it to 
yourself, as a method to help build business. Get all the facts 
from your Wyandotte jobber or representative, today. 
Wyandotte Chemicals Corporation, Wyandotte, Michigan. 
Also Los Nietos, California. Offices in principal cities. 


yandotte 


REG. U.S. PAT. OFF. 


J. B. FORD DIVISION 


Specialists in laundry washing products 
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The issue 
in brief 


Sales trends 


August is traditionally a slow month for laundering 


and there was no exception this year. Sales in some 
‘ ~ } 
areas, however, were running 4 and oa percent C- 
low August 1959. September prospects )cok better 
and we should finish ahead for the year./Factory 
sales of home washers are still dragging. Business 
is off 15 percent this year to date with little hope 


for recovery in the final quarter. 


Check your taxes 


A lawyer tells you where to look tor tax breaks on 


your 1960 return. 1 you act now, you may save 


yourself some money next vear. 


Birthday promotion 

Morey-LaRue Laundry of Elizabeth, New Jersey, 
passes up no opportunity to promote sales, And 
birthdays offer a perfect excuse for doing something 
special. This years parties were slanted to the 
young folks’ interests. They featured a famous TV 
clown, who attracted an audience of better than 
10,000 in three week-end appearances. Detailed 
preplanning is the kev to Morey-LaRue’s successful 


spectacu)ars. 


Flexible conveyor 
The Pride plant in Phoenix, Arizona, is a brand 


new “department store” operation featuring coin- 


op, storage, laundry and cleaning services. It also 


features a novel overhead power-rail conveyor 
which takes folded items from finishers directly to 
assembly. It’s done with wire baskets suspended 
from the rail. 


The fabric war 

George Johnson, recently retired vice-president of 
AIL, writes about the struggles now in progress 
in the textile industry. It used to be synthetics vs. 
natura’ fibers. Now the synthetics are competing 
with each other as a complex array of new fibers 


crowds into the market place. 


Transportation expert Henry Jennings recommends 
a record system for controlling truck maintenance 
costs. He subscribes to the idea that the simplest 


forms are the best. 


save those B.t.u.’s 


Hi. N. W. Hansen of Suds Laundry, E\gin, iinois, 
reclaims heat from waste water, Hash steam and 
the air . . . with the resu)t that his fue) costs are 
less than half what they are in plants doing a like 
volume of work, This preoccupation also led to his 
designing, and installing a 50-ton air-cooling system 
at a cost of less than $4,000. 


Customer-oriented 
Hampton's Cleaners of St. Louis, Missouri, built up 
a laundry business in the last decade which repre- 


sents one-third of its total sales volume. It did so 


by giving its patrons a “custom tailored” service 


at its 12 package plants and 52 store outlets. 


Convention reports 

LI goes to the AIL’s Young Men’s Conference in 
Washington, D, C,; the American Hospital Associ- 
ation’s laundry session at its San Francisco conven- 
tion; and the New York State Launderers and 


Cleaners convention at Schroon Lake which fea- 


tured a “live” coin-op drycleaning unit. 
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WHO'S A STICK-IN-THE-MUD? 


A Jab by Poke 


I think most Americans have the idea 
that the British are Stick-in-the-muds, 
clinging to ancient, outmoded methods 
and away behind us hustling Yanks in 
mechanization and_ streamlining of 
their production methods. F 

I guess I had some such idea when © 
I went to England right after World 
War II to introduce my SAGER Spread- 
ers. But ] got a rude awakening! After 
visiting several laundries and observ- 
ing that they were so far ahead of us 
in automation as to make us look sick, I was a little red 
in the face when, at the first showing of my movies, Mr. 
Templeton introduced me as the man who was going fo 
show them how it was done in “Amer-r-rica.” I had to 
compliment them on the fact that they had hopper feed- 
ing, conveyors from the washers to the extractors, con- 
veyors fo the tumblers and ironers, and conveyors from 
the ironers to the sorting and packing—things I had been 
urging our laundrymen to adopt but found many slow 
to do so. 

Believe it or not, I sold, through the British Laundry 
Machinery Co., more SAGER Spreaders in the next five 
years than I had sold up fo that time in the whole U. S. A. 
And I can tell you that these British are hard headed and 
practical—they don’t buy a pig in a poke, but when 
they see a good pig, worth the money, they buy. 


Now, why do these laundries keep going, most of 
them at a good profit? The answer is proper sorting and 
FULL IDENTIFICATION. That is also a reason why the 
rental Jaundries are good profit makers. They have 
singleness of purpose. 

] have advocated my form of automation since 1929, 
and I think I have done something constructive for the 
laundry industry in doing so. True, it is only one sector 
of the total possible field of modernized operations, but 
it is progress at what is perhaps the highest point of 
labor costs—the sorting and full identification of sheets 
which may be washed, extracted, and ironed at high 
speed when handled over the A” or "B" SAGER Spreader 
at the lowest cost for preparation, all ready for feeding to 
your ironer at the HIGHEST possible SPEED FOR FIN- 
ISHING. This higher speed, when running several hun- 
dred sheets at intervals {to say nothing of all day) might 
well increase the productivity of your ironer so that 
you could have as much as ONE WHOLE HOUR of open 
time to take additional work, or to cut out that costly 
overtime. 

One midwest laundry operator increased his ironer 
speed by using a SAGER, nearly 60% on family sheets 
and commercial work. He also reduced his claims 33%. 
His output per operator hour at every point increased, 
including "break and sort," to 155 pounds per operator 
per hour. 

How long are you going to keep mumbling about your 
low profites WH. 4. (Poke] Paococ€ 


Modernize for PROFIT With a SAGER 


A West Coast Laundryowner Writes: 
“Our Spreader has been in use about 12 years and has saved 


more per doar invested than any equipment we have ever had,” 


More Sheets— 
Fewer Operators 


A New England Laundryowner Writes: 
“We feel that it is the best purchase from every standpoint that 
we have ever made in over 70 years of business,” 


* Write For Full Facts 


With a SAGER Spreader, one girl 
does the work of two or more hand 


shakers and does it easier and 
faster. With a SAGER “B,” you 


can handle up to 3,000 sheets and 


spreads per day. Above that quan- 
tity, you probably need a SAGER 
“ A ” 


Reduces Labor Turnover 


No more back-breaking lifting and 
nerve-wracking hand work. Your 
SAGER operators like their jobs 
and stay on them. You know what 


this means to your social security 


accounting, as well as to general 


efficiency. 


No Price Increase! 


In spite of greatly increased manu- 
facturing costs, the selling prices of 
SAGER SPREADERS have not 
been raised, The tremendous in- 


crease in SAGER sales volume has 
made this possible. 
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If yours is a laundry handling 1,200 
or more sheets and spreads per day, 
you can’t afford to be without a 
SAGER Spreader in these times of 
high labor and tough competition. 
Write today for details and the 
names of progressive laundries alf 
over the wor)d which have reduced 
their Hatwork ironing costs from 
40% to 60% with these labor sav- 
ing machines. But write us only if 


your sheet and spread production 
is 1,200 or more daily. 


View of Sager B Spreader. Handles 
1,200 to 3,000 sheets and spreads per day 


Please send us full facts about your labor-saving Sager Spreaders. 


M. A. Pocock 


1236 Central Ave., N. E. 
Minneapolis 13, Minnesota 


Firm 
Street 
City 
State 


Print your name 





Time—floor space—labor 
—supply costs—water 


— you name it and your 
American CASCADEX 
Washer-Extractor will 
save it for you! That’s 
why we say it’s the most 
economical laundry ma- 
chine you can buy and 
operate. 


But that’s not all. This 
rugged, compact machine 
is a big-volume producer 
of unusually fine-quality 
work. It’s easy to operate 
and will give years of 
trouble-free service. 


See for yourself how a 
space-saving, labor-saving 
CASCADEX Washer-Ex- 
tractor will increase ef- 
ficiency and production in 
your laundry. Available in 
five sizes: 50, 100, 200, 300 
and 450-lb. capacity. Call 
your American represent- 
ative today for complete 
information, or write. 
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“Our Cascabex Washer-Extractor has been 
turning out 50-Ib. shirt loads, six days a 
week for the past three years without a 
single mechanical failure,” writes John H. 
Triebel, P.D.Q. Laundry & Cleaners, 
Peoria, Ill. He adds, ‘I take this opportunity 
to inform you of a satisfied CaScADEX user.” 


“Our Cascavex Washer-Extractor is a 
‘washin’ fool,’” reports Lee Hocker, Progress 
Laundry, Indianapolis, Ind. “Your amazing 
CycLamatic Washing Contro! plays an 
important part in ‘watchdogging’ our formula 
to save water, supplies, and above all, time.” 


American Laundry Machinery 





Industries « 





W. E. Clark, Clark Laundries, Inc., Atlanta 
Ga., enthusiastically reports: “American 
CASCADEXES wash and extract better than 
any other machines I've checked, and the 
quality of work produced is tops. The savings 
in water, supplies and electric current per 
pound of washing, over conventional washers, 
is amazing, and floor space is far less.” 


Cincinnati 12, Ohio 





“We save approximately $150.00 in weekly 
salaries as a direct result of our investment 
in your CASCADEX Washer- Extractors,” writes 
D. S. Doster, Gastonia New-Way Laundry 
and Cleaners, Inc., Gastonia, North Carolina, 
“We save hot water, and our supply costs 
are also down.” 


Washer-Extr 


ctor 





At Sanitary Laundry & Cleaners, Durham, 
No. Car., these four CAScADEX Washer- 
Extractors with SELECTRO Washing Controls 
have increased production and profits, im- 
proved service and quality of work, and also 
provided important savings in labor, floor 
space, water, supplies and steam. 





Interested in Greater Profits? 





Here are four manuals designed 
to provide you with down-to-earth 
facts that will help build your sales, 
operating efficiency and profits. 
Costing only $1 each, they can be 
worth much more than that if you 
put them to work for you. 

A single usable idea picked up 
from the manuals can be worth 
hundreds—yes, even thousands 


of dollars to you. 

Study the titles listed below— 
read the descriptions—then make 
your selections. Copies of each 
manual are still available but the 
supply is definitely limited. Send 
in your order today so that you can 
be sure to have your manuals to 
help you get your share of busi- 
ness in this growing industry. 


Other successful laundries have bought tiese by the thousands! 





Advertising That Builds and 
Holds Laundry Business 


1. 


A practical manual dealing with a 
comprehensive treatment of all 
phases of advertising planning, 
scheduling and production—writ- 
ten for the laundry executive, not 
the professional advertising man. $1 


How to Build a Greater Demand for 
Your Professional Laundry Services 


3. 


A down-to-earth, realistic manual 
whose sole purpose is to help you 
create a bigger demand for your 
services. Tells how to stimulate 
route sales, promote over-the- 
counter sales, improve’ present 
services and better company 
relations 





2 How to Train Finishing and 
Folding Operators in the Laundry 


Proper training of personnel is one 
of the most important requirements 
of successful management. Here is 
a practical manual devoted to train- 
ing of operators whose functions 
can mean the difference between a 
profit or a loss 





4. Coin-Operated Laundry Roundup 


This is the professional launderers 
view of the hotly competitive coin- 
op field. Here is a series of case- 
histories slanted to the professional 
plantowner to give him an edge 
over the investment operator... $1 
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CLIP OUT AND MAIL ORDER TODA) 


THE LAUNDRY JOURNAL, 466 Lexington Ave., New York 17, N. Y. 


Please mail 
my check for 


at $1 for each copy. 
NAME 
FIRM 


STREET 


CITY 


copies of each of the manuals | have checked at the right. | have enclosed 
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Can you 
“collar” 
this man? 


How well you do this man’s collar—and his to assure top-quality results. 


entire shirt—may well determine if you can 
“collar” him as a permanent customer. Men 
on the go in business today realize it takes 
a well laundered shirt to add the final touch 
to a well groomed look. That’s why so many 
professional laundries and cleaners are put- 
ting their reliance in Huron wheat starches 
—either Instant Starch or Velvet Rainbow® 


The same high quality standards you ex- 
pect from Velvet Rainbow are also available 
in Huron Instant Starch, a product that re- 
quires no mixing because it is added directly 
to the wheel in powdered form. H.LS.” or 
Velvet Rainbow—specify either of these 
fine Huron wheat starches and you're speci- 


fying the best. 


The name of your nearest distributor of economical Huron“ 


commercial starches is available from Hercules. 


Huron Milling Division, Virginia Cellulose Department 


HERCULES POWDER COMPANY 


Hercules Tower, 910 Market Street, Wilmington 99, Del. 
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The proper perspective 


You can’t blame anyone for wanting a higher salary to raise his 
standard of living. But if wage hikes are not based on increased 
productivity, they release inflationary pressures which boost the 
price of materials and reduce the purchasing power of the consum- 
er’s dollar. As a result, no one is any better off in the long run. And 
the ones who really suffer are the persons on fixed incomes and 
pensions who have no way of augmenting their nest eggs. 

All too frequently, we all are inclined to take our jobs for granted, 
little realizing just how valuable an asset a job can be. 

Few people realize, for example, how much Capital Assets 
(Stocks, Bonds, Savings Accounts, etc.) they would have to invest to 
produce the income they now receive on their jobs. A recent news- 
letter that came across our desk made this point quite dramatically. 
Here are the figures given: 


You would require the following 
Capital Assets invested at 4% 
to earn the same amount 


If your job pays 








you the following 








amount each week 
$ 30 $ 39,000 

50 65,000 

75 97,500 

100 130,000 

150 195,000 

200 260,000 

250 325,000 








In other words, every $10 a week that you earn on your job is equal 
to 4 percent interest on Capital Assets of $13,000 (One can’t help 
but be impressed when the facts are presented in this way. ) 

Now take the case of a route salesman who gets 15 percent com- 
mission. He isn’t inclined to knock himself out going after a $2-a- 
week bundle, if he feels that his efforts will only net him 30 cents. 
What he forgets is that this sum is not a lump figure. He will actually 
get 30 cents every time he makes a pickup. Thus, in the course of a 
year, a weekly $2 bundle will raise his annual income by $15. 

If he got 33 new customers for the same amount, he could increase 
his earnings $500 a year. And 66 (just a little better than one new 
customer a week ) would raise his earnings an extra $1,000. 

Conclusion: It all depends on the way you look at things. The 
smart management is the one that always strives to give its em- 
ployees the proper perspective. 
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SAVE WAYS with 
HUEBSCH 


SAVE WITH HUEBSCH ON TRANSPORTATION... 


Huebsch Factory Network (5 plants located nation- 
wide, and now a sixth in Toronto) cuts transportation 
costs and delivery time significantly. You save as 
much as $40.00 or more for each Huebsch 37 x 30 
gas heated tumbler dryer in transportation costs alone 
and up to one week or more in shipping time. The 
Huebsch 37 x 30 tumblers are shipped F.O.B. nearest 
factory to save you time and money. Why not cash 
in now on these savings? 
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SAVE WITH HUEBSCH ON INSTALLATION... 


Special Huebsch built-in features save on installation 
time and costs: Adjustable feet for quick, easy level- 
ing and alignment of tumblers; automatic back-draft 
damper prevents hot air and lint from blowing back 
through tumbler into room; and safe, too, with High 
Temperature Limit Control, Air Flow Switch, and keyed 
locks on access panels. 


CONSUMER DESIGNED 


HUEBSCH TUMBLERS 


— “fer you! | 
SIMPLE, SAFE LOADING | SAVE WITH HUEBSCH ON OPERATION... 


TEMPERATURE RAN( GE FOR ANY . 
FABRIC @ NO LINT WORRIES LE Huebsch quality construction guarantees you a long- 
SURROUNDINGS #. COLORFUL TUMBLERS life tumbler with a minimum of care and attention: 
CHOICE OF ANY COLO S ARD self-cleaning lint screen and Magic Carpet for quick, 
OR COIN OPERATED MODELS easy lint removal; trouble-free drive; no hidden 
gears. All controls readily accessible from front for 
fast, easy servicing and adjustment; sealed ball bear- 

ings, no oiling required. 


HUEBSCH ORIGINATORS 


MILWAUKEE 1, WISCONSIN 
FIRST IN TUMBLERS. FIRST IN FEATURES 


NOVEMBER, 1960 


ORDER THE HUEBSCH 37x 
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YOU MUST EXCUSE ME, but I’ve 
had the giggles all morning. Perhaps 
it’s just as well because the mail today 
contained the monthly statement re- 
garding my oil company credit card 
purchases or, haven't I told you, 
my boy now has an auto. Oh, yes, 
about the giggles. I heard a new story. 

A tourist got off an air liner in 
Hawaii and rushed up to the informa- 
tion counter. “Tell me which pronun- 
ciation is correct; is it Hawaii... or 
Havaii?” The clerk said, “Havaii.” 
“Thank you very much,” says the 
tourist. The clerk answered, “You're 


velcome!” 


CEILING-HUNG FANS 

It seems everyone feels he needs 
those big, heavy, floor-mounted fans 
to move air in a laundry. At Diamond 
Laundry & Cleaners, Ralph Morris 
pulls a switch by using several small- 
er fans around the plant. In fact, as I 
recall there’s one at nearly every sta- 
tion and none of them is held in posi- 
tion on a floor mounting. They are 
suspended from the ceiling. 
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Fan 


Metal 
Base 
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These 18-inchers are the floor-type 
that sit on a modern metal base and 
are generally used in the home. Ralph 
hangs them from the ceiling at any 
desired height with a pair of very 
heavy wires. The bases are heavy 
enough to act as a counterbalance, 
through proper adjustment, to posi- 


tion the fan at any desired angle. 


MARKING CONTROL 

Dick Heyes, owner of Arrow Laun- 
dry & Cleaners in Burbank, Califor- 
nia, really swept me off my feet when 


Dick should 


I visited him recently. 


Listing 


Machine witch On 


Se 
‘Total: Key mickal Key 


Micto- Switch Ground 
On Prin€ ing = 
Segment 


have been an electronics engineer, in 
light of the way he uses microswitches 
and solenoids to improve equipment 
in his plant. 

Using full identification with heat- 
seal tags, Dick wanted to eliminate 
the risk of identical markings on two 
different orders. Without getting too 
technical (and in case I’ve loused up 
the wiring diagram) this is what he 
did, in quite simple language: 

(1) When a bundle is completely 
marked in, the operator presses the 
total key on the listing machine. A 
microswitch on the total key then 
breaks the relay contact which sup- 
plies electricity to the heat-seal sec- 
tion of the marking machine. 

(2) A microswitch on the type 
segment won't allow electricity to 
flow back into the marking mechanism 
until the marking levers are changed 
to the next bundle. 

(For answers to questions write 
Dick at 3020 West Magnolia, Bur- 
bank, Calif... . 


not me. ) 


KING-SIZE HOPPER 

At Harry Petersen’s Nuway Laun- 
dry & Cleaners in Long Beach, Cali- 
fornia, there’s a king-sized towel hop- 
per for the folders in the industrial 
linen department. The framework is 
entirely of 14%-inch pipe with welded 
joints. Sides are made of 8-by-3-foot 
panels of 34-inch plywood, tapering 
down to within 12 inches of the table 
top, which is also plywood, Consider- 
ing that the opening at the top of 
the hopper is 8 feet long and 5. feet 
wide, it is understandable that. it 
has a considerable capacity. 

Loading is performed at the hopper 
ends which have been fitted with re- 


movable panels of plywood. The table 
extends about 2 feet from the base 
of the hopper on both sides for work 
area. Harry says it has eliminated 
conversation between the folders since 
they are now separated by the hopper. 
Production is up considerably since 
its installation. 
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Worth mentioning is the manner 
in which the plywood sides of the 
hopper are -secured to the pipe frame- 
work. Light angle-iron is fastened to 
the plywood panel’s edges and then 
the angle-iron is bolted to the pipe 
frame. 


PREVENTS LOAD SPILLS 


Loads coming from an old shake- 
out tumbler seldom spill onto the floor 
while being dumped into trucks at the 
County General Hospital. The half- 
circle metal hood behind the machine 
has been fitted with an 8-inch metal 


Metal Strengthened With 1/4" 
LS panel = On Top &dge 
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panel near its lower edge. The top 
edge of the metal panel has been 
strengthened by a length of 14-inch 
angle iron. The lower edge is rolled to 
prevent tearing linens, also to elimi- 
nate the sharp edge that might be a 
hazard to employees. The metal panel 
itself is riveted at each end to the 
metal hood of the shake-out tumbler. 


THE LAUNDRY JOURNAL 





NOVEMBER, 





a huge new market! 





Norge gives dry cleaners 








After 7 years of development, 


a history-making profit maker— 


Norge coin- operated 
dry cleaning machine 





One of America’s most fabulous untapped 
profit. opportunities has been opened wide 

for the first time—by the new Norge coin 
operated dry cleaner. 


A huge industry can now grow bigger 
Dry cleaning is already one of the nation’s 
biggest consumer service industries. Its 
annual volume is $1.9 billion (twice as big 
as laundering). But this revolutionary new 
Norge invention promises to increase the 
use of dry cleaning by every family. 


More people will clean more things 
Norge’s new dry cleaner makes dry clean- 
ing so simple, quick and inexpensive, fam- 
ilies can clean blankets, sweaters, and chil- 
drens’ garments more often than ever be- 
fore. For the first time, dry cleaning is as 
easy as washing! 

The opportunity this offers plant oper- 
ators is obvious—and unlimited. It means 
additional customers, business, and vol- 
ume, without increasing plant investment 
or operating overhead. 


1960 


A proven market that’s wide open 
Just as astute pioneers in coin operated 
laundries profited handsomely, dry clean- 
ing offers new opportunities to those who 
get into the field now. Operators will have 
the advantage of a proven self-service mar- 
ket. And they will have the added advan- 
tage of being first with the most exciting, 
most wanted family service in years. 


Today is the day to get started 
We can give you all details about the dry 
cleaner, the market, and how to get started. 
But we advise you not to wait. The oppor- 
tunity is knocking right now. Don’t wait 
for somebody else to answer! 
Write, Wire or Phone for full details: 


NORGE SALES CORPORATION 


(A Subsidiary of Borg-Warner) 
Commercial Sales Dept. L.J. 
Merchandise Mart Plaza 
Chicago 54, Illinois-Phone WH 4-0700 





goes to a Morey LaRue... 





Thousands of small fry 


and parents 


turn out to se4 


Bozo the TV clown 
at 1960 celebration 


- 


NOBODY HAS more or bigger parties than the Morey LaRue 
Laundry Company of Elizabeth, New Jersey. Last month the 
firm celebrated three of them on successive Saturdays which 
brought out a tota) of more than 10,000 people. 

The chief attraction of each of these parties was the personal 
appearance of television celebrity “Bozo the Clown’ and his as- 
sistant, “Princess Tickle Feather. 

These Birthday Parties are actually a part of Morey LaRue’s 
sales promotion activities. Management never likes to pass up 
any natura) opportunity like this which gives them something 
different to talk about. 

The parties not only serve as morale boosters to pep up the 
entire organization but thev have proved most effective sales 
stimulants. 

The firm has 25 store outlets scattered throughout the state. 
These are divided into groups and each holds its own Birthday 
Party at a different time to avoid conlilicts, 

Last month the shore group, consisting of a package plant in 
Neptune Citv and eight surrounding stores, held their celebra- 
tion one week; the Linden Drive-In, main plant and five stores 
held theirs the next; and the Morristown-Madison group cele- 


brated the third week. Bozo’s appearance at each of these events 





brought out an audience of 3,000, 6,500, and 3,300 chil- 


dren and parents, respectively. 

The formats have been varied each year to maintain 
freshness. But the most successful parties to date have been 
those slanted towards the children’s interests. This is the 
second time that Morey LaRue has used a television clown. 
(The first made his appearance back in 1951 with excellent 
results. ) 

This year Bozo and Tickle Feather appeared from two 
until four o'clock each Saturday afternoon. They put on a 
short skit, then personally greeted the children and passed 
out autographed pictures, while the mothers in the audi- 
ence were given attractive cosmetics gifts. The gift con- 
sisted of a comb with a device to hold several bobby pins. 

In each case, the children literally mobbed the clown 
and Princess. For example, at the Morristown show, it 
took five policemen to maintain order in the parking area. 
At the other locations, where there was more space avail- 
able, five policemen could do the job adequately. 

There is no question but what a tremendous amount of 
goodwill was generated for Morey LaRue, thanks to Bozo’s 
appearances. But there is more concrete evidence that sales 
were stimulated, too. The volume for Saturday Aoub)ed at 
each plant when Bozo was there. 

One reason why Morey LaRue has success with such 
ventures is because of the tremendous amount of preplan- 
ning that goes into them. Nothing is left to chance. The 
third birthday party at the Linden Drive-In, which We 
had the pleasure of attending, was preceded by a 12- 
page brochure of instructions which went to everyone 
even remotely connected with the project. 

[t outlined the general and specific functions for al) 
personne) involved in the program, right down to who 
was responsible for blowing up the balloons. Two maps 
were also included. One showed the physical setup of the 
plant and parking lot, and the other showed where each 
person responsible would be stationed during the event. 
A timetable spelled out when posters and signs were to be 
displayed, when they were to be removed. It all went 
off with clocklike precision, while the cash registers played 
a merry tune. We'\\ bet the firm repeats the show in years 


to come. 


PROMOTION TIMETABLE 

Let's take a closer )ook at the Linden Drive-in Birthday 
Promotion which had Bozo booked in for an appearance on 
Saturday, October 8. The brochure for this particular event 
covers the period from October 1 through Oct her 8. 

It should be exp)ained that Morey LaRue runs regular 
company-wide specials. In this case, a $1.29 coat special 
was featured for the October 8-22 period. 

In addition to this, the Linden Drive-In and the five 
stores in its vicinity also had a one day only Birthday 
Special for October 8. 

Trousers, blouses, sweaters, jackets, skirts and sport 
shirts were cleaned and finished for 39 cents. Dresses, 
bathrobes and negligees went for 79 cents each on this one 
day. 

Similar bargains were offered for laundry. Three shirts 
were finished for 39 cents. The same price held tor candle- 


Continued on page 22 
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Promotional 


) ec timetable 


Oe 
October 1—Whdly posters announcing Bozo and Tickle 
Feathers appearaher will be placed on the windows of all 
stores in the area, \ 

—A large oilcldth banner reading “Bozo the Clown, 
Here in Person, Saturday, October 8, 2 to 4 p.m.” will be 
put on the Linden Drive-In Building. And the hutlding 
itself decorated with bunting. 

—Truck posters announcing Rox’s appearance tl i) 
be placed on 15 trucks covering the area. 

—Notify Linden police chief of this celebration and 
obtain services of two policemen for the event. 

—Kepint white strips in parking area if necessary. 
October 3—Counter pieces promoting specials plus an- 
nouncement of Bozo’s appearance will be on counter of 
all stores participating in this promotion. We must insist 
that all store girls give one to each customer between 
October 3 and 7. 

Giveaways displaying the overcoat special plus 
announcement of Boz’ apptarante will be wed by the 
15 routemen serving the area through Friday afternoon, 
October 7. 

—Check Bozo to make sure fiwe spot announcements 
are given on his television show this week calling attention 
to his appearance at our Linden Drive-In. (These five free 
“commercials” alone were worth the cost of his appearance 
with Princess Tickle Feather, which ran about 8400 a 
show.) 

October 5—Large posters displaying the ONL “ly ppecials 
will be placed on windows of participating stores today. 
(Actually, the date was postponed until Friday, October 7, 
to give the route salesmen a better break.) 

October 6—A 2-column by 10-inch newspaper advertisement 
giving details of Bozo’s appearance will he placed 
The Daily Journal. 

—We will also attempt to place a publicity release. 
October 7—We will take two 30-inch ads in The Waily 
SS 
fournal. 

October 8—Salesgirls in the Linden Drive-In only will be 
attired for the occasion in yellow blouses and clown hats, 
Extra salesgirls will be made available here. 

—F ree autograph photos of Bozo and balloons will 
be distributed at all participating stores. 

8;00 to 2 p.m.—Balloons will be inflated in the boiler 
room. (An air compressor with two hose connections was 
used to fill the balloons. Production averaged 200 balloons 
per hour with two men assigned to the task.) 

9:00—Sound truck to tour the neighborhood to make sure 
all youngsters are made aware of the event 

1:00-5:00 p.m.—Two policemen assigned to duty in Lin- 
den parking lot. 

2:00-4:00 p.m.—Bozo and Tickle Feather put on _ their 
show, 

—Have photographer available. 
5;30—Remove Bozo promotion posters and one day special 


promotion materials. Replace with large coat special posters 
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Three pages (above, below, and below right) from the Linden 


Drive-In Birthday Celebration brochure show the extent of 


preplanning which went into making affair the success it was 
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wick and chenille bedspreads. Pillows and blankets were 
processed for 79 cents each. (Despite the drastic price 
cuts, dollar volume doubled that of the previous Saturday 
when regular prices were in force. ) 

The timetable covers just the broad brush strokes of the 
promotion. In each case somebody had to be assigned the 
responsibility of carrying out part of the task to meet the 
schedule. And management had had to figure out a de- 
tailed procedure for keeping traffic moving in and around 
the drive-in area. 

For example, past experience had revealed that it was 
no good to have the show right in front of the store, 
since it blocked the way for regular customers. In the 
Linden promotion, the clown’s platform was set up at the 
opposite end of the lot from the store and part of the 
parking area was blocked off to provide temporary parking 
and easy access to the store premises. No stone was left 
unturned to make the celebration as orderly and smooth 
flowing as possible without disrupting regular business 
activities. 

Dozens of new customers showed up with bundles. And 
the week following Bozo’s appearance, both store and 
route sales outstripped the same-week period of the year 
past. 

The purpose of any good sales promotion is to create 
traffic and interest. By these standards, Morey LaRue’s 
Birthday Promotions have been exceptionally success- 
fn. Ti 


Specifics of Linden Point store 





“Bozo” celebration 





e The parking lot in front of the Linden Point Store will 

be arranged as shown in the accompanying diagram. One area 

in front of the store entrance will be maintained for regular 
business parking only. Five minutes of customer parking will 

be allowed here. 

Wooden horses will separate this area from the location 

where children and parents will observe the “Bozo” Magic 
Show. Stanchions with rope will run parallel to the horses 
and parallel to the west rail fence providing a single-line aisie. 
After “Bozo’s” Show, children only will line up and shake 

his hand on the platform. Stairs will be provided for access up 
the platform on one side and down on the other. Photographs 
may be taken with “Bozo” at that time. “Bozo” will distribute 
autographed pictures from this platform with Princess 
Tickle Feather. A Morey LaRue employee is designated to 
assist children up the stairs, one family at a time, and to 
control traffic flow. 

Coming down from the platform the children proceed single 
file to the balloon distribution point. A Morey LaRue 
employee is designated to hand balloons only to children 

in line, and only at the distribution point. A balloon runner is 
assigned to keep the distributor supplied with balloons by 
bringing them from the balloon truck. 

Parents join their children after they have received their 
balloons and proceed past the “Bozo” doll selling station 
towards the store entrance. Visitors receive circulars on 


Morey LaRue’s services and specials. 
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TEXTILES 





The battle of the FIBERS 


Round 1. 
Round 2. 
Goal 
Bystander 


Between producers of natura) and man-mades 
Interfamily fight among synthetic makers 
Bigger share of growing textile market 


Laundries which must service what's sold 


VU. S. CIVILIAN CONSUMPTION OF FIBERS PER CAPITA 


YEAR COTTON 


woo. 


NON-CELLULOSIC & 
TEXTILE GLASS FIBER 


RAYON & 
ACETATE 
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22.6 3.1 
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19.2 3.2 
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1959 21.8 21° 
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by GEORGE H. JOHNSON 


RECENT YEARS have seen an amazing array of new 
fibers hitting the textile market. They have arrived in 
such numbers as to confuse not only the textile manufac- 
turers themselves, but the consumer and, ultimately, the 
laundryman who must maintain much of this output. 

In a large degree, the ultrastiff competition between the 
producers of natural and man-made fibers, as well as 
among the synthetic fiber manufacturers in seeking to 
carve out bigger individual shares of the market, has re- 
sulted in a welter of promotional claims that literally stag- 
ger the imagination. 

Although certain trends have become apparent, there is 
by no means any certainty of what fiber or fibers will 
achieve dominance in the textile industry. But since the 
laundry operator will bear responsibility for servicing many 
of these textiles, it is important for him to know the facts 
about market trends and consumer usage. 
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Within the past three years, for example, we have seen: 

- A relatively serious textile depression during 1958 in 
which the civilian population consumed an estimated total 
of only 5.5 billion pounds of fibers, or 31.2 pounds per 
capita, compared with 37.0 pounds per capita in 1948. Un- 
doubtedly, the high 1946-48 mill consumption of textiles 
was influenced by the return of many servicemen to civilian 
life and to the establishment of new households. Further, 
during 1958, wholesalers and retailers both lowered their 
inventc-ies to a point where replacement of depleted sup- 
plies became necessary in 1959. 

- A textile revival during 1959 which saw many mills 
reach new heights of production. Last year 6.8 billion 
pounds of fibers were used, including military needs, up 
13 percent from 1958 mill consumption of 5.98 billion 
pounds. 

* Tremendous interest in and, often heavy overpromo- 
tion of wash-and-wear cotton dresswear followed. In many 





cases, there was disappointment on the part of the public 
over the quality of finish obtained in laundering unless cot- 
ton outer wearing apparel was pressed, especially at the 
seams. 

* The continuance of an unsound cotton growing policy 
of Congress that has resulted largely in stimulating other 
nations to grow cotton themselves for export and to com- 
pete abroad successfully with U. S. cotton farmers. 

* A chemical fiber expansion program which the public 
still has not grasped, and growing competition between 
chemical fiber producers, each for his share of the market 

* Tremendous competition among all fiber producers for 
their share of the consumer’s textile dollar. This competi- 
tion, for example, has seriously affected wool consumption 
in recent years. 

* Continuance of cotton as the most important fiber as 
far as launderable textiles are concerned, although. its 
recent heavy losses to other fibers apply largely to exports, 
industrial textiles, tire cord, paper towels, napkins and 


facial tissue. 


CHEMICAL FIBERS IN 1960 

There are signs that indicate that the “chemical” fibers— 
the Orlons, Kodels, Acrilans, etc.—are entering a new 
era which some are calling the “Second Battle of the Fi- 
bers.” 

In the first battle, following the end of World War II, 
the chemical fibers attempted to take over from the natural 
fibers—cotton and wool—and from the semi-synthetics 
such as rayon and acetate. Although the newer fibers were 
quite successful in this approach in certain fields, notably 
in industrial fabrics, fiber manufacturers and processors 
soon learned that they had to blend their fibers with cot- 
ton, wool rayon and acetate before they could be really 
successful in the wearing apparel field. Thus, we came 
to the era of the “marriage of the fibers.” 

In the second battle, now regarded by many as being 
actually under way, the chemical fibers are beginning to 
“slug it out” among themselves. More and more, they are 
competing with each other for textile markets. Polypro- 
pylene, for example, is reported to have its eye on markets 
that have been dominated up to now by nylon. Nylon 6 is 
battling nylon 66 for the lucrative tire cord market. Another 
entry in this field is Tyrex, a high tenacity rayon tire cord 
produced by five competing firms that produce the cord 
separately, but promote and market it under one name. 

A tremendous expansion has occurred in the number of 
new synthetic fibers that now are available to mills. Thus, 
in addition to having the better-known nylon, Dacron, Or- 
lon and Dynel, we now have such newer chemical fibers as 
Acrilan, Creslan, Darvan, Fortrel, Kodel, nylon 6, Verel, 
Vycron, and Zefran. 

Nor should we overlook the relatively new cellulose 
triacetate fiber Arnel, or the cross-linked rayons such as 
Avril, Corval, Topel and Zantrel which have opened up 


new avenues of competition. For example, the cross-linked 
rayons can be Sanforized, whereas ordinary rayon cannot. 
Their manufacturers therefore contend that these newer 
fibers are not rayon, but should be given some distinctive 
name like “lincron.” So far, the Federal Trade Commission 
has refused to go along with such recommendations. 

Trade reports indicate that nylon 4 is now on a semi- 
plant production basis and is being evaluated by at least 
two chemical fiber producers. This new polyamide fiber— 
in addition to nylon 6 and 66—may be available commer- 
cially within a year or two. A new vinal (vinyl alcohol) 
fiber manufacturing plant is being built in the U.S. under 
license from a Japanese patent holder. This fiber undoubt- 
edly will go into washable textiles and opens up an entirely 
new field to American designers. 

The tremendous expansion that is under way in fibers is 
best illustrated by the following estimates of the capacity 
of U.S. companies to produce synthetic fibers during 1961. 
Capacity to produce should not be confused with actual 
production, which depends largely on public demand. 


Estimated Capacity 
to Produce 
Fiber Type (Millions of Pounds) 





Acrilan acrylic 45 
Creslan 
Dacron 
Darvan nytril 12 
Dynel modacrylic 8 
Fortrel 
Kodel polyester 20 
Narene polyester 10 


acrylic 27 
polyester 100 


polyester 40 


Nylon 6 
Nylon 66 
Orlon 
Verel 
Vycron 
Zefran 


polyamide 120 


polyamide 
acrylic 
modacrylic 
polyester 
acrylic 





680 
120 
10 
10 
15 








In addition, because of increasing demands for indus- 
trial purposes, the annual capacity to produce glass fibers 
soon may reach 300 million pounds. 

From these estimates, it can be seen that man-made 
synthetic fiber production capacity in 1961 may reach a 
billion and a half pounds. This would probably be broken 
down into 800 million pounds of polyamide fiber capacity; 
225 million of acrylic, modacrylic and nytril fibers; 180 
million pounds of polyester types, and 300 million pounds 
of glass fibers. 

Much of this over-all capacity will go into industrial uses. 
A great quantity of these fibers. however, will find their 
way into washable and drycleanable textiles that will re- 
quire servicing in the laundry, drycleaning and linen sup- 
ply plants of our nation. OO 
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HOW'S 
BUSINESS? 


Factory sales of home washers and driers climbed upward 
during August, but the gains were not great enough to off- 
set the losses for the year. 

Washer sales were off 18 percent as compared to August 
1959 and down 15 percent for the first eight months of 
1960. 

At the same time, drier sales were off 20 percent as com- 
pared to last August, down 10 percent for the first eight 
months of 1960. 

Home Furnishings Daily recently reported department 
stores throughout the country are finding their major appli- 
ance business disappointing “with the faltering laundry 
business giving buyers particular concern.” 

“There are few signs,” says HFD, “that things will im- 
prove for the remainder of the year.” 

Many department store buyers believe coin-op laundries 
are a factor in declining sales. Others say the machines 
themselves are “over-gadgetized.” While prices on laundry 
equipment have come down somewhat, they didn’t come 
down enough to induce consumers to buy in quantity, ac- 
cording to HFD. 


— 
— 


The State of North Carolina levies a one percent License 
Privilege on laundry and drycleaning gross receipts, which 
incidentally provides a fairly reliable barometer of busi- 
ness activity. 

After an unexplainable drop in June, gross sales showed 
excellent recovery in July in spite of the fact that the in- 
dustry employed 1,300 fewer workers. In July 1959, North 
Carolina plants employed 16,100 workers as compared to 
14,800 in July 1960—that’s an 8.1 percent decrease in 
personnel. 

The work week was somewhat shorter, too—38.7 hours 
against 39.0 hours a year ago. Hourly wages, on the other 
hand, increased from 76 cents to 90 cents for the period. 


TOTAL WASHERS SOLD 


TOTAL DRIERS SOLD 




































































Laundry business trends 


New England 


New Jersey 


four weeks ended Aug. 27 


Laundry route sales 
—no change from last year 


Drycleaning sales 
—2.0% less than last year 


Total sales 
—no change from last year 


New Jersey Laundry and Cleaning 


6—1.6% less than last year 


13—2.1% less than last year 
. 20—1.6% less than last year 


. 27—1.2% less than last year 


Institute Carruthers & Co., Boston 
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New York 


four weeks ended 
Aug. 27—5.0% more than last year 


M. R. Weiser ¢> Co., New York 


Southeast 


Aug.—4.0% less than last year 


J. R. Wilson & Co., Atlanta 





Systems 


Give ‘em what they want! 


This customer-oriented cleaner 


MANUEL AVERBUCH 


After returning from military 
service in 1946, Manuel Averbuch 
became the director of radio 
activities for an advertising agency. 
Three years later, he became 
program director for station 
WTMV in St. Louis. 

Mr. Averbuch entered the laundry 
industry in 1950 as advertising and 
sales manager for Hampton Cleaners. 
He now serves as its general manager. 

Regarding his topic for the 
Young Men’s Conference Program, 
“Package Laundry Plants,” 

Mr. Averbuch says; “When I 

joined this organization we had a 
total of two shirt units. At the 
present time, we have 25 shirt units 
in 12 different locations. 

Since that time, we have gone into 
complete package laundry plants. 
Though they may have been built on 
trial-and-error, I believe we have 
developed a system of providing 
wonderful service to our customers 
at a minimum of expense to ourselves.” 

The accompanying article is based 
on a talk presented by Mr. Averbuch 
at the recent AIL Young Men’s 
Conference in Washington, D. C. 


LAUNDRY SALES at 
Cleaners have increased 20 percent 
annually during the past 10 years. Yet 
the number of large laundries in the 
same city (St. Louis, Missouri) had 
been dwindling at the rate of one a 
year even before Hampton’s went into 
laundering. 

There are many reasons, of course, 
for this situation. But one conclusion 
which can be drawn is that Hampton’s 


Hampton’s 
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prospers where others fail 


is providing a service that the others 
couldn’t match. 

According to 
Hampton’s general manager, one of 


Manuel Averbuch, 


the first things management did be- 
fore going into business was to survey 
its customers to find out what kind of 
laundry service they wanted. As it 
turned out, practically everyone sur- 
veyed had a different need. With this 
evidence at hand, Hampton’s manage- 
ment was smart enough to realize that 
what its customers really wanted was 
a “tailored service’—one that would 
satisfy every whim and fancy. And 
that’s what Hampton’s set out to give 
them. 

If the customer wants only one pair 
of pants in a tumble bundle finished, 
he can get them finished with no dif- 
ficulty in just six hours time. 

This would be impractical in a 
mass-production operation with large- 
scale processing equipment, but it can 
be and is being done in Hampton’s 
operation. 


HOW IT’S DONE 

* In the first place, Hampton’s Clean- 
ers has 12 package laundries servicing 
its 52 branch stores. (There are no 
routes.) The washing equipment in 
these plants consists of 25- to 75- 
pound capacity machines. There is 
only one 100-pound washer in the 
whole operation. 

* Hampton’s makes use of a three- 
part laundry ticket. Part 1 is for shirts. 
Part 2 takes care of the main bundle 
for folded work. Part 3 is for items to 
be returned on hangers. Each part is 
wrapped out separately. 


* Hampton’s also has a system of 
colored flags and nets which helps 
speed the work through the plant. Two 
years ago, the system was standard- 
ized so that employees could be 
shifted from one plant to another, as 
they frequently are, and know exactly 
what has to be done. 


THE BREAK 

The bundle is weighed in and the 
weight entered on the laundry ticket 
and on an accumulated weight list so 
the lot can be closed when the re- 
quired weight is reached. 

If there are shirts in the bundle to 
be finished, the shirts are identified 
with strip tags, netted and priced. The 
shirts are then placed in a separate 
shirt lot. 

Here’s how Hampton’s lists its ser- 
vices: 

Wash-Dry Fold: (9 povnds for 99 
cents.) If the entire bundle is to be 
tumbled, the only classification nec- 
essary is colorfast and fugitive gar- 
ments. The colorfast items would be 
placed in orange nets and the fugitive 
in black nets. The black nets would be 
flagged with an orange flag to denote 
that the garments are to be tumbled. 
(Management finds five pins are suf- 
ficient for each key bar.) 

Soft Finish: (10 pounds for $1.69; 
shirts in the bundle 17 cents.) In this 
service, it’s necessary to separate the 
tumbied articles from those to be fin- 
ished. 

* The colorfast articles to be tumbled 
are placed in orange nets. 

* The flatwork articles are placed in 
gray nets. 
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* The fugitive articles are placed in 
black nets and the fugitive tumble net 
is flagged with an orange flag. The 
fugitive flatwork is flagged with a gray 
flag. 

Bachelor; Sheet and _ Pillowcase 
Bundles: (List price services. Sheets 
19 cents, pillowcases 9 cents, shirts 25 
cents.) Both of these bundles are han- 
dled in the same manner for the pur- 
pose of breaking. And in this type of 
bundle you might have every type of 
classification. 

Tumble work would go in orange 
nets; flatwork in gray. Bachelor items 
that are folded go in brown nets. 
Bachelor items that go on hangers 
(except pants) are tagged individu- 
ally and placed in bulk for the lot in 
brown nets. Key tags are not used for 
this item. 

Pants are tagged individually and 
placed in bulk for the lot in blue nets. 
Key tags are not used. 

When hangered items or pants are 
tagged, the master tag for the strip 
has to be stapled to the part 3 stub 
of the laundry ticket. 

Fugitive articles are placed in black 
nets and flagged with the proper flag 
to identify the contents of the net. For 
example, if there are fugitive items to 
be finished and folded, they would go 
into a black net and get a brown flag. 

Special Service: All the above nets 
are for regular service and do not call 
for starch. But if you check the net 
colors used in the shirt department, 
and use the same color code with the 
flags, you can identify the laundry 
nets when necessary. For instance, if 
you have wash pants in a blue net on 
special service to be starched, you 
would just have to place a red flag on 
the blue net and every department 
would know that this net contained 
special pants to be starched. In the 
case of fugitive items a black net 
would be used. If a blue and a red 
flag were placed on the black net, 
everyone would know that the net 
contained fugitive pants, on special 
service, to be starched. 

(A 20 percent charge is levied on 
special or same-day service. Regular 
service is three days. ) 


DAMP ASSEMBLY 
When the lot has been extracted, 
the key bars are placed in their hold- 
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Hampton's 
identification system 


NET COLOR CODE 





White Shirts regular service starch 
Green 


Red Shirts special service starch 


Shirts regular service no starch 
Yellow Shirts special service no starch 
Purple Shirts fugitive 
Gray Flatwork 
Orange Tumble 

Brown Finish 

Blue Pants 

Black Fugitive Laundry 





FLAG COLOR CODE 





White Starch regular service 
Green 


Red Starch special service 


No starch regular service 
Yellow No starch special service 
Gray Flatwork 

Orange Tumble 

Brown Finish 

Blue Pants 





ers and the entire lot is damp-assem- 
bled. The nets for each department 
are then placed in separate baskets for 
that department. For example, the 
orange nets are placed in a basket for 
the tumble department, etc. 

In most cases, the key bars are sent 
along to the tumble department with 
their nets; thus, the tumble nets re- 
main on the key tag bar. 

In the case where there is no tum- 
ble work and all the nets are for the 
flatwork department, the key bar goes 
along with the nets to the flatwork de- 
partment. 

In the case where there are nets for 
each department, the key bar goes 
along with the nets to the tumble de- 
partment. When there is more than 
one net in the order for the flatwork 
or bachelor department, an unnum- 
bered pin is used to attach the nets 
together so that these departments 
know that both nets belong in one 
order. 

If there are nets in the lot for tum- 
ble, flat and bachelor, damp assembly 
will take a large piece of scratch paper 


and identify each portion of the lot 
with a high number for each group of 
nets for that lot that is going to each 
department. It’s up to whoever is dis- 
tributing the nets to determine which 
lot each department is to do first. 


PROCESSING 

Each department uses a separate 
cart for each lot of laundry. The carts 
are divided into nine bins and each 
individual order is placed in a sepa- 
rate bin. The lots are not mixed on 
any individual carts. After a lot has 
been completed, the cart is sent to the 
assembly department. 

The only exceptions to the above 
are for hangered items which are 
tagged individually. These are either 
assembled at the bachelor unit from 
the Part 3 stub or at the assembly sta- 
tion. The items come to the bachelor 
unit in bulk and are placed on hang- 
ers. The finished folded items are 


placed in the cart. 


ASSEMBLY 

The assembly department receives 
the carts from the other departments 
and places all the orders in the lot to- 
gether by taking the orders from the 
other carts and placing them on the 
tumble cart. When an order has all 
five net pins, the assembler knows it 
is complete. 

An entire lot is assembled at one 
time. The assembly department looks 
at the lot control card and sees what 
each department has for that lot. If 
there’s work from the bachelor de- 
partment and the tumble department 
and none from the flatwork depart- 
ment, then assembly checks with the 
floor man to see what became of it. 

After the lot has been completed, 
the order is wrapped out. If there is a 
bottleneck in any particular depart- 
ment, the completed orders are 
wrapped out and the incomplete or- 
ders set aside. The laundry manager 
is then informed and he sees to it that 
the lots are brought up in proper se- 
quence. 

Hampton’s average plant handles 
2,000 to 7,500 shirts per week and 
anywhere from $400 to $1,800 worth 
of bundle work. 

Approximately one-third of the vol- 
ume is in laundry, including shirt 
work. O10 
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by HENRY JENNINGS 


IN SEPTEMBER we outlined the re- 
quirements and specifications of a shop 
that would serve a Jaundry fleet of 
trucks. We described the ‘minimum 
space required for the smallest fleet 
which could be expected to maintain 
its own facilities, The specifications 
were also flexible enough to take care 
of a fleet about as large as laundry 
fleets go, with relatively few excep- 


tions. 
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To keep this shop under control— 
which is another way of saving to make 
it operate economically—a cost control 
system is necessary. Such a control is 
the subject of this article. 


To control the cost of an automotive 
fleet, as of any other business activity, 
management must know where the 
money goes and in what proportion. In 


a fleet shop this means an individual 
truck record. Such a record must be 


brief, precise and uniform. It is 
preferable to keep it on standard 
form for convenience in handling 
and filing. 

Most fleet operators prefer to 
keep the individual vehicle rec- 
ord on a monthly basis, although 
some operators have them set up 
on a four-week basis simply be- 
cause this is the operating peri- 
od the accounting department 
uses, There is not sufficient ad- 
vantage either way to make an 
issue of it. The fleet records can 
go along with the accounting. 
An 8-by-1l-inch sheet is 
satisfactory for the report. It can be 
mimeographed on ordinary paper or it 
can be kept on stiff paperboard for 
durability. If this size is used the re- 
ports can be conveniently filed in a 
standard file or they can be punched 
and kept in loose-leaf notebooks. 
Either way, records for each vehicle 

should be filed separately. 

It is well to avoid any unnecessary 
information since that discourages ac- 
curate reporting. The minute anyone 
connected with the report gets the idea 
he is pushing a pencil for no practical 
purpose, the quality of the reporting 
goes down. 

Some persons may wonder about 


putting both quantity and cost of fuel 





on a report like this. But, after all, we 
are talking about money, and keeping 
costs constantly before shop and man- 
agement personnel helps keep them 
down. The quantity is necessary be- 
cause cost per gallon may fluctuate and 
it is necessary to know exactly where 
the fuel goes. 

Oil consumption is not an expen- 
sive item but it has a way of leaking 
away int» unknown places. Besides, the 
quantity of oil added to engines be- 
tween oil changes is a good indicator 
of engine condition. 


The “Repair” column bears particu- 
lar watching. It should give the cost 
in dollars because time consumed does 
not include the cost of the parts, and 
this is important. 





Down Time is another important 
entry. It is necessary to know how 
much of the time the vehicle is out of 
service for mechanical reasons. This 
cost is frequently higher than that of 
repair work or PM. 

Miscellaneous:—This entry includes 
the cost of tire chains, antifreeze and 
similar items. It is subject to full ex- 
planation. 

The above information will occupy 
one whole side of our sheet and about 
one-half of the other side. This leaves 
about 25 percent of the sheet for ex- 
planation. This should not be ne- 
glected. 

Management should decide some 
money amount beyond which the shop 
cannot spend without specific permis- 
sion. The explanations include the in- 
dividual in management who gives 
permission for work over amount, and 
it should explain miscellaneous items 
as wel) as work repeated too often. 

Equipped 
management can take any steps it 
chooses to control the cost of operat- 
ing the fleet. Looking at the report 
will not help. Looking at the report 
and acting is the management func- 
tion. It does no good to know all about 
some function of the business unless 
action is taken as indicated. 

Now the question arises of what 


with this information 


forms the shop must keep up to date 
to supply management with this re- 


port. They are simple and few. It does 
not take much time to execute them. 


They are: 
1. A gasoline tally sheet which gives 


fuel and oil disbursements along with 
elapsed mileage. 


NOVEMBER, 


2. A driver's gripe sheet on which 
he can note any malfunctioning. 

3. An A and B Preventive Mainte- 
nance sheet with check-off items and 
a place to list parts used. 

4. A repair order which is used for 
work other than routine PM work. 
Also with a place to list parts. 

A most important part of this sys- 
tem is a means of keeping the time 
applied to each job. In small shops 
there is a reluctance to use timeclocks. 
This is all right if there is strict ad- 
herence to keeping track of time. Ex- 
perience shows that if there is not 
real discipline on this particular phase 
of the recording, the whole thing de- 
teriorates. Mechanics get in the habit 
of filling out timecards at the end of 
the day on a pure-guess basis and 
time gets charged to whatever the 
mechanic thinks will stand it. 

Some sort of inventory should be 
kept if there is a substantial amount 
of parts and supplies kept on the 
premises. There are several card sys- 
tems available which give an adequate 
perpetual inventory. One of the great- 
est losses in fleet shops today is the 
pilfering of parts. 

It is sad but true that if the stock- 
room is not kept locked and a record 
of disbursements made, the inventory 
losses will just about ruin the cost of 
operating a fleet. “Totin’ privileges” 
have become a very expensive phase 
of American business and they are not 
confined to fleet shops. Fleet shops 
just seem to have the most negotiable 
merchandise lying around. 

If management is going to have 
personal cars serviced in the fleet 
shop, by all means let ’s have an exectu- 
tive account to which to charge the 
time and material thus expended. If 
such work is charged to the fleet, you 
are teaching the shop to cheat. Once 
it is started the shop gets very adept 
at misplacing charges. 

It may be noted that there is no 
provision for the expenses generated 
by accidents. This is deliberate and 
for two reasons. One, part of accident 
repairs is recoverable; and two, high- 
way accidents are a driver problem 
and not shop or maintenance. 

Part of accident repair is done in 
the shop and may be handled on the 
Repair Order, but this should he han- 
dled as a credit to shop expenses. Ac- 
cidents as a whole should be handled 


on an entirely separate basis. 








THE button 
trap 


JAVA LATHER: In an effort to whittle 
away its huge coffee surplus, Brazil 
is converting the beans into oil—to be 
used in soap manufacture. 


SVELTE PELT: A mid-Manhattan furrier 
opened his shop one morning to find a 
live 514-foot snake among the furs on 
his workbench. The authorities are 
still baffled as to where the unwanted 
intruder came from. 


. . AND SUD-DENLY: Police answering 
an emergency call from a coin-oper- 
ated laundry in Fairfield, Connecticut, 
found a panic stricken woman among a 
billow of suds emanating from four 
oversoaped washers. 


EASY LIVING: Police finally caught up 
with a young couple who had sup- 
ported themselves for six months rob- 
bing change meters in coin-operated 
laundries throughout the Western 


states. 


STRANGE UNION: In Milwaukee, Local 
3008 of the AFL-CIO Laundry Work- 
ers Union recently won both represen- 
tation and union shop elections at 


American Junk Dealers’ plants. 


1T HAPPENED: Down in Philadelphia 
two men were arrested for sitting in 
a self-service laundry with only their 
shoes on waiting for their clothes to 
be washed. The charge: drunk and 


disorderly conduct. 


THE WEE ONES: The Diaper Service Jn- 
dustry Association recently sat down 
and heured out that a baby uses about 
1,235 wet pounds of diapers in a two- 
vear period. [That's abont 7,430 dia- 
pers averaging six to a pound.) Why 
wet weight? The Association says 


that’s the way they usually are. 


DO-GOODER: Elimination of the three- 
shirt workday and promotion of cul- 
tural development by organized labor 
were proposed by a minister.—Cleve- 
land (Ohio) Plain Dealer. 





Young Men concentrate on women |. . for the good 


DAVID CONNERS 
Automated Bookkeeping 


THE PUBLIC RELATIONS pane) on 
the application of the female image in 
our industry was the hit of the 1)th 
annual Young Men’s Conference spon- 
sored by the American Institute ob} 
Laundering. 

The pane) climaxed the conference, 
which brought together 68 of the in- 
dustry’s top executives under 40 for a 

‘ ? ‘ ‘ 

solid two-day deliberation on laundry 
problems. The setting was the Wil- 
lard Hotel in Washington, D. C., Oc- 
tober 13 and 14. 
PR for PL: Anne Sterling, national 
home counselor, AlL, gave an abbrev- 
iated version of the PR Flying Squad 
presentation which has been fea- 
tured at many state and regional con- 
ventions throughout the country dur- 
ing the past year. She then turned the 
program over to a panel of laundry- 
men who related their experiences in 
attempting to “feminize” the con- 
sumer concept of professional laundry. 
e George Klinefelter, Jr., Elite Serv- 
ices, Washington, D. C., outlined 
some of the changes his company has 
made during the past two years: 

(a) The plant name was changed 
from Elite Laundry to Elite Services. 

(b) They got rid of all their male 
announcers. 

(c) They picture a woman in all 
their advertising. 

(d) Store 
to pastel 


colors have been 


changed shades of pink, 


blue and gray. 
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(e) They picked a woman who has 

been with them for 20 years and made 
her a full-time home counselor under 
the name “Catherine Carro)).” She 
handles routine correspondence on 
complaints, writes her own newspaper 
column (1 by 6) twice a week, cuts 
her own radio tapes; has prepared 20-, 
30-, and 40-minute talks for women’s 
groups, etc. (Catherine Carro)\ was 
introduced to the group and, judging 
from the short ta)k she gave, her suc- 
cess can be attributed to the fact that 
she knows her business, loves people 
and gives them straight advice on 
their fabric problems. She gets as 
many as 18 calls a day for information 
from customers and prospects. ) 
@ Robert Cole, Cole's Laundry, 
Grand NVapids, Michigan, told how 
they smoothed the transition from One 
“persona) service director” to another 
when their original “image,” Anita 
Welch, moved to Arizona. (They ran 
pictures of the counselors together for 
a while, then just concentrated on the 
new director, Margaret Curley.) 

Miss Curley is at the office from 9 
until noon and gets 20 phone calls a 
day. About 60 percent are from non- 
customers. She also cuts 60 tapes a 
week for radio. 

Mr. Cole believes their program has 

done wonders for them in an area that 
has been hard hit economically. Their 
sales are up 3 percent on laundry and 
8 percent on drycleaning this year. 
e Rolfe Scofield, Crescent-Puritan 
Laundry, Rochester, New York, has 
been using a home counselor only 
since July. Their “Betty Parker” is a 
Danish-born miss with a slight accent 
who creates quite a bit of comment 
when she mispronounces a word. The 
company has assigned a voice instruc- 
tor to give her some help but they 
don't want her to lose her accent. 

Miss Parker also does some unusual 
window displays. Recently featured 
were a simulated linen closet stocked 
with varicolored linens and another 
display featured madras-colored pea- 
cocks—something a man would never 
even think about. 


of the 


industry 
While Mr. Scofield has been deeply 


impressed with the PR program to 
date, he wishes there were more re- 
search on media. Specifically, should 
we use more counselors, more radio, 
TV, newspapers or what? 

He also expressed the desire to see 
the allied trades back this program. 


And hoped some arrangement could 


ROLFE SCOFIELD 
PR in Action 


be worked out to have AJL and NID 
work together on public relations pro- 
motion. 

e William McBrien, Holland Laun- 
dry, Inc., Philadelphia, told the group 
his company thought enough of pub- 
lic relations to budget $16,000 for 
work in this area this year. 

While Holland's first efforts fell 
apart last June, Mr. McBrien felt the 
assembly might gain something from 
their mistakes. 

One of Holland’s “homemaker serv- 
ices” was an air-dry bundle offered at 
12 pounds for $1.87. It worked fine 
until competitors began offering the 
same service at 6 cents a pound. 

Holland also had an_ information 
service. But as Mr. McBrien put it, 
“We were too conservative. We gave 
very conditional answers for solving 
the customer’s fabric problem instead 
of home-brand remedies. The women 
grew skeptical. You can’t use hard sell 
here.” 

At the present time, the company is 
using Betty Best to address women’s 
groups twice weekly. 
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¢ Kenneth New Castle 
Laundry-Cleaners, New Castle, Indi- 


ana, described the newspaper ads his 


Duncan, 


company is presently using. The type 
is feminine swing script and only one 
line mentions price. The company runs 
3 column 10 inch ads once a week 
and 9g column 6 inch ads twice a week, 
over the paper's comic strip to assure 
readership. 

© E)mer Strandberg, assistant director 
of research and education, AIL, de- 
scribed some of the Institutes PR 
plans. 

(a) Their trucks now emphasize 
“Fabric Care Services” while the ald 
logo “American Institute of Launder- 
ing’ ts being played down. The truck 
colors have also been changed from 
green and white to blue and white. 

(b) Advertising has been “femi- 
nized” hy putting the emphasis on 
feeling rather than 
stressing washing formulas and other 
technical data. 

(ce) AIL has its own plant home 
counselor with a solid schedule of 
guest appearances booked wel) into 
next year. She passes out coupons for 
free shirt Jaunderings at such meet 
ings, and AIL is getting a 20 percent 


return on this offer to date. 


sensation and 


MORE HIGHLIGHTS 

Fuel Economies: H. N. W. Hansen, 
Suds Laundry & Cleaners, Elgin, I[fi- 
nois, told the group how he makes 





use of waste heat in the plant to re- 
duce his fuel costs to less than half 
of what other plantowners are nor- 
mally paying. His story appears else- 
where in this issue under the title 
“Save those B.t.u.’s!” 


Automated Bookkeeping: David D. 
Connors, CPA, John Carruthers and 
Company, Boston, Massachusetts, de- 
scribed a new system of punch-tape 





W. AUSTIN LANE 
Cutting Costs 
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SAM R. BUNN 
Good Management 
accounting which halds promise of 
revohitionizing, present laundry book- 
keeping procedures. (See “Automated 
Accounting” story in May 1960 issue 
of Tue Launpry Journ for details.) 
In limited tests with 14 plants, there 
have been onlv two failures to date. 
In one case, the client's office clerk 
had not been accustomed to any sys- 
tematic routines; in the other, the 
keeping of separate accounts for four 
small plants under one management 
was bevond the capacity of either the 
management group or the office clerk. 
Both of these would have probably 
succeeded if the office personnel had 
been accustomed to even the most 


simple clerical routines. 


The avtomated System now seems 
to work better with large plants than 
with smaller ones, because the num- 


ber of bookkeeping transactions and 
consequently the cost of service did 
not increase in proportion to their 
sales volume. 

The Carruthers company is now 
working on the solution to two other 
bookkeeping problems. They are: (1) 
accumulation and preparation of pay- 
roll, withholding tax and social secur- 
ity tax quarterly and annual returns; 
(2) accounting for and billing of cus- 
tomers’ accounts. 


Management Myopia: George Isaac- 





son, general manager, AIL, based his 
talk on a recent article by Theodore 
Levitt, titled “Marketing Myopia,” 
which appeared in the Harvard Busi- 
ness Review (July-August 1960). 
Mr. Levitt’s contention is there is 
no such thing as a growth industry 
because of management’s failure to re- 
main customer-oriented. For example, 
he points out that the railroads have 
lost business because they tied them- 
selves to the rails rather than to the 
broad field of “transportation”; movie- 
makers failed with the advent of tele- 


vision until they realized their real 


business was “entertainment,” etc. In 
short, industries fail because they fry 
to se)) the products and services they 
have instead of looking for new ways 
to serve the consumer better. 

Mr. Isaacson tried to relate thege 
views to the laundry imdustrv. He 
gointed out that we generally tend 
to concentrate on production rather 
than on sales, 

“We have also ignored the needs 
of our customers,” he said. “In the 
°30's we placed great emphasis on our 
fu))-fnish services; after the war we 
dropped this service and never went 
back to it. We've done this in spite 
of the fact that homemakers still dis- 
like ironing as much as ever, High 


prices haven't caused us to lose busi- 


KENNETH DUNCAN 


Teen-Age Market 


ness. Wetwash is gone and rough-dry 
is failing, but bachelor service at ALL 
has doubled in the last 10 years. 

He suggested that we price finished 
services by the piece instead of by 
the pound; that we improve quality; 
and that we welcome new fabric, ma- 
chinery and marketing innovations 
and work them into our operations 
instead of fighting against them. (AIL 
is already broadening its outlook by 
emphasizing “Fabric Care Services” 
instead of limiting itself to laundering.) 
Package Plants: Manuel 


Hampton Cleaners-Laundry, St. Louis, 
Missouri, described his firm’s package 


Averbuch, 





laundry procedures and how they are 
set up to give the customers what they 
want. His story is carried elsewhere 
in this ivsue. Labor costs for laundry 
range between 23 and 35 percent in 
this operation depending on the size 
of the plant. The larger the plant, the 
higher the cost. 


Cutting Costs: W. Austin Lane, Lane’s 
Laundry, Greensboro, North Carolina, 
told how laundrymen were reacting to 

Continued on page 34 
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New Pickup 


Meet a revolutionary new pickup that saves 
more ways than any truck you’ve known! Modern 
cab-forward design pares away over a thousand 
pounds of dead weight, yet you get as much 
payload capacity as many standard 4-tonners! 
It's three feet shorter over-all, yet there’s a big 
7-foot box with 73 cubic feet of loadspace! You 
get lively performance in a proven Falcon Six 
that gives up to 40% better gas mileage! And 
the best news, it’s priced below many standard 
Y2-tonners!* 
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New Station Bus 


Nothing can match this beauty for comfort, room and low costs! 
There’s room to spare for eight! Converts to load hauling in minutes. 
Best yet, it’s priced below even compact station wagons!* 











New Van 


Turn an Econoline loose on your route and watch delivery costs 
plummet! Cargo space is as much as 57 cubic feet bigger than 
conventional 14-ton panels! Big double doors at both rear and 
curb side give you wide-open load accessibility! Floor is level, 
too—no rear engine hump. You get lively performance in a new 
144 Six that gives up to 40% better gas mileage... saves up to 
$215 a year. And there’s three feet less space needed for 
turning, parking, garaging! nals 


CONOLINE TRUCK 


... ALL-THE-WAY NEW TO SAVE IN 4 BIG WAYS! 


1. LOW PRICE! Save from the start with Ford’s traditionally low price! 


2. UP TO 30 mpg! In certified tests, the Econoline delivered 30 miles per 
gallon... you can save as much as 40% on gas! 


3. LESS DEAD WEIGHT! 1,000 Ib. less chassis weight to haul, yet carries over %-ton payloads! 
4. BIGGER LOADSPACE! 204 cubic feet—up to 39% more room but 3 feet less truck length to handle! 


*Based on a comparison of manufacturers’ suggested retail delivered prices 


FORD TRUCKS COST LESS 


YOUR FORD DEALER’S ‘“‘CERTIFIED ECONOMY BOOK” PROVES IT FOR SURE! head 


Sted 


Foro oivision, Sard MeolorBompany 
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Continued from page 31 
the 75 cent an hour minimum wage 
law that went into effect in his state 
back in January of this year. (See 
“How’s Business” in this issue. ) 

At least three plants in Greensboro 
have closed their doors; the industry 
is working with fewer people, and 
managements have been forced to be- 
come more efficient, in order to stay 
in business. 

At his own plant 
have been trimmed from 32 percent 
(including bookkeeping) down to be- 
tween 25 and 26 percent of sales. 

While laundry and cleaning sales 
are running 10 percent ahead of last 
year, the number of people on welfare 
rolls has increased and laundrymen 
here are still opposed to minimum 
wage legislation on general principles. 


Minimum Wage: Harold K. 
of AIL’s Washington office gave a 
roundup on the Federal minimum 


labor costs 


Howe 





wage legislation to date. He pointed 
out that every plant is affected differ- 
ently by the law so that it is difficult 
to get a unanimous opinion on an in- 
dustry-wide course of action. As it 
stands, it seems likely the industry 
will lose its present exemption when 
Congress reconvenes early next year. 


Good Management: Sam R. Bunn, 
Griffin Laundry, Inc., Griffin, Georgia, 


outlined and expanded on the eight 





points he considered basic to good 


management. They were: (1) assume 
leadership whenever the need forces 
you, (2) develop supervisory person- 
nel, (3) be aware of the need for 
communication, (4) maintain a prior- 
ity basis to get “first things done first,” 
(5) develop efficiency in your opera- 
tion, (6) develop a sense of belonging 
among employees, (7) create high 
morale and loyalty, and (8) be firm 
but fair in formulating company poli- 
cies. Mr. Bunn is convinced that our 
future lies in over-all management 


rather than in specific areas. 


Quality Control: William McBrien, 
Holland Laundry, Inc., Philadelphia, 
was a speaker at the first Young Men’s 
1950. He re- 
turned this year to describe the work 





Conference back in 


his company has done in the area of 
quality control. 

Holland embarked on its program 
soon after the now famous MacIntosh 
presentation was made at the AIL 
national convention in 1955. The plant 
was one of those cited in the Mac- 


Intosh report. 
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Rather than rely on its supervisory 
staff to maintain quality, Holland 
management believed it could accom- 
plish much more by setting up a sep- 
arate quality control division which 
would have a free hand to make what- 
ever changes in personnel, methods or 
procedures might be necessary. The 
man in charge of this division was se- 
lected by the supervisors from their 
own ranks and he answers only to the 
plant manager for his actions. 

In analyzing claims and complaints, 
the greatest amount of customer dis- 
satisfaction was noted as follows: 

1.57 percent—articles not received 

62 percent—mixed bundle 


.59 percent—extra articles 
2.78 percent—total errors 


Subsequent investigation revealed 
that certain markers and sorters were 
responsible for most of the errors. By 
way of correction, management talked 
to the operators about the importance 
of improving accuracy; gave aptitude 
tests to find the best persons suited for 
these jobs, and retrained operators 
where feasible. 

As a result, dissatisfaction on these 
errors has since been cut to 1.14 per- 
cent, a 59 percent improvement. 

in connection with shirt quality 
control, Mr. McBrien mentioned that 
the central folding procedure had 
been tried and given up. Reasons: 
There was more chance for losing 
track of the lot, (2) quality decreased 
in transportation as shirts jammed up, 
(3) hanging shirts obstructed super- 
visors’ visibility. 


A roving inspector now checks a 
minimum of 4 percent of each unit’s 
output. And if the quality is unsatis- 
factory, the inspector must inspect 10 
percent of the output until an im- 
provement is noted. 

Quality control is expensive. Hol- 
land spends: 1 percent of gross sales 
on this program. Its claims have de- 
creased from 1 percent down to be- 
tween .55 and .57 percent. Holland 
gives the Bureau of Laundry and Dry 
Cleaning Standards a great deal of 
credit for keeping them on the ball. 


Teen Market: Kenneth Duncan, New 
Castle Laundry and Cleaners, New 
Castle, Indiana, painted a picture of 
the booming teen-age market and of- 
fered these suggestions in regard to 
plant tours for young adults: (1) 
Create the image of a helpful profes- 
sional laundry, (2) have an orderly 
plant with no confusion, (3) don’t 
emphasize the size, cost or output of 
equipment, (4) stress skills provided 
by employees, (5) don’t use direct 
selling methods. 

For additional details on Mr. Dun- 
can’s work in local schools, see THE 
LAUNDRY JOURNAL’s Guidebook on 
“How To Sell the Teen-Age Market,” 
October 1959. 


Return to Selling: Richard V. Ander- 
son, Wyandotte Chemicals Corpora- 
tion, gave an inspirational talk on the 
art of selling. His flip-chart presenta- 
tion brought into sharp focus the 
many glaring errors salesmen make 





and how to correct them. 
—Henry Mozdzer 


Empire Staters preview 
coin-op drycleaning 


Operation of new coin-op machine was 
explained by Whirlpool representative 
Robert Clinton 


PLANTOWNERS CURIOUS to learn 
about coin-op drycleaning turned out 
in record numbers at the annual con- 
vention of the New York State Laun- 
derers and Cleaners Association. 
Demonstrations of a self-service dry- 
cleaning unit—reportedly the first one 
to be shown at a state gathering—plus 
some noteworthy speakers drew 275 
registrants to Scaroon Manor, Schroon 
Lake, New York, September 16-17. 
At hourly intervals on Friday and 
Saturday afternoon, representatives of 
the Whirlpool Corporation operated a 
coin-op machine in one of the meeting 
rooms. Great interest was shown in 
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the new machine, and the market 
potential for this type of cleaning 
service. 

Everyone agreed that the trend to- 
ward coin-op cleaning is something to 
watch closely . . . and it’s up to mem- 
bers of the professional laundry and 
drycleaning industries to meet the 
challenge. (For a detailed report on 
what manufacturers and jobbers, plant 
owners and association secretaries 
have to say about coin-op drycleaning 
see the September issue of THE LAuN- 
DRY JOURNAL. ) 


During the Friday morning business 
session delegates heard the American 
Institute of Laundering’s home coun- 
selor, Anne Sterling, discuss the Public 
Relations program. This presentation 
showed how the program can be used 
by plantowners in their own communi- 
ties. 

Two staff members from the Na- 
tional Institute of Drycleaning also 
addressed the convention. Jerry Nick- 
law, director of education, explained 
the uniform accounting classification 
system available to Institute members. 


The laundry segment of the recent American Hospital Association annual convention 
in San Francisco featured, left to right, Gordon Beatty, Wade Mountz, Robert Dobson 


and V. M. Farrell 


Hospital administrators 
look to launder-mation 


HOSPITAL ADMINISTRATORS see 
automation as the solution to the prob- 
lem of rising costs in their laundry 
departments. At the American Hospi- 
tal Association’s 62nd annual meeting, 
held in San Francisco, California, 
August 29 through September 1, 1960, 
the program included a panel discus- 
sion on the future of automation in 
laundry operation. 

Wade Mountz, administrator of the 
Norton Memorial Infirmary in Louis- 
ville, Kentucky, acted as chairman of 
the panel. Members included Robert 
Dobson, director of laundries, Depart- 
ment of Hospitals at New York City; 
Gordon Beatty, assistant administrator, 
City of Hope Medical Center, Duarte, 
California; and V. M. Farrell, adminis- 
trator County Hospital System, County 
of San Luis Obispo, California. 

Gordon Beatty is of the opinion 
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that any change in the equipment used 
in any industry comes about only be- 
cause of demands from the users of 
that equipment. It is up to laundry 
managers to advise and suggest equip- 
ment improvements to the manufac- 
turers, rather than being satisfied with 
machinery and methods presently 
available. 

V. M. Farrel! pointed out that labor 
is the biggest cost in hospital laundry 
operation, and that as automation min- 
imizes anual labor it will permit the 
employment of more women workers 
at lower wages than men must have. 
Automation will eliminate human error 
and insure better quality work, fewer 
accidents, and save on supplies of 
every kind. 

Bob Dobson, who is president of the 
National Association of Institutional 
Laundry Managers, mentioned that 


He explained how many different fac- 
tors such as good equipment, proper 
layout, etc., can influence over-all 
profits. A breakdown of a profit-and- 
loss statement was covered in the fol- 
low-up report by the Institute’s indus- 
trial engineer, Charles R. Riggott. 
The present officers—president, 
William C. Eisenhardt; vice-president, 
G. Rolfe Scofield, Jr., and treasurer, 
Karl Wilke—were reelected to office. 
John H. Leahy remains as executive 
secretary of the association. 
—Harry Yeates 


much labor-saving equipment is now 
being offered by the manufacturers. 

In his own case, his sorting rooms 
are above the washroom level so work 
can be fed into the washers with 
chutes, which save much handling. 
For this reason he still prefers his big 
cylinder-type washers to the new 
washer-extractor machines, although 
the new washer-extractors with their 
500- to 600-pound capacities are work- 
ing beautifully in many plants with no 
problems. In his case it is merely a 
matter of personal preference for the 
chute-loading convenience of his pres- 
ent cylinder-type wheels. Semi and 
fully automatic controls are available 
for almost any washer now and this 
addition to present equipment should 
be investigated for lowering washroom 
costs. 

Mr. Dobson mentioned several] plant 
practices used in the New York hospi- 
tal laundries for safety and efficiency. 
Soap is piped to the washers to elimi- 
nate dangerous spillage, and waste. 
Since flatwork amounts to more than 
70 percent of total production costs 
this department uses spreaders, stacker- 
folders and all the automatic devices 
available to cut down manual labor. 
New 200-pound tumblers are used and 
larger extractors, too, to keep pace 
with washing capacity. A new type of 
lint trap that requires less servicing 
is also used. Slickrails are used to 
transport hangered uniforms, and 
press-on-mending machines are in use, 
as are bundle-tying machines. 

In brief, the summary seemed to in- 
dicate full automation for the hospital 
laundry is still in the future, although 
much automatic equipment is even 
now on the market. Greatest field for 
immediate savings lies in better work 
methods and full utilization of avail- 
able equipment.—Lou Bellew 





Close-up shows how hooks and baskets are attached to “power train.” The ¥ hp. 
electric motor seen at top center provides the driving force for the entire conveyor 


system, Note storage conveyor at rear 


AN UNUSUAL CONVEYOR system 
is used by Pride Laundry-Cleaners & 
Storage in Phoenix, Arizona, to trans- 
port finished laundry items to the as- 
semblers. The system is expected to 
provide up to 25 percent more usable 
floor space in the laundry department; 
assure two-hour service on both fam- 
ily and bachelor bundles, without loss 
and mixups; reduce productive labor 
costs. And as a bonus, the conveyor 
baskets serve as convenient storage for 
out-of-lot finished laundry. 

This conveyor consists of a number 
of shallow wire baskets suspended 
from an endless chain encased in 1 %4- 
inch pipe that makes a complete cir- 
cuit of the laundry area. The pipe is 
referred to as the power rail, and the 
chain is called the power train, for 
the sake of explaining this installation. 
Actually, the endless chain is not a 
chain in the usual sense, but a series 
of short rods connected by universal 
joints that permit the links great flexi- 
bility, evidenced by its ability to ne- 
gotiate bends having only a 12-inch 
radius. 

The power rail, much in the fashion 
of an amusement park roller coaster, is 
thus able to sweep up to the ceiling 
to clear an aisle or a piece of equip- 
ment, or at any level to wind around 
an obstruction to reach any work sta- 
tion. As a result, the conveyors drop 
down at a convenient position to re- 
ceive finished work from each work 
station, head back to the ceiling to 
clear the aisle, and finally drop the 
work down at the assembler’s station 
to be unloaded and assembled into 
the proper sorting bins. 

Each of the links in the power train 


has a slot in the center into which a 
small ball-bearinged steel wheel is 
fitted. These wheels are either verti- 
cal or horizontal, in each alternate 
link. Thanks to the construction of the 
universal joints, the links are unable 
to revolve and so the wheels maintain 
their set position at all times. This is 
important since the power rail is slot- 
ted just off center of the bottom for 
the carrying brackets to protrude and 
hold the baskets. Thus the vertical 
wheels can ride along the bottom of 
the pipe without contacting the edges 
of the slot and wearing out. The hori- 
zontal wheels serve to reduce friction 
on any bend in the power rail. 

A 10-bundle lot is used with full 
identification on small bundles. Bun- 
dles of over six pieces are netted and 
the identification sealed to a_ tag 
which is pinned on the net. Using 
fully automatic washer-extractors, one 
woman handles the washing, starch- 
ing, tumbling, and then expedites the 
work to the finishing units. 

Only four conventional baskets are 
used in the laundry. Two are _ posi- 
tioned at the call-office counter for in- 
coming work, and two are used by the 
marker for sorting the work into the 
two classifications for washing. The 
washwoman expedites work to the 
finishers and services the tumblers 
with a small wire cart similar to those 
used in supermarkets. 

Two girls operate the flatwork iron- 
er, which can be quickly converted to 
a four-girl operation. In addition to 
the wearing apparel units there is a 
full sport shirt unit and a cabinet 
shirt unit with automatic folder. 

Finishers place their finished laun- 
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How a 


Flexible 
conveyor 
system 


offers simple 
solution for 


moving all 
finished work to 
assembly 
without delay 


by LOU BELLEW 


dry on the baskets as they slowly pass 
their stations and from here the bas- 
kets proceed to the assembler. Sport 
shirts are hangered and bagged in 
poly at the unit, and hung on special 
carrying loops on the conveyor to pro- 
ceed with the other laundry items. 

The assembler takes work off the 
conveyor baskets at her convenience 
and sorts into the designated bins. 
Whatever is delivered to the units 
must wind up on one of the conveyor 
baskets in short order, since there is 
no place at the units to store finished 
items. With no carts or carrying racks 
to be concerned about, it is hoped the 
baskets. will completely eliminate 
losses and mixups. 

After assembling, the orders are 
wrapped out and placed on a me- 
chanical compartmented bundle con- 
veyor which leads up to the call-office 
counter. ODI 
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Novel conveyor snakes up, down and around the Pride plant in a closed circuit for a distance of 135 feet. The con- 
veyor is equipped with wire baskets to handle folded work and hooks for hangered items 


in the caste system of India means 
“laundryman,” the only kind of work 
he'll ever be able to perform in this 
Bob has had a 31-year career as an 


(left) and Bob Pleasant, have most in- 
teresting backgrounds. he says, relaxes and enjoys the trip. 
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TAXATION 





Take a look at 
your taxes NOW 


There are ways you Can 


reduce them if you’ act 





before the end of the year 


by ALLAN J. PARKER 


“TAXES in November? Thats ike 
Christmas in July. [ never start worry- 
ing about taxes until after March } 
when I begin to work on my return,” 
you may Say, 

That's true for a lot of us. But in 
March of 1961, youre simply adding 
up the score on 1960's tax bill. [f you 
want to take action lawfully to reduce 
your taxes for 1960, you have to do it 
before the end of the year. And since, 
as the famous Judge Learned Hand 
remarked, “no one has a duty to pay 
more taxes than the law demands,” 
this article will suggest some hints 
that may save you money. 

The first step in any year-end tax plan- 
ning is to approximate as closely as you 
can your income and allowable deductions so 
far this year. 

Pay careful attention to items like 
medical expense deductions. As you 
know, you can’t deduct all your medi- 
cal expenses—only those that are more 
than 3 percent of your adjusted gross 
income, or 4 percent if you have sub- 
stantia) drug bills, So be careful that 
you don't inadvertently waste these 
deductions by taking them in the 
wrong, year. For example: 

—Mr. Brown, proprietor of a small 
laundry plant, in October finds that 
his medical expenses, including $100 
of drugs bills to date, are $400, and 
his income will run about $10,000, so 
his medical expenses are over the 3 
percent deductible limit. Therefore, he 


pays an outstanding hospital bill for 


his daughter and his health insurance 
premiums and )ays in a supply of a 
rather expensive medicine which his 
son regularly takes, paying for a)) this 
in 1960, a year in which he knows he 
can use the medica) deduction. 

—Mr. Smith, a route salesman, on the 
other hand, looks at his medica) ex- 
penses toward the end of the year and 
finds that they come nowhere near the 
3 percént figure. Therefore, he puts off 
paying a routine doctor's bil) unti) 
1961, when the expected arrival of a 
new baby makes it quite likely that his 
medical expenses will be large enough 
to be deductible. 

For the next step in any year-end tax 
planning, look into whatever crystal ball you 
use to estimate 1961's income. 

You probably can’t foretell this fig- 
ure exactly, but often you can make a 
surprisingly shrewd guess—at least as 
to whether it will be higher, lower or 
about the same as 1960. 

—For instance, supply salesman Jones 
was Inactive for the first three months 
of 1960 because of a severe illness. His 
taxable income from commissions was 
therefore considerably down from his 
usual earnings, putting him in, say, a 
20 percent tax bracket (the lowest) in 
1960, He expects to be back in a 
higher bracket, say 30 percent, in 1961 
when he will be working full time, He 
may want to consider increasing his 
income in 1960 and putting off deduc- 
tions until 1961 when they will offset 
income that would otherwise be taxed 


at a higher rate. 


—Mr. Quinn, a linen supply salesman, 
on the other hand, in 1960 had an 
unusually large income because he 
sold some shares of stock which he had 
inherited a number of years ago, real- 
izing a large gain. Added to his other 
income, this gain puts him in say, a 34 
percent tax bracket — much higher 
than usual. Since Mr. Quinn does not 
foresee any such large gain recurring 
in 196], he tries to take as many tax de- 
ductions as he can in 1960 and to put 
off the receipt of income until 1961. 

Shift income and tax deductions around to 
your benefit. 

Naturally, there are limits to what 
you can do. 
e For instance, the law says that un- 
less you keep books on an accrual ba- 
sis, you can’t deduct an expense until 
it is actually paid. Setting up a reserve 
for a future year isn’t enough. 
@ Also, if you can simply reach out 
your hand to take income payments 
that are yours for the taking, you 
have to taxable 
whether you actually take them or not. 
The )aw says you have “constructively 
received” the income and therefore 
must pay taxes on it. 
—But within these limits, here’s what 
Mr. Smith did to increase income and 


put off deductions for 1960. 


He postponed buying four new tires 


report them as 


for his business automobile until alter 
January 1—deferring this deductible 
business expense until 1961. He didn't 
pay the taxes on his home until just 
after the first of the year, and signed a 
pledge card for a deductible contribu- 
tion to the United Fund—again pay- 
able in 196). Bur he did-his best to 
collect from customers their outstand- 
ing accounts in order to receive pay- 
ment of his commissions by the end 
of the year while he was sti)) in the 
lower tax bracket. 

—Mr. Quinn, however, did just the 
opposite—he had his business auto- 
mobile completely overhauled in 1960; 
he arranged to take several important 
customers and their wives to dinner 
before December 31, for deductible 
entertainment expenses; he stockec: up 
on his office supplies in 1960; he pre- 
paid his pledge to his church and other 
charities, his local real estate taxes and 
interest on his mortgage. He paid his 
attorney for deductible tax advice and 
made sure that all deductible business 


insurance premiums were paid before 
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the end of the year, But tax savings or 
not, Mr. Quinn wisely decided that he 
never wanted to give customers the 
impression that they were accommo- 
dating him by postponing payment of 
their bills. 

—Moving your deductions around in 
this manner, incidentally, may save 
you taxes in still another way. John 
White, laundry manager for a large 
hospital, for a second example, has 
found that his yearly net income from 
salary and a few dividends does not 
vary greatly from $10,000. Married, 
with two children, he finds his interest, 
taxes and other itemized deductions 
usually run about $900 a year, Be- 
cause the optional standard 10 per- 
cent deduction is $1,000, Mr. White 
would seem to be better off taking 
that deduction each year instead of 
itemizing. However, Mr. White dis- 
covered in his year-end tax check-up 
that he can prepay in 1960 the follow- 
ing 196) tax-deductible items: 

Interest on mortgage 

on home 

Real estate taxes on 

home 

Contribution to church 200 

With these deductions, which 
would otherwise have been paid in 
1961, added to his usua) 5900 of de- 
ductions for 1960, he will have $1,600 
worth of actual deductions in 1960 
and will then take the standard deduc- 
tion of $1,000 in 196). Thus his total 
tax deductions over two years will 
amount to $2,600 instead of $2,000. 
Hell save about $156 of taxes this 
way. This tvpe of tax planning, some- 
times called “leapfrogging.” may take 
a little readv cash (on hand or bor- 
rowed) to make these prepayments, 
but otherwise it's a clearly justifiable 
method of tax avoidance as opposed to 
prohibited tax evasion. 

1¥ you are in the stock market, another 
phase of your year-end fax review should 
be your investments. 

Check with your broker or your ac- 
countant to see if there are any year-- 
end gains or losses you ought to take 
at least in part for tax reasons. Of 
course, taxes are not the whole story. 
Tax savings or not, there is no reason, 
for example, for letting a little lass de- 
velop into a )arge \oss merely for fail- 
ure to sell in time, and the opportunitv 


for pessible tax savings should not 


overwhelm sound investment counsel. 
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There may be some larger one-shot tax 


savings you can make by taking a look at 
your taxes in 1960. 


—wWarren Black, for example, aged 
64, expects to retire from business as 
a partner in a small but prosperous 
Jaundry in December 1960, He will 
have earned about $10,000 in 1960, 
but in 1961 he expects to live in Flor- 
ida on a pension, annuities, and Social 
Security for which he and his wife 
will be eligible in January 1961. Thus 
his taxable income wil) be much lower 
next year. 

He had an opportunity to se)) his 
house which he had owned for many 
vears at a capital gain of $10,000. 
Since Mr. Back will not buy a new 
house when he moves to Florida, i} 
he sells in 1960 one-half of his gain 
would be taxed on top of his $10,000 
income in about a 30 percent bracket. 
Therefore, he puts off closing the sale 
of his house unti) 1961 when his in- 
come tax bracket will be much lower. 
He wil) then have two more exemp- 
tions for his and his wife’s age; Social 
Security benefits are tax-free and an- 
nuities are only taxed in part. He esti- 
mates he can save almost $775 in 
taxes this way. 

Some year-end tax savings affect only a 

few of us. 
—For example, David Gray, president 
of a prosperous corporate linen supply 
chain, whose earnings and dividends 
combined with his wife’s bring his tax- 
able income to $25,000 per year, de- 
cided to make gifts of dividend-paying 
stocks in trust for his two minor chil- 
dren before the end of the year. He 
expects a Jarge extra dividend of 
$3,000 to be declared and paid on 
these stocks in December 1960, By 
making this gift he shifts this much in- 
come from himself to them, and they 
are only in a 20 percent tax bracket. 
The net tax saving to the family is 
about $870, since he does not lose the 
children as deductible $600 exemp- 
tions as long as they are under 19 or 
students. 

These are only a few of the possi- 
ble examples. The lesson they teach is 
that, while you can’t expect miracles, 
vou may find that taxwise it is worth a 
few minutes of your time to get a 
sharp-pointed penci) and look at your 
tax picture before the end of the year. 
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Public Relations | 


Adventures 
in 
cooperation 


tC 


Seven Columbia laundryowners 


co-sponsor public relations- 


THEY SAID it couldn't be done! But 
there is concrete evidence that a group 
of Columbia, South Carolina, laundry- 
owners have joined forces in a cooper- 
ative public relations and advertising 
program. 

This group enterprise of seven lead- 
ing Columbia laundries formed the 
Professional Laundry and Cleaners As- 
sociation of Greater Columbia last year. 
The next step was to retain a home 
counselor to speak on their behalf on 
television, radio, in newspaper and 
public appearances. 

The association sponsors a 15-min- 
ute afternoon television show twice a 
week called “Woman to Woman” 
which clearly and effectively estab- 
lishes an air of femininity and prestige 
in line with the recommendations of 
the national public relations program. 

The “voice” of the association is 
Mrs. Ruth Gottlieb, a radio and tele- 
vision performer who is well known in 
central South Carolina. 

The program features a variety of 


advertising program 


topics of special interest to women, 
including table setting, beauty hints, 
care of fabrics, flowers, and even gar- 
dening. Civic activities are also in- 
cluded in many programs along with 
matters of community interest. On 
each show Mrs. Gottlieb interviews 
guests on these topics. Among the 
guests have been “Miss South Caro- 
lina” and the: wife of the governor of 
the state. 

In the commercial, the names of all 
seven laundries are mentioned and a 
typical professional laundry bundle is 
shown. The members of the associa- 
tion are: Custom Cleaners and Laun- 
dry, DeLuxe Cleaners and Laundry, 
Dixie Laundry and Dry Cleaning, 
Ed Robinson Laundry and Dry Clean- 
ing, Master Cleaners, Sunshine Laun- 
dry and Cleaners, and White Way 


Laundry. 

















and ... Greenville group organizes 


Not to be outdone, laundrymen in nearby Greenville, 
South Carolina, recently formed the Professional Laundry 
Association of Greenville to promote a joint Public Rela- 


tions program. 


Radio and TV personality 
Ruth Gottlieb is the feminine 


personification of 
the Professional Laundry 
and Cleaners Association 


of Greater Columbia 


Blair-Thorne Advertising Agency in 
Columbia is retained by the associa- 
tion and is responsible for all advertis- 
ing and public relations activities. The 
cost of the program is apportioned 
among the member laundries. 

This cooperative project did not 
just happen overnight; it grew out of 
many years of planning and effort. In 
terms of dollars, statistics are not 
available. But the entire group has in- 
creased its business this year over last, 
and each individual laundry has 
shared in the gain. 

The cooperative use of a “group 
voice” is working very well in Colum- 
bia. The association plans to expand 
the activities even further in the near 
future. For example, Mrs, Gottlieb will 
address home economics classes in 
schools, garden clubs, civic clubs, and 
will accept speaking engagements as 
a means of promoting professional 
laundry service generally. The mem- 
bers of the association feel that the 
home counselor can perform a genuine 
educational function in the commu- 
nity. 

The association members are very 
enthusiastic about this program and 
feel that this is cooperation among 
competitors functioning at its very 
best. CO 
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C/L SLING RING 


Modernize your plant by installing time and money saving sling operation. But be sure you use the C/L SLING 


RING System! Unlike the costly extractor conversion jobs necessary with ordinary slings, your present unload: 
ing extractor can be converted to the C/L System in less than an hour! And only the C/L SLING RING System 


provides great extra economies by eliminating two costly 


1, The operator places the washed load in the canvas sling held 


in shape by the C/L pivoted balancing container. This is a far 
greater load—30% more—than extractor cans can hold, 


operations. See the basic difference below! 


2. The sling hooks have been attached to the SLING RING and 


the entire load is now being lifted by the hoist and will be 
deposited in the extractor—including the SLING RING itself! 








3. The SLING RING now rests in position over the loaded sling 
in the extractor and is firmly, safely locked in place, The SLING 
RING itself acts as the inner cover of the extractor. The sling 
hooks have not been removed. The load is ready for extraction. 





4. The extraction is finished. The hoist has been quickly re- 
attached to the SLING RING and the extracted load is being 
lifted from the extractor, ready for further processing or storage. 
No need to re-hook the sling to the ring because it never has 
been unhooked! 


SUMMARY OF C/L SLING RING System Benefits 


1, Far lower conversion cost (Average savings: 5. Far less extractor maintenance 


over $2,000 per extractor) 6. Recovery of floor space in washroom and finish- 


2, Less labor time throughout ing area 


3. Bigger loads 7. Less investment in equipment and trucks 


4. Less extractor running timeless electricity 


8. Better extraction quality, resulting in improved 
production in finishing area, ironers, tumblers 


and presses 


. Two costly operations eliminated! 
10. Safe, sure, simple! 


C/L SLING RINGS REQUIRE APPROXIMATELY THE SAME HEADROOM AS EXISTING EQUIPMENT 


CUMMINGS-LANDAU 


C/L- LAUNDRY MACHINERY CO., INC. 
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association activities 





LSAA Research Meeting 

A meeting of the LSAA Research 
Committee was held recently in New 
York City to plan the technical and 
marketing research program of the 
Linen Supply Association of America. 

Shown at the meeting are, from left: 
Lawrence C. Kline, Kline’s Coat, 
Apron & Towel Service, Philadelphia, 
committee chairman; Peter V. Pano, 
LSAA management and _ production 
engineer; Robert Maslow, Standard 
Coat, Apron & Linen Service, Inc., 
New York City; I. M. Richman, Re- 
liable Linen Service, Inc., Los An- 
geles. Jack A. Quigley, Chicago Towel 
Co., Chicago; William A. Troy, Gen- 
eral Linen Supply & Laundry Co., 
Inc., Brooklyn, N. Y.; Herman Gitlow, 
Gordon-Davis Supply Com- 
pany, Philadelphia; Howard Kahn, 
Northwest Linen Co., Minneapolis; 
John A. Morgan, Morgan Service, 
Inc., Chicago; 
Modern Silver Linen Supply Com- 
pany, Bronx, N. Y.; Dr. LeoJ. 
Shapiro, Leo J. Shapiro & Associates, 
Chicago; Joseph R. Schuh, Atlas Linen 
& Towel Service Co., St. Louis, and 
Samuel B. Shapiro, LSAA executive 


director. 


Linen 


Murray Gordon, 


Home Counselor Seminar 


A seminar for local home counselors 
has been scheduled for Wednesday 
through Friday, December 7-9, in the 
classrooms at American Institute of 
Laundering headquarters. Specialists 
in all fields related to establishing and 
conducting a home counselor program 
will lead the sessions of the seminar 
The seminar will comprise panel dis- 
cussions, lectures and demonstrations. 
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Northwestern Group Elects 

New officers of the Laundry Own- 
ers and Dry Cleaners Association of 
Montana, Southern Alberta and North- 
ern Wyoming are Dick DeKaye, Qual- 
ity Cleaners, Cut Bank, Mont., presi- 
dent; Leo Fox, Great Falls, Mont., 
vice-president; James Sleeter, Havre, 
Mont., secretary-treasurer. 


AIL Management Conference 

The American Institute of Launder- 
ing will sponsor a Management Con- 
ference in the Sheraton-Palace Hotel, 
San Francisco, December 8-9. 

Subjects to be discussed include: 
Reorganizing for More Punch in Your 
Sales Program, What Quality Is Ex- 
pected Today, Diversification, and 
many others. Registrations should be 
sent to Foster Lee, Director, Institute 
Promotion, American Institute of 
Laundering, Joliet, Ill. 


Cleveland Installs Officers 

New officers of the Laundry Insti- 
tute of Cleveland were installed at a 
recent luncheon. They are: Charles 
P. Leininger, Eagle Laundry, presi- 
dent and treasurer; Henry Truby, 
Troy Laundry & Cleaning Company, 
vice-president, and Bud Leece, secre- 
tary. 

The new directors are: Bill Kenney, 
Jr., Davis Laundry & Cleaning Co.; 
Maurice Munter, Sweet Clean Laun- 
dry & Dry Cleaning Co.; Jack Salzer, 
West End Laundry & Cleaning Co.; 
George Hart, Up To Date Laundry 
& Dry Cleaning Co.; Charles J, Mc- 
Laughlin, Cleveland Cleaners & Laun- 
dry; Messrs. Leininger and Truby. 


Linen Supply Sales Managers 
Fight Cancer 

The Linen Supply Sales Managers 
Club of Southern California is distrib- 
uting educationa) jiterature from the 
American Cancer Society for a three- 
month period. The literature will be 
included with the deliveries of over 
300 trucks from 22 linen supply com- 
panies. Each truck will also carry 
posters with the message that cancer 
can be cured. Drivers will explain to 
the approximately 300,000 customers 
involved why the cancer literature has 
been included in their bundles. 

Club president Edward 
stated that the club’s aim was to serve 
the community by calling attention to 
this important problem. 


Silver 


New Membership Classification 

National Association of Coin Laun- 
dry Equipment Operators, Inc., has 
approved a new membership classifi- 
cation, Associate Member—Store Op- 
erator. The new subdivision will make 
membership in the organization more 
accessible to the small coin laundry 
store operator as well as the larger 
ones. 

All benefits of associate membership 
remain available to the store operator. 
He receives the organization news- 
letter plus a certificate of membership. 
He may consult the association’s ex- 
ecutive office on problems relating to 
his business and attend general meet- 
ings of his group. 


California County Elections 

Leonard Majore, owner of Major 
Cleaners and Laundry, San Rafael, has 
been elected president of the Marin 
County (California) Laundry and Dry 
Cleaners Association. He succeeds 
Bert Brown of Marin Cleaners, who 
resigned because of ill health. 

Thomas R. Zitelli, manager of Fair- 
fax French Laundry and Cleaners, was 
elected chairman of the board. New 
directors elected are: Robert Casassa, 
Marin Cleaners; Robert Hoffman, Sun 
Valley Cleaners, San Rafael; John T. 
Sullivan, Elliott’s Laundry and Clean- 
ers, Sausalito; John Brunner, Brunner’s 
Cleaners, San Rafael; Reid J. De- 
Armond,’ San Rafael Laundry and 
Cleaners. 
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Save those B.t.u.’s! 


They can help you to cut your 


fuel bill and coo 


| off 


your plant at the same time 


by THOMAS J. O'NEILL 

TAKE A LOOK at Suds Laundry’s 
fuel costs and you'll find they are less 
than half of the industry’s average 
figure. 

“According to AIL’s Cost Percent- 
age survey, says H. N. W. Hansen, 
“the region, 


average plant in our 
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handling a volume of $4,000 to $5,000 
per week, has a fuel cost of 3.72 per- 
1.55 percent and we 


cent. Ours is 


have had it down as low as .8 per- 
cent.” 

These savings are the result of Mr. 
Hansen’s careful and conscientious ef- 
forts to make the most efficient use of 





SEWER 


A Heat reclaimer is made more effi- 


cient at Suds Laundry by automatic 
controls which separate hot waste 
water from cold to prevent dissipa- 
tion of heat. Temperature of pre- 


heated water is 145° F. 


Air-cooling system at Suds Laundry 
is accomplished by transferring heat 
from hot air to cold incoming water 
from well. The transfer results in 
warming incoming water as much 


as 30 degrees 


Herbert Hansen, owner of Suds 
Laundry & Cleaners, Elgin, IIli- 
nois, was one of the speakers at 
the recent Young Men’s Confer- 
ence held in Washington, D. C. 
His subject was “Fuel Economies 
and Air Cooling for Laundries.” 

He is particularly well qualified 
to speak on this subject since he 
comes from a laundry family and 
has worked in the business almost 
all his life except for four years at 
college and a hitch in the Navy. 
Mechanical En- 


gineering degree from the Illinois 


He earned a 


Institute of Technology and later 
served as an engineering officer 
aboard a submarine in the South 
China Seas during World War II 

Equipped with this experience, 
he has delved into the problems of 
fuel economy in his plant with the 
result that he has saved a great 
deal of 


plantou ners arent even aware of 


money—money some 


losing 








heat which is all too often wasted in 
everyday plant operations. 

Mr. Hansen is a “bug” on B.t.u. He 
knows that it takes 1,191.1 B.t.u. to 
make a pound of steam at 125 pounds 
absolute pressure. And he keeps in 
mind the fact that 100,000 B.t.u. cost 
about 6 cents whether you use gas or 
oil. 

This sort of vigilance pays off, of 
course. And Mr. Hansen likes to point 
out the fact that, in effect, it enables 
him to get his hot water free. 


FREE HOT WATER 

Like many plants, Suds Laundry 
uses a heat reclaimer. But there’s one 
difference. Mr. Hansen has rigged up 
his system with a thermostatically con- 
trolled solenoid valve which activates 
a gate to separate hot waste water 
from cold. (The solenoid-gate cost 
him $35.) 

With this set up, only the hot water 
is channeled into the reclaimer. The 
cold water, which represents about 
one-third of the volume used, goes di- 
rectly to the sewer. As a result, incom- 
ing water is preheated to about 145° F. 

But Mr. Hansen doesn’t quit there. 
This preheated water is then brought 
up to required washing temperature 
(155° F) by using flash steam. The 
heat is transmitted to the water 
through a second set of coils which 
Mr. Hansen has installed in the bot- 
tom of his water tank. (At no time is 
steam drawn off the boiler.) This sys- 
tem enables him to pick up about 178 
B.t.u. from every pound of steam, 
saving him 45 to 50 cents every hour 
of operation. 


PLANT COOLING 

Mr. Hansen’s knowledge of heat be- 
havior led him to install a 50-ton air- 
cooling system of his own design at a 
cost of less than $4,000. (The usual 
cost is about $200 per ton.) Not only 
does it help to cool his plant, but it 
also helps to preheat his incoming 
water. 

Here’s how he did it. He designed 
a system which takes the heat from the 
air and puts it into the water. 

The water, in this case, comes from 
a well at 55° F. It is softened and 
pumped through a roof-top radiator 
on its way to the storage tank. 

The hot air from the plant is circu- 
lated around the radiator and the heat 


is transferred to the water. A basic law 
of physics states that “heat will always 
flow from a warmer to a cooler body.” 
This is the crux of any air-cooling 
system. 

When air enters the system, at say 
92° F, the water will pick up about 30 
degrees between the well and the stor- 
age tank. The air, meanwhile, is recir- 
culated to the plant in the 70’s. The 
system circulates 10,000 cubic feet 
of air a minute and saves 600,000 
B.t.u. per hour. 

The radiator was the single most 
expensive piece of equipment, costing 


$1,600. The rest was spent for duct 
and grill work, motor, piping, etc. 

Aside from the savings in heating 
water, management also notes an in- 
crease of about 20 percent in em- 
ployee productivity as a result of the 
cooling. 

Good as these systems are, Mr. 
Hansen isn’t satisfied that he has done 
all he can do. Right now, he has plans 
to get around the prohibitive costs of 
air conditioning by utilizing still an- 
other heat source. Effective as air 
cooling can be, he feels air condition- 
ing would be even better. OO 


44 —A burning issue 


Pardon the pun. The subject of air 
pollution is certainly no laughing mat- 
ter, especially to laundries that have 
been told to clean up their smokestack 
spewings or else— 

Judging by the newspapers, the 
number of such ultimatums seems to 
be growing as the effect of polluted 
air on public health becomes a matter 
of increasing concern. 

Here are just a few recent notices 
which serve to show the universality 
of the problem and what plantowners 
are doing about it. 

Interestingly enough, the problem of 
controlling air pollution has gone be- 
yond the smokestack stage, and public 
health officials are now eyeing other 
broader sources of contamination. 


LAUNDRY SOOT PROBLEM SOLVED 
BY ‘“‘SECRET’’ CAPSULE IN FLORIDA 


A neighbor of the Daytona Beach 
(Florida) Laundry took out a warrant 
against the plant earlier this year 
charging the firm with releasing sooty 
smoke from its smokestack. 

The action was the first test of 
whether the city’s nuisance law was 
effective against air pollution. 

When the case came up for a hear- 
ing Charles Peak, the operator of a 
local guest home, said he had an in- 
vention that would solve the problem. 
The judge postponed the trial and 
indicated he’d drop the charge if the 
soot was gone. 


According to the report in the Day- 
tona Beach News-Journal, neither Ger- 
ald Roscoe, manager of the laundry, 
nor Richard Lemke, the plant engin- 
eer, knew what to expect, but they 
were willing to try anything. 

The invention consists of a small 
metal capsule inside which is an ele- 
ment Mr. Peak prefers to keep secret. 
For a set fee he replaces the element 
each month. 

One metal capsule is attached to 
each of the plant’s two boilers. The 
steam goes through the capsules and 
into the fire. All the soot from the 
fuel oil is trapped en route and there's 
no greasy vapor coming ftom the 
stack. 

Neither Mr. Roscoe nor Mr. Lemke 
can explain the process. And Mr, Peak 
is reluctant to discuss it. But the firm 
was exonerated from a charge of cre- 
ating a nuisance. 


MAGIC EYES AND CONVERSIONS 
CURB CINDERS IN CANADA 


In the face of continuing com- 
plaints, Victoria (British Columbia) 
industries are trying to cut down 
smoke and cinders. 

By way of example, smoke inspector 
Thomas Walker cited these improve- 
ments, among others, for the Victoria 
Colonist: 

“The three major commercial laun- 
dries, all burning wood, have been 

Continued on page 48 
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ee CHRISTMAS GIFTS for 


“ae. 


Employees? ¥ 


Subscriptions to this magazine, presented to your key em- 
ployees, make wonderful, long-lasting Christmas gifts. And, 
because you subscribe yourself, you can order as many gift 
subscriptions as you need 


AT HALF PRICE! 


All year-round, with their personal copies of this magazine 
before them, your key employees will be getting the same kind 
of down-to-earth, how-to-do-it-better information you're get- 
ting through your subscription. 


With more people reading this magazine in your plant, there’s 
bound to be more improvement in efficiency and quality .. . 
there’s bound to be more business and more profits. 


In addition to splitting the cost of gift subscriptions with you, 
we'll send a handsome Christmas card to each employee for 
whom you subscribe, announcing the gift to them just before 
December 25. 


Won't you fill out your gift list today . . . and send it to us? 
We'll take care of your order immediately. 


Subscriptions to THE LAUNDRY JOURNAL regularly 
cost $4.00. But as a current subscriber, you can order 
gift subscriptions for only $2.00 each! 


THE LAUNDRY JOURNAL 466 Lexington Avenue, New York 17, New York 
Enter subscriptions for one year for the following employees of our company at the special rate of $2.00 each: 
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Send each a Christmas card, announcing the subscription as a gift from 

Subscribing Company .... 
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Authorized by: .... 
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by JERRY WHITMAN 


IF YOU ARE one of the overwhelming 
majority of laundry owners who are vi- 
tally important to the running of their 
businesses, what would happen if you 
become incapacitated by injury? If an 
accident produced a disability—tem- 
permanent—that caused 
you to limit your personal business ac- 


porary or 


tivities to a part-time basis, how would 
you replace the loss in income brought 
about by your dilemma? 

These are real contingencies that 
could occur to any employer or key em- 
ployee in the laundry industry. Partic- 
ularly in the laundry where the aver- 
age top man (whether the firm is 
corporate, partnership or single pro- 
prietorship setup) is usually the spark- 
plug of the firm, his prolonged absence 
could cause a serious decline in com- 
pany income. 

No matter how much help he may 
have, the owner's presence on a day-to- 
day basis in the laundry business is 
usually quite necessary, whether it is in 
actual production, supervision, cus- 
tomer relations, complaint handling or 
promotion. Regardless of the compe- 
tence of his employees, a protracted 
absence by the top man will cause the 
firm’s income and profit picture to 
deteriorate, particularly if his absence 
occurs during the peak seasons. 
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If you became irijured 


and incapacitated, 


your business would suffer. 


Here’s a way . 


You can insure against 
income loss 


How, then, can he insure himself 
against loss of income due to injury? By 
purchasing an accident insurance pol- 
icy. This type of coverage, an obviously 
important but little known area of in- 
surance, is also known as salary con- 
tinuation or income replacement in- 
surance. It has nothing to do with com- 
mon accident and health policies which 
pay surgical and medical expenses. 

It has nothing to do with business 
interruption insurance that protects a 
firm against the contingency of sus- 
pending activities entirely because of 
fire or other covered catastrophies. The 
type of insurance we refer to here is 
simply designed to offset the monetary 
loss that would surely be suffered if the 
owner were laid up for some time. 

Let’s take, for example, the case of 
Bill Smith, owner of XYZ Laundry. 
With his firm well staffed in the pro- 
duction end, he doesn’t get into that 
too much. But, Mr. Smith is very ac- 
tive in sales promotion. One wintry 
day he slipped on an icy sidewalk and 
broke his leg. The injury forced him 
to remain away from his business for 
four months. 

Although his medical and surgical 
insurance helped defray his doctor and 
hospital bills, he still figured that his 
enforced absence from his very im- 
portant sales activities caused his firm 
to lose an average of $300 per week in 
potential income. 

Fortunately, Mr. Smith had an income re- 
placement policy that paid him $200 per week 


during his incapacitation and this helped make 
up a good part of the loss that his firm suf- 
fered because of his accident. 

Another example can be seen in the 
case of John Jones, co-owner of the 
ABC Laundry. While his partner at- 
tended to the office and sales end of the 
business, Mr. Jones spent most of his 
time in production in the wash room. 
When he suffered an accident in the 
plant and was laid up for six weeks, the 
firm had to hire a temporary produc- 
tion employee at a salary of $90 per 
week. Luckily, Mr. Jones had a policy 
that paid him $100 per week during his 
layoff, and thus the firm actually came 
out ahead to the tune of $10 per week 
during the six weeks. 

Most businessmen are very well 
aware of the value of insurance and 
they go to great lengths to insure all 
their physical assets—building, equip- 
ment, customers’ goods, etc.—but they 
rarely think of themselves as the most 
important physical asset in the run- 
ning of the business. Undoubtedly, a 
system for replacement of lost income 
due to incapacitation of the top man 
is well worth consideration. 

And while the owner is pondering 
the advisability of insuring himself 
against such a contingency, what about 
the key employee or employees in his 
organization? It is equally important to 
consider insuring such personnel, par- 
ticularly if they have been with the 
firm for many years and are very nec- 
essary to the success of the business. 
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For example, Hank Tyler, plant 
supervisor for the Triple A Laundry, 
has been with the firm for 12 years and 
has become almost indispensable to 
the company. A serious accident in the 
plant will completely disable him for at 
least eight months, according to the 
doctors. 

This could present a very serious 
situation. On the one hand, the com- 
pany wants Mr. Tyler to return to his 
job when he’s well since he would be 
very difficult to replace permanently. 
But could management afford to con- 
tinue Mr. Tyler's full salary for so 
many months of inactivity on top of 
the additional expense of paying for 
a temporary replacement? 

And how would the injured em- 
ployee feel about it? Would he be 
likely to return to a firm that seemingly 
didn’t care enough about him during 
his period of incapacitation and finan- 
cial stress to provide a salary cushion? 
And wouldn't he feel more secure in 
the first place if he knew that the com- 
pany had provided him with salary 
continuation insurance in the event of 
accident? 

Thus, adequate income replacement cover- 
age for the key employee can sometimes be 
as necessary a buffer against company income 
loss as insurance on the owner himself. 

Granted that we understand this 
kind of coverage and how important it 
can be, how much does it cost? Accord- 
ing to a leading insurance broker in 
New York City, the premium rates are 
fairly similar throughout the country. 
In New York State, for example, here 
is the breakdown: 

This type of coverage involves two 
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classes of risks. Class I covers a person 
who doesn’t perform much manual la- 
bor. The premium rate for this cate- 
gory is $38 per year for each $100 
worth of weekly benefits, payable for 
life—or for the length of the disability 
—from the first day ot the accident. 

Class II includes those persons 
whose jobs involve a great deal of man- 
ual labor and the rate in this case is $64 
annually for each $100 worth of 
weekly payments. Both of these rates 
apply to persons in the range of 18 
to 64 years of age. 

In addition, most policies of this 
type provide for payment of 50 percent 
of the weekly benefits if the insured 
suffers partial incapacitation of the 
kind that might reduce his business ac- 
tivity to a part-time basis. In all cases, 
the claim procedure is substantiated 
by a doctor’s statement. For corpora- 
tions, the premium is usually a tax- 
deductible expense. 

It is also possible in most instances to 
add coverage for disability or inca- 
pacitation by reason of sickness. How- 
ever, the average additional premium 
for both accident and sickness insur- 
ance would be about twice the cost of 
the original accident policy premium, 
but varying according to age. 

For the very modest cost of the simple ac- 
cident insurance policy, it would behoove the 
average business owner to investigate this 
economical method of insuring against pos- 
sible income loss to his company. 

We wish to express our gratitude to 
insurance consultant Robert Milbank 
of Prettyman and Co., New York City, 
for helping us prepare this article. 

—EDITOR 


Special FABRIC 


FORMULATIONS! 


STAD-SPUN 
and STAD -TEX 
press covers 


treated for 
longer wear 


STAD-SPUN F all spun nylon 
covers, made “form fitted” for 
all presses where a non-slip, non- 
stick cover is needed. 


STAD-TEX filament nylon covers, 
especially developed for sleeve, 
yoke and backer presses. 


BOTH FABRICS have improved 


heat and abrasion resistants. 





Yeu! STADHAM 


NYLON PADS 


28 and 48 oz. wt. 
CUT TO FIT ALL PRESSES 


Added! 


NYLON DACRON FLEECE 
for wings and 
expander blades 


Sold through all 
leading distributors 


” STADHAM 


COMPANY INC. + HEXAGON DIVISION 


1825-31 North 20th Sf 


manufacturers of —pads, covers, bags 
aprons, nylon tape, textile specialties 


+ Philo. 21, Po 
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AIR POLLUTION 

Continued from page 44 
equipped with ‘magic eye’ smoke indi- 
cators which ring alarm bells when 
smoke becomes too dense. 

“New Method Laundry has also in- 
stalled an inclined grate which results 
in cleaner combustion .. . 

“The Empress Hotel Laundry, pre- 
viously using a spreader-type coz 
stoker which sent a large amount of 
fine ash up the chimney, is now in- 


stalling oil equipment.” 


LAW TO REQUIRE ANTISMOG 
DEVICES FOR TRUCKS AND AUTOS 


California’s newly enacted motor 


vehicle pollution contro) law may be 


the first step in a long-range, nation- 
wide drive to eliminate air pollution 
by auto exhaust fumes in large urban 
areas. 

West Coast legislation will require 
installation of an approved exhaust 
control device on all cars and commer- 
cial vehicles. 

Every new car registered with the 
State must be equipped with an anti- 


smog device within a year after the 
state approves two devices. 
Within three years practically all 6.6 
million cars and trucks in the state 
must insta) the control. 


such 


At the Federal level, Congress re- 
cently directed the U.S. Surgeon Gen- 
eral to study the effect of auto exhaust 


fumes on public health. A report is 


due in 1962. OOO 


Oil heat industry begins 
smoke pollution studies 


An Oil Heat Institute of America- 
sponsored research project concerned 
with the smoke emission factors from 
oi) heating equipment is now under 
way at Michigan State University. 

The Michigan State project will 
make a complete study of smoke emis- 
sion and the chemical composition of 
such smoke arising from the operation 
of oi) burners. The )ack of specific and 
exact data on this subject has seriously 
handicapped the oi) heating industry 
in the past in the presentation of cases 
before pub)ic bodies in defense of 
general and specific use of oil burning 
equipment, and it is felt the findings 


of this research project will be of tre- 
mendous value to the industry. 

The studies will continue for a year 
or more and will not only develop con- 
siderable information concerning the 
quantitative volume of the smoke 
from oi] burning equipment, but also 
its qualitative condition as well as the 
amounts, by weight and volume, of 
the various products found therein. 

Doctorate students wil] devote 
themselves to this project and it is 
expected that Ph.D. theses outlining 
the development and results of the 
studies will be published at a later 


date. 





LAUNDRY MAID 
LEADS THE WAY 


AGAIN! 


Ask about Laundry Maid products in bulk cartons 


LAUNDRY 
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WHAT re inprton estenen 


of a good identification system? 


Th ideal laundry identification 
system must give maximum pro- 
duction efficiency, at minimum 
operating cost. Examine the fol- 
lowing basic requirements for 


good identification. How does 


your present system measure up 
to these standards? 

W Good identification begins 
with clear, legible marks. Marks 
should be large for quick, easy 


finding, faster assorting. 





presents no problem. 


duction and efficiency. 


Ohio, U.S.A. 





NEW FANTOM-FAST 


New Features — Increased Efficiency 
Ordinary visible full permanent identification systems 
satisfy some of the requirements of the ideal system. 
But only new Fantom-Fast full permanent invisible 
identification satisfies all these requirements. 

Brand new Fantom-Fast Ink #103R has many impor- 
tant new features. It marks all articles—including dark 
colors. Ink marks maintain their legibility even in the 
presence of fluorescent brighteners. Optical bleach 


New Fantom-Fast marking machines, designed for code 
marking, make mark record unnecessary. Fantom-Fast 
marking units, complete with listing machines, are de- 


signed from time and motion studies for maximum pro- 


Plant-owners using the modern new Fantom-Fast in- 
visible identification system agree that it is the most 
complete, efficient and economical system available. 
Fantom-Fast is manufactured by the National Marking 
Machine Company, 4026 Cherry St., Cincinnati 23, 
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(Advertisement) 


@ Marks should be visible only 
to the laundry owner. Never to 
the customer. 

@ Every article should be per- 
manently identified as the own- 
er's property. 

@ Identification must be safe, 
and must not damage the article 
marked. 

@ [dentification should be me- 
chanically fast for maximum pro- 
duction, 

@ There must be the ability to 
mark all colors and materials, in- 
cluding cottons, synthetics, and 
wash ’n wear. 

B Once marked, articles should 
never require remarking. A mark 
record should not be required, 
but should be available if desired. 
@ To maintain complete accu- 
rate claim control, there must be 
no danger of losing the identify- 
ing mark. 

@ Machine operation and mark- 
ing should be easy for the opera- 
tor to learn and use. 

@ The ideal identification system 
must accomplish all of the above 
with a low operating supply cost, 


and a low initial investment. 





HAVE YOU HEARD the latest... 


Cleaner clothes or your money back is 
the slogan used this fall by the manu- 
facturer of a well-known line of auto- 
matic home-type washers. Believed to 
be the first such offer by a nationally 
advertised appliance brand, the offer 
is appearing in all major media. 
A 

The Association of Hospital Laundry 
Managers of Australia is considering 
an international conference on cross- 
infection, possibly to be held during 
the Olympia Exhibition of 1962 in 
London. 


A 














North Carolina laundries operating at 
more than one location and selling 
shirts guaranteed for a year must have 
a state privilege license because they 
are considered chain operations and 
are subject to the state’s chain-store 
tax of $65 per location. Then, of 
course, there is the 3 percent sales tax 


(at one dollar a year for a license) and 


probably a city or town mercantile 


privilege license to sell shirts. 
A 


Dun & Bradstreet states that of all the 
businesses that will fail during the 
coming year, including laundries, some 








‘4 PRIME SOHP —~ 


There’s no guesswork, no jug- 
gling amounts of soap and builder 


when you use PRIME SOHP with 


its perfect balance of special_soaps 











75 percent of the failures will be the 
result of inept management. 


The Whirlpool Corporation, manufac- 
turer of coin-operated laundry and dry- 
cleaning equipment, has been accepted 
as a member of the Laundry and 


Cleaners Allied Trades Association. 


A 
Brooke Army Hospital requires all 
diapers to be autoclaved before de- 
livery. Diaper serviceman Hagan 
Breeding of San Antonio, Texas, had 
to install an autoclave at his plant to 
keep the contract. 

a 
Add Eli Birer, president of the Diaper 
Association, to the long list of laundry- 
men who have pilot licenses. And isn’t 
it about time that somebody organ- 
ized these “wild-blue-vonder” boys 
for a Fly-In? 

A 
The Pennsylvania Laundryowners As- 
sociation recently completed an exten- 
sive training program developed by 
Victor D. Oakley. It was unique in 
that the unions cooperated whole- 
heartedly in promoting the program 
and urged their members to take full 
advantage of the opportunity to learn 
how to increase sales. 

A 


British Nylon Spinners, Ltd., has de- 
veloped and patented a method of 


fusing creases into trousers and other 
garments, They put a Jong strip of 


and high potency alkali (OH). It’s 
activated with new sequestering agents, 
new miracle brighteners, new PRIME 
color set, and safe, powerful stain solvents. 
Your washman simply scoops PRIME SOHP 
out of the bag into the machine and when the 
“Signal Suds” appear, he’s on his way to a per- ie 
fect wash. A 
PRIME SOHP gives you beautiful washes every The American Institute of Launder- 
time without the mess and wasted effort in making ing and the Phenix Supply Company 
stock soap solutions. Your washes will be brighter, ; a : 4 ’ 
with whiter whites and more brilliant colors. You'll see (Atlanta, Georgia ) recently had pho- 
the difference with your own eyes . . . and so will tos of their trucks featured in The Na- 
tional Truck Leasing News. AIL’s fleet 


your customers. 
includes six leased units. 


plastic into a conventional crease and 
apply heat to bind the core to the 


material. 








Find out how you can save up to $564.00 per year 
on each wheel with a washroom-proved, “New Way a 
to Wash”. Write today for free 16-page illustrated 
booklet. 


Laundry and drycleaning workers in 
the Philadelphia area earned an aver- 
age of $1.31 an hour in April 1960. 
according to the U. S. Department of 
Labor. Earnings for men averaged 
$1.61 and for women $1.22. The 
highest earnings were received by 
route salesmen who averaged $94 a 


OIVISION 


THE KEEVER STARCH CO. COLUMBUS 15, OHIO 


week. 
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ALLIED tY ade NEWS 


WILLIAM SCHNAKENBERG ARCHIE G. ISRAEL 


William A. Schnakenberg recently retired after 62 years of 
service with H. Kohnstamm & Company, Inc. Mr. Schnaken- 
berg started his career with the company in 1898 as an 
errand boy. At the time of his retirement, he was sales man- 
ager for the Eastern division and an officer of the corpora- 
tion. 

Company Paul Mr. 
Schnakenberg, during a luncheon in his honor, with a scroll 


commemorating his vears of service. 


president Kohnstamm presented 


Unipress Company has elected Archie G. Israel chairman 
of the board. He manages Talley Laundry Machinery Com- 
pany, which distributes Unipress equipment. A. J. Kwak- 
kernaat continues as vice-president and board director. 

Other directors elected at the 
Brooks, B.M.S. Laundry Machinery Co.; Morris Landau, 
Cummings-Landau Laundry Machinery €o:;'-f.. Ff: 
Universal Laundry Machinery Co.; John Davenport, Atlan- 
tic Distributing; Norman Engebretson, F. & E. Sales Corp.; 
Hugh G. Henderson, Hugh G. Henderson Co.; Willis Pel- 
lerin, Pellerin Laundry Machinery Sales Co.; J. L. Thomas, 
Ed L. Thomas Co. 


annual meeting are: I. 


Cohen, 


Signal Chemical Manufacturing Company, Bedford, Ohio, 
has completed an 11,000-square-foot addition to its plant at 
a cost of $100,000. This is the second expansion for the com- 
pany in the past two years. 


Pantex Manufacturing (Canada) Ltd, has acquired what is 
termed a substantial interest in Tel-A-Sign, Inc., producer 
of plastic, illuminated point-of-purchase signs. 
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LISLE F. MILLER ARMAND D. CERAMI 


Lisle F. Miller has been appointed by Cowles Chemical 
Company, Cleveland, as controller for its Skaneateles Falls, 
N. Y., plant. He will be responsible for all accounting and 
office functions at the plant. 


Armand D. Cerami has been elected chairman of the board 
of the Pantex Manufacturing Corporation, Pawtucket, R. I. 
He has been a vice-president and member of the board since 
January. He is also a vice-president and director of Pantex 
Manufacturing (Canada) Ltd. and Pantex International, 
N. V., Holland, both wholly owned subsidiaries of Pantex 
Manufacturing Corporation. 


Arnold J. Weber, president of the Registered Shirt Laundry 
Association, is shown here getting the feminine viewpoint 
from (left to right, Anne Sterling, national home counselor 
for the professional laundry industry; Mrs. Majorie Dobbs, 
Laundry, New Haven, Conn., and 


owner of Monarch 


Veronica Williams. 


Wyandotte Chemicals Corporation has added Russell P 
Hefti and Thomas W. [Irwin to its Laundry and Textile 


Department field service force. An AIL graduate, Mr. Hefti 
has 21 years of experience in the field. He will represent the 
Cleveland district. Mr. Irwin served as director of laundry 
service, U.S. Military Academy, West Point, before joining 
Wyandotte. He is also an AIL grad. Mr. Irwin will represent 


the company in the Boston district. 


Clesco National, Incorporated, has appointed Ameropa In 
ternational Vending Machine Corporation exclusive export 
agent for Clesco products. Ameropa will represent the Jet 
line of commercial washers, dryers, coin changers, etc.. in 
all of Europe and in territories including North and South 
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Africa, Japan, British West Indies, Australia, New Zealand, 


Colombia and Venezuela. 


RAY C, HAHNFELDT JOHN J. PEDRETTY 


Midland Laundry Equipment Company has appointed Ray 
C. Hahnfeldt its exclusive sales representative in Iowa and 
Nebraska. He has been active in laundry and drycleaning 


equipment sales work in the upper Midwest for 13 years. 


Cowles Chemical Company has appointed John J. Pedretty 
to the newly formed San Antonio territory, which was cre- 


ated to give customers in this area better service. 


The Registered Shirt Laundry Association, Inc., is preparing 
Christmas-theme radio-TV and publication advertising sched- 
ules, plus dealer point-of-purchase material, for its nearly 


9.000 outlet plants throughout the country. 


A\\ 
\\ 


Pellerin Milnor Corporation, New Orleans, recently won a 
safety award from the Metropolitan New Orleans Safety 


Council for 12 months operation without a lost-time accident. 
A. W. Walsdorf, right, executive vice-president of the corpo- 
ration, is shown receiving the award from Hawk Geiger, 
president of the Safety Council. 


Cleaver-Brooks Company has announced a major sales and 
engineering realignment for its Firetube Division. All Fire- 
tube boiler sales are now consolidated, with W. F. Zunker 
as sales manager. John J. Nash is the new assistant sales 
manager. A new department, sales-engineering, headed by 
Paul Buday, has been formed. The new department will 
follow each order through production, installation and service. 


Dow Chemical Company has named Theodore G. Moore, 
Chemicals account manager in the company’s Minneapolis 


sales office, to the merchandising section of the Chemicals 
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1960 (74 STAT. 208). 
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3. The known bondholders, mortgagees, and other security 
holders owning or holding 1 per cent or more of total amount of 
bonds, mortgages, or other securities are: None. 

4. Paragraphs 2 and 3 include, in cases where the stockholder 
or security holder appears upon the books of the company as 


trustee or in any other fiduciary relation, the ge of the person 
or corporation for whom such trustee is actin also the state- 
ments in the two paragraphs show the affiant’ s full knowledge 


and belief as to the circumstances and conditions under which 
stockholders and security holders who do not appear on the 
books of the company as trustees, hold stock and securities in a 


capacity other than that of a bona fide owner, 

5. The average number of copies of each issue of this publi- 
cation sold or distributed through the mails or otherwise, to 
paid subscribers during the 12 months preceding the date shown 


above was: (This information is required by the act of June 11, 
1960 to be included in all statements regardless of frequency of 


issue.) 6,340. 
E. B. WINTERSTEEN, 
(Signature of Executive Manager) 


Sworn to and subscribed before me this 30th day of Septem- 
ber, 1960. 


WALTER H. FREDRICKS 


Notary Public, State of New York 


No. 41-6391975 


Qualified in Queens County 
(My commission expires March 30, 1962) 


Term expires March 30, 1962. 
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Awd wou) AJAX... 


THE ONLY CABINET SHIRT UNIT THAT 


FINISHES ALL TYPES 
OF SHIRTS & BLOUSES 


at absolutely no risk or obligation. 


Address your inquiries to AJAX, § 


Box 449, Salt Lake City, Utah, or 


contact your nearest AJAX Ff 


representative. 


NOVEMBER, 1960 


$ 











AJAX new versatility makes it possible to 
increase your profits through . . . FINER 


- QUALITY — HIGHER PRODUCTION — 
LESS FLOOR SPACE—~LOWER 
MAINTENANCE. 


Since 1929 -- “The Leader in Design’’ 


AJAX PRESSES 
619 So, 5th West Salt Lake City, Utah 





* 


MORE THAN 4,000 LAUNDRIES 


USE 


INVERSAND ZEOLITE 
| WATER SOFTENERS! 


Sees eee py, 


Hone's Why... 


@ Over 200 sizes—one for every flow 


and capacity 
Manual or automatic operation 
Single or multiple units 


@ Your selection of six different 


zeolites 
Unequalled field service 


Prices and terms to suit most budgets 


* Suitable for both commercial and in- 
stitutional laundries. Send for Bulletins 


giving full details—or ask to have Rep- 


resentative call without obligation, Spe- 
cialists for 50 years in the economical 


over-hauling, rebuilding, and moderniz- 
ing of all makes of water softeners. 


HUNGERFORD & TERRY, INC. 
pe cLATTON 8. M3. | 
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Sales Department at Dow’s Midland, Mich., headquarters. 
Primary emphasis of his new job will be merchandising Dow 
products used in the laundry and drycleaning industries. 
Mr. Moore has been a Dow salesman for 15 years. In 
March 1960 he was one of 10 to receive a new sales depart- 
ment classification, account manager. The rating is based 
upon superior sales accomplishments in the field and upon 


experience. 


J. E. Quest, president of the Unipress Company, was recently 
honored with a citation for 15 years meritorious service by the 
Gray Iron Founders’ Society, Inc., of Cleveland. Mr. Quest 
was formerly president of the Shakopee Foundry Co., Shak- 


opee, Minn., before joining Unipress. 


Commercial Heater Company has appointed Steve Sharp 
factory manager. He will direct the manufacture of the new 


| Nick-O-Line water heater. He will also be instrumental in 


the manufacture of Commercial Galv-O-Line and Carver 


lines. 


Laundry Dryer & Equipment Co, has moved to larger quar- 


| ters at 3114 Washington Blvd., St. Louis, Mo. The company 


has also acquired the entire parts inventory of the Sec-O- 


Matic Corp., with exclusive national distribution. 


CLAUDE DALEY, JR. NICHOLAS A. D'ARCY 


Whitehouse Products, Inc., has appointed Claude Daley, Jr., 
Western district manager of Whitehouse Nylon Products. 


His offices will be in Chicago. 


Vapor Heating Corporation has appointed Nicholas A. 
D’Arcy its Southern California representative. Mr. D'Arcy. 
whose firm is in Huntington Park, Calif., is a registered 
mechanical engineer. His firm is qualified fe layout, design 


and installation of equipment. 


Ajax Pressing Machine Company, Salt Lake City, has ad- 
ded a 9,000-square-foot assembly department to its plant. 
Another addition, a 5,000-square-foot forming department. 


was completed in June. 
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Cowles Chemical Company, Cleveland, will move into the 
top two floors of the Cowles. Chemical Building, 12000 
Shaker Blvd., following its completion in August, 1961. 
The privately financed building will have all of its 18,000 
square feet above ground level. 


A. A. Garland, winner of the Maytag Company’s recent 
commercial laundry sales contest, is shown receiving a 
trophy from George M. Umbreit (left), Maytag president, 
while Mrs. Garland and Ivan Ingersoll, Maytag’s commercial 
laundry sales coordinator, look on, Mr. Garland, who works 
for the Ardmor Company, Los Angeles, sold $150,000 in 
Maytag coin-operated laundry appliances in the three 


months the contest ran. 


—— 
wesTINGHOUSE 


Louis 1. Hadden, president of Standard Manufacturing Cor- 
poration, points out features of one of the company’s signs 
to Arnold A. McCarley (left), vice-president of sales for 
Ald, Inc.; Elliott Tarsen, vice-president of sales, Standard; 
and Robert R. Bailey, executive vice-president, Ald. Stand- 
ard has produced Laundromat signs for Ald since 1951. Ald 
now uses a complete program with signs ranging from in- 


door point-of-sale units to this spectacular, 
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Selling all 
laundry & dry cleaning machinery 
of large plant on Chicago's 
South Side at 


11234 FORRESTVILLE 


Zall or Write FOR APPOINTMENT TO INSPECT 


WASHERS—AIl metal, motor driven 


3—60 x 126” AMERICAN Double Motor Driven Washers 
3—42 x 84” TROY Electromanual 4 Pocket 4 Door Slyde Out 
3—42 x 84” TROY Atlas 2 Pocket 2 Door 

2—42 x 96” SUPER Unloading 2 Pocket 2 Door 

1—42 x 36” TROY ATLAS | Pocket |! Door 


5—25 Ib. PROSPERITY Open End, Fully Automatic W /Supply 
Injection 


EXTRACTORS 


3—26” PELLERIN MILNOR— 
all Stainless 
1—54” HOFFMAN Unloader 


1—48" HOFFMAN 


3—48” TROY Open Top 


2—50” ELLIS Unloading 
1—BOCK 15” and 1—17” 


FLATWORK IRONERS 


]1—AMERICAN 120” Six Roll Chest Type W/Motor & Control 
1—WATTS 120” Six Roll Chest Type W ‘Motor & Control 
]}—AMERICAN 120” Eight Roll Chest Type W /Motor & Control 
1—HUEBSCH 20” and 25” Napkin lroners 


MISCELLANEOUS LAUNDRY ITEMS 


HUEBSCH 36 x 30” Open End Tumblers 
UNIPRESS Two Girl Shirt Units 


3—UNIPRESS Cabinet One Lay Sleevers 
PROSPERITY Tapered, Square Buck and Mushroom Presses 


2—NATIONAL Marking Machines 


Key Tag Pins, Air Compressors, Wood Trucks, Canvas Baskets, 


Scales and other items. 


DRY CLEANING DEPARTMENT 


] —DETREX 30 Ib. Perchlorethlyne Strong Soap Unit 
2—DETREX Syntho-Sovers 

]—PROSPERITY 6A Perk Unit 

2—NEW YORKER Air Operated Utility Presses 
}—NEW YORKER Air Operated Mushroom Press 


and all miscellaneous finishing equipment. 


direct all inquiries to: 


CHICAGO USED & NEW LAUNDRY EQUIPMENT CO. 


3128 West Lake Street « Chicago 12, 


PHONE: NEvada 8-7763 





AWAY GOES YOUR APRON PROBLEM 


with the 


ZEIDLER APRON ‘SUR DRIVE” 


for Flatwork lroners 


@ No more wrinkling 


‘miles’ of flatwork, your Zeidler 
‘Sur-Drive’’ will avoid wrinkling and slipping . . . will 


No matter how many 


eliminate the re-tightening that shortens apron life! 


The ‘‘Sur-Drive’’ is a spiral wound material having a 
special ‘“‘pebble finish.”’ It is easily installed by your 
own engineer on both upper and lower drive rolls. The 
pebble finish assures true-tracking of both aprons—in 


fact, we guarantee both aprons will track together! 


“Sur-Drive” is supplied in lengths to fit all standard 
apron drive rolls. Order enough for ail your ironers now! 


e No more slippage 


@ No continual tightening 


FEED RIBBON “SUR-DRIVE’’ FOR LONGER 
RIBBON LIFE AT LOWER COST 
A special rubber material which is cemented to ribbon 
drive roll and prevents slippage of Feed Ribbons, there- 
by eliminating wrinkles that slipping ribbons cause. Used 
and endorsed by scores of leading laundries. Furnished 


in complete kit, ready for easy installation by your engin- 
eers. Write for price. 


GET FULL DETAILS ON THE ‘“‘ZEIDLER” LINE 
® “Duro” Spring Pads for Laundry Presses (including 


Cabinet Types) ® Stripping and Guide Device for lroners 
© Steel Spring Cushions for Chest-Type Ironer Rolls © 


Doffer Rolls @ ‘‘Perma'’ Spring Pads for Drycleaning 
Presses. 


Available from your distributor or write 


ZEIDLER 


MANUFACTURING COMPANY 
633 CONCORD AVENUE, MAMARONECK, N. Y. 


News aout People 


EAST 


Colonial Laundry, Bartlett 
St., Portsmouth, N. H., has 
added a storage vault. 


Hospital for the Mentally 
Retarded at Stockley, Del. 
has put into operation its new 


laundry building, replacing a 
structure gutted by fire. 


Mardoni Varhadian of Ar 
row Laundry and Dry Clean- 
ers, Westhampton Beach, 
N. Y., recently presented a 
check for $1,000 to the gen- 
eral chairman of the annual 
Southampton Fiesta, in ob- 
servance of Arrow’s twenty- 


fifth anniversary. 


Coyne Industrial Laundry, 


Syracuse, N, Y., has purchased 
White Linen & Towel Supply 
Co, of San Juan, Puerto Rico, 
from Robert, Thomas, Jr., and 
Windsor White IJ, all of 


Cleveland. 


56 


Modern Steam Laundry, 86 
Pleasant St., 


Mass., was destroyed by a 


Leominster, 


two-alarm fire recently. 


NORTH 
CENTRAL 


Wheeler Overall Service, 
Chicago, Ill., has just com- 
pleted a two-story addition to 
its plant at 4425 Elston Ave. 
Edward A. Wheeler, president 
of the firm, has been treasure 
of the local association of 
industrial launderers for the 


past 17 years. 


Cene May) has been named 
Cincinnati regional manager 
for Van Dyne-Crotty, Inc., 
Ohio industrial laundry. Mr. 
Mayl is directing operations 
of the newly set up office at 
5706 Carthage Ave. The firm 
operates branches in Dayton, 


Columbus, Sidney and Spring- 


field. 


Super-White Laundry and 
Dry Cleaning, 1306 Ford 
Ave., Wyandotte, Mich., op- 
erated by Helen and Joe 
Sujek, has expanded its serv- 
ices to include a coin-operated 


laundry. 


Bemidji Laundry & Clean- 
ing Co., Duluth, Minn., was 
among the 90 firms operating 
in northern Minnesota to re- 
ceive the governor’s Industrial 
Safety awards. The awards 
were presented by Gov. Or- 
ville Freeman at the annual 
summer meeting of the Min- 


nesota Safety Council. 


Sanitary Laundry and Dry 
Cleaners, Lena, Il]., was host 
to the Energetic Maids re- 
cently, when the group toured 


the establishment. 


Mrs. IL. D. Fink, wife of L. 
D. Fink of Gross Bros.-Kron- 
icks Corp., laundry and dry- 
cleaning 
Minneapolis, Minn., was pub- 
licized in an article in the 
Minneapolis Tribune telling of 
her experiences during the 


war vears in her native Paris. 


THE 


establishment of 


NORTHWEST 


Holiday Laundry Co. has 
been opened by William Den- 
ning in a newly constructed 
building at Holmes and May 
Sts., Idaho Falls, Idaho. 


Eleanor A. 
Hilderbrand have been issued 
a business license for estab- 
lishment of a laundry at 3844 
S. E. Gladstone, Portland, 
Ore. 


Leo P. and 


Mr, and Mrs, Emmett Yeri- 
gan have purchased Piper 
Laundry, Madison, S. D., from 
Mr. and Mrs. Harold Piper. 
Mr. Yerigan was a previous 


employee at the laundry. 


Metropolitan Laundry Co., 
Seattle, Wash., has been pur- 
chased by New Richmond 
Laundries, Inc., headed by 
Albert D. Tomlinson. John W. 
Weaver, formerly vice-presi- 
dent of Metropolitan, will be 
president of the reorganized 
firm, which wil) be known as 
Pantorium 


Launderers and 
Cleaners, with the trade name 
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of Metropolitan. The sale in- 
cluded the Pantorium Linen 
and Overall Supply Co. and 
the Pantorium Rug and Up- 


holstery Cleaners. 


Pearl Etta Selanders has 
been issued a business license 
for establishment of a laun- 
dry at 213 N. W. Sixth Ave., 
Portland, Ore. 


WEST 


Wharton (Tex.) Steam 
Laundry, 611 W. Milan, has 
installed a storage vault. 


Earl Clark, manager, Los 
Angeles Laundry Owners As- 
sociation, is serving as division 
chairman in the Los Angeles 
area Community Chest cam- 

ston. Serving ler M 
paign. serving under iT. 
Clark, as committeemen, are 
Frank Bailey, Prudential 
Overall Supply Company; 
Harry Applebaum,  Chef’s 
Laundry and Linen Supply; 
John Ritzki, Morgan Laundry 
Service, Inc.; Cy Harrington, 
Master Linen Towel Service, 


NOVEMBER, 


Inc., and A. Jj. Cortese, 
Welch’s Overall Cleaning Co. 


Randy Boles has established 


Carnegie (Okla.) Laundry at 
109 W, Main. 


Owen Boone, owner of 


Ideal Laundry and Dry Clean- 
ers, 25th and Main, Hutchin- 
son, Kans., has installed a 
new conveyor and shirt fin- 


ishing equipment. 


McLaughlin Street Laun- 
dry, Wichita Falls, Tex., was 
damaged by two fires of un- 
determined origin on the same 
day. 


Capitol Laundry and Dry 
Cleaners, Denver, Colo., has 
opened its sixth unit, in the 
Westland Shopping Center. J. 
S. North is president of the 
firm, which has its headquar- 
ters at W. 13th Ave. and Fed- 
eral Blvd., three branches on 
W. Colfax Ave., and another 
branch at 152 S. Federal. 


Valley Wash Rite Laundry, 
206 W. Main, Valley Center, 


Kans., has been closed. 


SOUTH 


Troy Laundry Co., Hagers- 
town, Md., closed since April, 
has been sold and will reopen 


under the name of New Troy 


Laundering and Dry Clean- 
ing Co. 


Canton (Miss.) Steam 
Laundry & Cleaners, 105 
Cameron, has installed a stor- 


age vault. 


Eclipse Laundry & Clean- 
ers, 153] W. Main, Rich- 
mond, Va., has added a stor- 
age vault, 


Imperial Laundry and 
Cleaners, with its main plant 
at 24th Ave. and 14th St., 
Meridian, Miss., has opened a 
branch in the Broadmoor Mart 
Shopping Center. 


B & B Laundry, Lexington, 
N. C., destroyed by fire some 
months ago, is now operating 
in its modern new plant on N. 


Greensboro St. 


Swannanoa (N.C.) Laundry 


has added new drycleaning 


equipment as part of a mod- 


ernization program. 


Model Laundry & Dry 
Cleaners, Conway, Ark., de- 
stroyed by fire in July, held a 
grand opening in its new 
building. Gus Enderlin is the 
owner, 


Huntsville (Ala.) Laundry- 
Cleaners, Inc., 303 Clinton 
Ave., W., has been incorpo- 
rated by T. E. Bailes, presi- 
dent; Virginia D. Bailes, vice- 
president, and E. T. Bailes III, 


secretary-treasurer. 


CANADA 


St. Hubert Laundry, 8560 
St. Hubert, Montreal, Que., 


has added a storage vault. 


Bagnell’s Laundry and 
Cleaners, 144 Stewart St., 
New Glasgow, N. S., owned 
by James Bagnell, is now op- 
erating in its newly modern- 


ized plant. 


keeps them smiling-and 


coming back for more! 


Your customers may not know why you turn out a better job, but 
one of the big answers is Jomac 54. On your body presses and 
collar-and-cuff machines, its long-wearing loop-pile fabric gives free 
passage to steam and hot air. That, plus its scorch resistance, 


absorbency and resilience, means an outstanding job—one to bring 


customers back time after time. 


Users report that Jomac 54 cuts downtime 75%... reduces press 
padding costs from 25 to 40%. There are no broken buttons, no 
crow’s-feet, no wrinkles. No wonder smart laundry operators swear 
by it! Get Jomac 54 Press Padding from your nearest laundry dis- 
tributor. Write for his name and address. Jomac, iInc., Dept. 1, 


Philadelphia 38, Pa. 


24-K Press Padding and Jomac 33 also available 


XK 


NO BROKEN 
BUTTONS 


NO CROW’S-FEET NO WRINKLES 


OMAC 


= 
34 


PRESS PADDING 








SELF-ADJUSTING 
STEAM TRAP? 


One Jarge capacity seat for all pressures — 


10 to 600 psi P| 


= 





Yes, in each size Sarco TD 
you use exactly the same large 
capacity seat... for all pres- 


sures 10-600 psi... for heavy, 
Night or no condensate loads. 
Self-adjusting throughout en- 
tire pressure range ... not a 
single change or adjustment 
required. 
Inventory simplified—reduced 
No need to stock seats and 


heads for various loads and 
pressures. 

Ask for 60-day trial. We'll see 
that you receive a Sarco TD 
steam trap and strainer for 
free trial. No cost or obligation. 
Buy only if completely satis- 
fied. Advise size — Ys, Y2, Ya, 
or 1 —and use. Sarco Co., Inc., 
635 Madison Ave., New York 
22, N. ¥. 4180 





PROFITS 


with this 


PROVEN 
PLAN 





Professional Laundries Shirt Plan offers you: 
(1) PROLAUN LABEL, sewn in the collar, guaran- 


teeing the shirt for one full year, IF LAUNDERED BY 
A PROFESSIONAL LAUNDRY. The Prolaun label 


brings the shirts back to you for repeated laundry 
business and promotes the laundry industry. Note 
also the seal of the American Institute of Laundering, 
which guarantees the shirts to be washable. 


(2) Top quality shirts — no finer shirts are offered 
anywhere near this low price. 
(3] Price. Shirts are only $ 50 
this price anywhere. 

Write, wire or call 
THE HAYES COMPANY 


$24.50 per dozen 
F.O.B. Nashville. 

ALpine 4-1605 
Life and Casualty Tower 


to you, 
Compare 


Nashville, Tenn. 








Key to bigger 
family. laundry sales 


You've read about it. 


(It’s the answer to 
today's profit squeeze. 
Get the full story from 
The Key-Tag Checking 
System Co., 6509 Hough 


Ave., Cleveland 3, Ohio. 


oy 1-DAY SERVICE 


®W LOWER LABOR cost 


* NO ERRORS 


oes | eo oo Nc) 


(Lot CONTROL | Svstem & 


Modern Launderers and 
Cleaners Ltd., Cormwall, Ont.. 
has been incorporated by 
Joseph U., Marie and Joseph 


O. Pilon. 


Jamieson’s Laundry and 
Cleaners on Front St., Pictou. 
N. S., was among the estab- 
lishments damaged by fire re- 
cently, 


OBITUARIES 


WILLIAM M, BRENNAN, 44, 
who was associated with the 
Laundry and Printing Divi- 
Brown & 
York City, 
died at his home in Elmwood 
Park, Illinois. Mr. Brennan 
was with the firm for twenty- 
three years. He is survived by 


his wife and four children. 


Tingue, 
Company, New 


sions of 


H. Don Dovserr, president 
of Springfield (Ohio) Laun- 
dry & Cleaning 
died recently. Mr. 


Company, 

Dolbeer 
was a past president of the 
Ohio Laundryowners Associa- 
tion. Surviving are his wife, 
son and daughter. 


MAvRICE Empsorr, 67, presi- 
dent of Hurlburt’s Laundry- 
Cleaners, Memphis, Tennes- 
see, died recently. Mr. Eilbott 
was a member of Angerona 
Masonic Lodge, and for many 
years was treasurer of Shelby 
County Tuberculosis and 
Health Association. Surviving 


are his wife and two stepsons. 


Epwarp E. Fucus, 71, exec- 
utive secretary of the New 
York Towel Service Bureau, 
New York City, for over 35 
years, died on September 18. 
Mr. Fuchs was a past presi- 
dent of the Secretaries Forum 
and at the time of his death 
was its secretary-treasurer. Mr. 


Fuchs had been an American 
Legion post commander, and 


was a Mason and an Elk. Sur- 


viving is his wife. 


Crarvces C. Hitp, 78, tormer 
owner and president of Edge- 
water Laundry, Chicago, Ili- 
nois, died recently. Surviving 


are his wife, son and daughter. 


Witspur H. KEAN, partner in 
Kean’s Dry Cleaners and 
Laundry, Baton Rouge, Lou- 
isiana, died recently, Mr. Kean 
was a board member of the 
American Institute of Laun- 
dering from 1958-1942 and 
from 1946-1950, and a former 
board member of the South- 
em Laundryowners Associa- 
tion, Louisiana Laundryown- 
ers Association, Baton Rouge 
Institute of Laundering and 
the Chamber of Commerce. 
He was a member of the Ro- 
tary Club and Baton Rouge 
Country Club. 


H. J. (Par) Kenney, who 
was associated with Procter & 
Gamble Distributing Com- 
pany of Cincinnati for forty- 
two years, most recently as 
Eastern zone manager, Bulk 
Soap Sales Department, died 
on October 7. Mr. Kenney 
was immediate past president 
of the Laundry and Cleaners 
Allied Trades Association Old 





Timers Club, and had served 
on many committees of LC- 
ATA. He is survived by his 
wife and three daughters. 


loun P. Orre, Sr, 75, sec- 
retary-treasurer of American 
Laundry and Cleaners, Grand 
Rapids, Michigan, died re- 
cently after a long illness, Mr, 
Otte served from 1936 to 1945 
as treasurer and a director of 
the Michigan Institute of Dry 
Cleaning. He was a former 
board member of the Associa- 


tion for the Blind and _ tor 


Sight Conservation, a member 
of Kiwanis C)ub, Peninsular 


Club, and was a Mason and 


a Shriner. Among Nis survivors 


are his wite and son, John, |r., 
who heads the concern, 


Arnot L. Scarsoroucu, 48 
part owner, secretary and 
treasurer of Orange Laundry, 
Orlando, Florida, died = re- 
cently, Mr. Scarborough had 
been long active in local and 
state Jaundry and drycleaning 


association affairs. 


GaLE WELLs, laundry man- 
ager of Veterans’ Hospital, 
Minneapolis, Minnesota, died 
recently. Mr. Wells was presi- 
dent of the Mimneapolis Insti- 
tutional Laundry Managers 


Association. 


convention cacenvar 


Mississippi Laundry and Cleaners Association 


Edgewater Hotel, Biloxi, Mississippi, December 3—4 


Institutional Laundry Managers of Southern California 


and 


Hospital Council of Southern California 
Statler Hilton Hotel, Los Angeles, California, December 6.7 


Bulldog © 


1961 
Minnesota Institute of Laundering & Cleaning 


Hotel Nicollet, Minneapolis, Minnesota, January 14-15 


National Institute of Rug Cleaning 
Chalfonte-Haddon Hall Hotel, Atlantic City, New Jersey 
January 21-24, With exhibit 


Lovisiaona 1b 





dry & Cl 


Vonteleone Hotel. New Orleans, Louisiana, January 27-29 


s Association 





American Institute of Laundering 
Bellecue-Stratford Hotel, Philadelphia, Pennsylvania, Janu- 


ary 3)—February 


National Institute of Orycleaning 
Sheraton Hotel, Philadelphia, Pennsylvania, February 2-5. 


With Exhibit 


New Jersey Laundry & Cleaning Institute 
Essex House, Newark, New Jersey, March II 


Maryland, District of Columbia & Virginia 


Loaundryowners’ Association 
The Greenbrier Hotel, White Sulphur Springs, West Vir- 


ginia, April 10-12 


Diaper Service Industry Association 
Statler Hilton Hotel, New York, New York, April 16-19 


Texas Laundry & Dry Cleaning Association 
Rice Hotel, Houston, Texas, April 27-29 


Linen Supply Association of America 


Fontainebleau Hotel, Miami Beach, Florida, April 30-May 4 


National Association of Institutional Laundry Monagers 


Deauville Hotel, Miami Beach, Florida, May 3-7 


ALL-IN-ONE 
@® PRESSING UNIT 


You get the finest of heat cured foam rubber, Virgin 
fiberglass insulation and a tough, durable, long lasting 
U.S. Royal Asbestall cover COMBINED in this newest 
Bulldog pressing unit... for less than the cost of 
ordinary cotton pads and cover. No lumps, no bumps, 


no hard spots, Bulldog KOMBI is 


Ringed With Steel for 
Attaching Springs 
HEAVY NYLON DRAW STRING 


We've drawn upon our years of ex- 
perience manufacturing top quality 
pressing pads to develop this new 
KOMBI unit. Intensive research and 
months of practical use prove it to 
be all that could be asked for ideal 
pressing conditions and quality pro- } 
duction. Ask your jobber or write 
us for further information on this | 
fully guaranteed unit. 


On in Minutes— 


It Lasts for Months! 


X. S. SMITH, INC. 


RED BANK © NEW JERSEY 


NOVEMBER, 





classified 
department 


Mail your box number replies to THE LAUNDRY JOURNAL, 466 Lexington Ave., New York 17, N. Y. 


15¢ a word for the first insertion and 12¢ a word for each subsequent, 
consecutive insertion of the same ad, Advertisements set in capitals or 
bold face type 20¢ a word, first insertion, 15¢ a word for subsequent, 


consecutive insertions. Minimum charge—$2.50 (new or repeat). 

Help Wanted and Situations Wanted ads 10¢ a word for first insertion, 
8¢ a word for each subsequent, consecutive insertion of same ad. Min- 
imum charge $1.60 (new or repeat). Cupitals or bold face type —double 
these rates. 

Ads including full payment must be in our hands by the first of the 
month, Payment must accompany all orders. Add cost of 5 words if 
answers are to come to a bux number to be forwarded by us. Rates are 


net, not commissionable. 





LAUNDRIES AND CLEANING PLANTS FOR SALE 


PROFESSIONAL NOTICES 





Kansas City; sale or lease on terms you can afford—drycleaning and 
laundry combination plant, grossing approximately $280,000 annually. 
Excellent opportunity for financially responsible person to extend opera- 


tions into this expanding market. ADDRESS: Box 2430, THE LAUNDRY 
JOURNAL. 2 


LAUNDRY AND DRYCLEANING PLANT FOR ‘SALE IN “ TUCUMCARI, 
NEW MEXICO. EXCELLENT YEAR-ROUND BUSINESS AND CLIMATE. 
COMPLETE LAUNDRY AND LINEN SUPPLY. TWO HUNDRED THOU- 
SAND GROSS SALE. TOP PRICE FOR WORK. TWO U. S. HIGHWAYS. 
GIVE GOOD LEASE OR SELL. CONSIDER SOME TRADE OR CARRY 
SOME FIRST PAPER. MUST SACRIFICE ON ACCOUNT OF OTHER 
BUSINESS INTERESTS. ADDRESS: Box ‘2487, THE LAUNDRY JOURNAL. -2 


LAUNDRY AND DRYCLEANING PLANT in Southeast. Real estate major 
part of value. Sales have exceeded $4,000 week. ADDRESS: Box 2439, 
THE LAUNDRY JOURNAL. -2 





Brick building for sale or lease in a well-populated industrial town up- 
state New York. Building is suitable for power plant with installed 400 
amp. power, 4-inch water line, washroom and sewers. No laundry 
situated within 20 miles. Installation of machinery is all that is needed. 
Great potentials for good laundry man, This building may be had for 
small down payment and balance like rent over a ten-year period. 

ADDRESS: Box 2440, THE LAUNDRY JOURNAL. -2 


SITUATIONS WANTED 


CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 


Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, and M t Consultants, Boston, Hartford and 


Washington. 201-27 
BUSINESS SERVICE 


Suits double-breasted made single. $9.95. Tailoring of any kind whole- 


Also instructions by mail. Talis, 11 Pleasant St., Worcester, Mass. 
2163-10 


A 4 








sale. 


MISCELLANEOUS MERCHANDISE FOR SALE 


LAUNDRY LISTS—4'/4x11”—$1.50 per 1,000 in 15,000 lots. White 16 lb. 
bond. Park Printing, 1323 Pennsylvania Avenue, Pittsburgh 33, Pa. 
2240-45 


EQUIPMENT FOR SALE—Why make expensive repairs on obsolete dump 
valves when modern, leakproof, air-operated diaphragm valves cost so 
little? Write George W. Kriegh Laundry Machinery Co., 1786 No. Spring 
Street, Los Angeles 31, Calif. 2102-45 
NYLON LAUNDRY NETS 24x36” ONLY $13.50 PER DOZEN, HANKY 


NETS $3.95 PER DOZEN, 18x30” NETS $8.95 PER DOZEN. WRITE L. S. 
SUPPLY COMPANY, 211-57 18th AVENUE, BAYSIDE 60, N.Y. 2941-45 


SUEDE AND LEATHER SERVICE 














LAUNDRY EXECUTIVE-PRODUCTION MANAGER. 30 years experience in 


laundry industry. Know all phases of plant operation. Expert on modern 
Jaundering techniques—wage incentives—cost control—labor relations— 
quality work. Desire position in metropolitan New York area. ADDRESS: 
Box 2389, THE LAUNDRY JOURNAL. -5 





Conscientious executive who can achieve results and reduce costs. En- 
gineering background, quality control, enviable employer-employee 
relationship record. Thoroughly experienced in a)) departments, Adept 
at hiring and training employees, sales and public relations, linen sup- 


ply, and methods work, Responsible parties only, ADDRESS: Box 2415, 
THE LAUNDRY JOURNAL. 5 





Plant manager or superintendent, 20 years experience, All phases family, 
industrial or linen supply. 43 years old. Production, methods and onehy- 
sis specialist. ADDRESS: Box 2426, THE LAUNDRY JOURNAL. 





37-YEAR-OLD GENERAL MANAGER OF PROFITABLE, PROGRESSIVE 
MIDWEST LAUNDRY, LINEN, DRYCLEANING PLANT. DESIRES SIMI- 
LAR POSITION IN THE SOUTH OR WEST COAST. AGGRESSIVE, 
FAMILIAR WITH EVERY PHASE OF OUR INDUSTRY. CHARACTER 
AND ACHIEVEMENT REFERENCES FURNISHED. ADDRESS: Box 2433, 
THE LAUNDRY JOURNAL. 5 


PRODUCTION OR | GENERAL MANAGER, keen, analytical, aggressive 
executive. Extensive experience in performance standards, scheduling 
production, cost controls, and creating efficient methods and procedures. 
Excellent work background. Interested in position in New York City 
ADDRESS: Box 2445, THE LAUNDRY JOURNAL. 5 


area. 


HELP WANTED 
A GOLDEN OPPORTUNITY: If you have the proper background, we will 


Write or call National Industrial 
2306-7 





train you to become a plant manager. 
Laundries, 1100 Sherman Avenue, Elizabeth, New Jersey. 


CONSULTANTS 





or individual prob- 
family, industrial, 


Surveys of complete plants, single departments, 
lems. Any type laundry—commercial, linen supply, 
institutional. Al] phases including methods, incentives, layouts, produc- 
tion controls, mechanical, chemical, textile’ HARRY COHEN, LAUN- 
DRY MANAGEMENT CONSULTANT, 745 Fifth Avenue, New York 22, 


N. Y. Tel.: Eldorado 5-1353. 1619-95 


60 


Wholesale leather and suede cleaning, redyeing, refinishing. Hun- 
dreds of satisfied customers in every state. Open account. Try our 
exclusive DAVOTEX process. You will become a regular customer. 
C. O. D. CLEANING & DYEING CO., 1430 Harrison St., Davenport, 
aS ER a COS Ng ee Pe RI ee 654-13 
SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ‘‘FRENCH- 
TEX" process. LaFRANCE DYE HOUSE, 7606 Carnegie Ave., Cleveland 
3, Ohio. ‘‘Member of the S. L. R. A.’’ 2239-13 
FROM OUT OF THE WEST, comes suede & leather work at its BEST. 
RICHARD KELLEY’S MEL-O-FLEX SUEDE & LEATHER REFINISHING 
SERVICE, 500 West Grand, Oklahoma City 2, Okla. Member N.1.D. and 
2.8: A. 2270-13 





REPAIRS — PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 
men. Full line of Asher ironers rebuilt by men who know how. BAEHR 
LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 1298-37 


MACHINERY FOR SALE 


AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS.-LAN- 


DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N.Y. 
6766-4 











8-ROLL 120” AMERICAN and TROY IRONERS, REBUILT IN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 
Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 
CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 


TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 


AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS. 


COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE, CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y. 
9318-4 
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MACHINERY FOR SALE (Cont'd) 





40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y. 598-4 
MONEL METAL WASHERS. AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30x 48”, 30x30”, 24x36”, 24x24”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck St., Brooklyn 6, N. Y. 693-4 
60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 600-4 
HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 
AMERICAN 120”, 12-ROLL I[RONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
N. Y. 647-4 
48’ HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 
Five 42x84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 


MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 


CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 
2-ROLL 100”, 110” and 120” AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-I ANDAU Laundry 
Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 
PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 
PROSPERITY LATEST TYPE SPORT SHIRT UNIT, complete with TUMBLER 
AND DRYSET VACUUM UNIT. Used less than one year. Equal to new 
in every respect. Cummings-Landau Laundry Machinery Co., 305 Ten 
Eyck St., Brooklyn 6, N. Y. 1537-4 
AMERICAN MASTER CASCADE, DOUBLE-END-DRIVEN, CONVERTED 
TO SILENT CHAIN DRIVE AND ‘’V’’ BELT DRIVE AT MOTOR, 44 x 96”, 
44x 108", 44% 120" MONEL METAL WASHERS with 3 and 4 pockets. 
CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1726-4 
AMERICAN STREAMLINED 6-ROLL IRONER, WITH HAMILTON SPRING 


PADDED ROLLS AND VACUUM DEVICE, IN NEW MACHINE CONDI.- 
TION. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1729-4 



































CABINET SLEEVERS, PROSPERITY AND AMERICAN WITH MEASURING 
DEVICE. READY FOR PROMPT DELIVERY. CUMMINGS-LANDAU, 305 
Ten Eyck Street, Brooklyn 6, N. Y. 2112-4 





All metal bundle trucks, with rubber castings in A-1 condition, Size: 
63” long, 56” high, 16” deep. $35.00 each. ADDRESS: Box 2084, 


THE LAUNDRY JOURNAL, 4 
PANTEX, HOFFMAN MODEL X AND PROSPERITY MODEL EZD AIR- 
OPERATED DRYCLEANING PRESSES. THOROUGHLY REBUILT. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 
6, N. Y. 2178-4 


3—42 x 84” AMERICAN CASCADE UNLOADING WASHERS, two-com- 
partment, 2-door cylinders, 220 v. 3 HP. 60 cycle electrical equipment. 
Not rebuilt but in good operating condition, CUMMINGS-LANDAU, 
305 Ten Eyck St., Brooklyn 6, N. Y. 2202-4 


20”, 26”, 26” and 50” EXTRA-DEEP AMERICAN, FLETCHER, PELLERIN, 


TROY EXTRACTORS. Motor-driven. Some with NEW electrical equip- 
ment. Copper or stainless-steel baskets. READY FOR PROMPT DELIV- 


ERY. CUMMINGS-LANDAU, 305 Ten Eyck St., Brooklyn 6, N. Y. 2222-4 
20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. Talley 
Laundry Machinery Co., Greensboro, N. C. 1267-4 
UNIPRESS TWO-GIRL SHIRT UNIT, rebuilt. 
Co., Greensboro, N. C. 


30 x 30 AMERICAN STAINLESS-STEEL WASHERS, 
Talley Laundry Machinery Co., Greensboro, N. C. 























‘Gules Sonate Snead 
1977-4 





excellent enna, 
1278-4 





condition. TALLEY 


AMERICAN IRONER, 2-roll 100”, rebuilt in A-1 
1804-4 


LAUNDRY MACHINERY COMPANY, _ Greensboro, N.C. 


Five TROY 48” open-top extractors at a bargain price. TALLEY LAUN- 
DRY MACHINERY COMPANY, Greensboro, N.C. 1806- 4 





PROSPERITY por AJAX air- deena utility presses. TALLEY LAUNDRY 
1808-4 


sneatanmateventad COMA, Greensboro, N. C. 





42 x 84 por 42 x 9% AMERICAN and HOFFMAN rebuilt washers—in ex- 
cellent shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, 
N. C. 1611-4 


36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1279-4 


HOFFMAN X MODEL PRESSES, factory rebuilt. Talley Laundry Machin- 
ery Co., Greensboro, N. C. 1260-4 








40” and 48” AMERICAN all stainless- steel open-top eitvachess—~pacteat 
shape, TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 

1802-4 
CALL! WRITE! WIRE! “DON’T DILLY-DALLY, CALL TALLEY.” We 


have a — stock of late model rebuilt laundry and drycleaning 
. Low terms to suit youl TALLEY LAUNDRY MACHINERY CO., 








AMERICAN, TROY AND SMITH-DRUM MONEL METAL WASHERS. 
MOTOR-DRIVEN, 42x96” 2-POCKET and 3-POCKET; 42x72” 2- 


POCKET, CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 
1730-4 


48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 


ELECTRICAL EQUIPMENT AND NEW 3.-, 6-, or 9-COMPARTMENT 
STAINLESS STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 


ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 
6—AMERICAN SUPER-ZARMO DUCK COAT PRESSES; 4 AMERICAN 


FOLDMASTERS, EITHER FOR 7” or 8” FOLD, CUMMINGS-LANDAU, 


313 Ten Eyck St., Brooklyn é, N. Y. 1733-4 


ONE~AMERICAN FULLY AUTOMATIC WASHWHEEL FORMULA CON- 


TROL MODEL 050M. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck Street, Brooklyn 6, N. Y. 1900-4 














Power Circle, rebuilt. TAL- 
1803-4 


PROSPERITY 51” wearing apparel presses. 
LEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 





16 x 100” AMERICAN 41210 RETURN-FEED FLATWORK IRONERS. 
MOTOR-DRIVEN. PROSPERITY POWER CIRCLE AND AMERICAN SUPER 
ZARMO 51” TAPERED PRESSES. VERY REASONABLY PRICED, CUM- 


MINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 2109-4 


40” AMERICAN, TOLHURST, TROY DIRECT MOTOR-DRIVEN EXTRAC- 


TORS. CUMMINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 
2110-4 








S NATIONAL FANTOM FAST MARKING MACHINES AND 5 LISTING 
MACHINES. CUMMINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, 
N. Y. 2116-4 


GREENSBORO, N. C. 2052-4 
PROSPERITY CABINET SLEEVERS—late models. 
CHINERY, GREENSBORO, N. C. 

PROSPERITY 2007 A AUTOMATIC ‘OPEN- END ‘WASHERS—Just ouskoodl 
TALLEY LAUNDRY MACHINERY, GREENSBORO, N, C . 2054-4 
PROSPERITY 8-ROLL x 132” IRONER—excellent shape. TALLEY LAUN- 
DRY MACHINERY, GREENSBORO, N, C. 2057-4 


PROSPERITY TWO-GIRL SHIRT | UNITS, : rebuilt ¢ and querenteed. TALLEY 


LAUNDRY MACHINERY, GREENSBORO, N. C. 2058-4 


TALLEY LAUNDRY MA- 
2053-4 

















20” HUEBSCH HANDKERCHIEF IRONERS with flufiers, like new. TAL- 


LEY LAUNDRY MACHINERY, GREENSBORO, N, C. 9059-4 


Six- Six-roll 1 120” AMERICAN and TROY rebuilt ironers. TALLEY LAUNDRY 
MACHINERY, GREENSBORO, N. C. 2063-4 
PROSPERITY 51” wearing appare) presses. Power Circle, rebuilt. TALLEY 
LAUNDRY MACHINERY, GREENSBORO, N. C, 2065-4 
36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. TALLEY LAUNDRY 
MACHINERY, GREENSBORO, N, C. 2066-4 
HOFFMAN X MODEL PRESSES, factory rebuilt. TALLEY LAUNDRY MA- 


CHINERY, GREENSBORO, N, C. 2067-4 


AMERICAN al] stainless-steel open-top extractors—perfect 
2068-4 

















40” and 48” 


shape, TALLEY LAUNDRY MACHINERY, GREENSBORO, N. C, 


Unipress and Prosperity cabinet sleevers—iate models. ‘ADDRESS: Box 


2174, THE LAUNDRY JOURNAL. 4 








54 x 120” C/L REBUILT MONEL METAL WASHER, NEW DOUBLE END 
ROLLER CHAIN DRIVE, NEW C/L EVERTITE DOORS, DIRECT MOTOR- 
DRIVEN THRU ‘‘V" BELT. EQUAL TO NEW IN EVERY RESPECT. CUM- 
MINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 2111-4 


NOVEMBER, 1960 


Like new ““Prospertrol.”” Fully automatic ientaehiaad: ‘eontucle. Govern- 
ment cost $2,675—while they last $285 each, You can’t afford to let this 


bargain go. Call or write: Talley Laundry Machinery Co., Greensboro. 
N. C. 2175-4 





MACHINERY FOR SALE (Cont'd) 





Just arrived! A number of 42x72 American and Hoffman washers in 
Excellent buys! Talley Laundry Machinery Co., Greens- 
2176-4 


A-1 condition. 
boro, N. C 

Ais-tkiven New =e 
Cheap! Talley Laundry Machinery Co., 


ASHER ironers 48 x “120, 32 x 120. Rebuilt, Rig stock, terms. heciee Laun 
dry Machine Company, 29 Calumet Street, Newark 5, N. J. 2240-4 


mushroom drycleaning presses. 


Greensboro, N. C. 


Like new 


2177-4 


Two—42 x 84” ELLIS two- pocket UNLOADING ‘WASHERS, enenEpeee x 54” 
AMERICAN two-pocket UNLOADING WASHER. Two—50” ELLIS Notrux 
extractor. One—PURKETT 72” hot shake-out tumbler with conveyor. 
One—AMERICAN small-piece folder. CHICAGO USED & NEW LAUN.- 
DRY EQUIPMENT CO., INC., 3128 West Lake Street, Chicago 12, Illinois. 
NEvada 8-7764. 2136-4 


One—SUPER | 2-rol] 120” chest- “type steam- heated return ironer—factory 
rebuilt. One—Used 6&-roll 120” chest-type ironer. SUPER LAUNDRY 


MACHINERY COMPANY, 1113 West Cornelia Avenue, Chicago 135, 
Niinois. 2137-4 


STAINLESS STEEL CONTAINERS FOR 50”, 54’ \DING EX- 





54” & 60” UNI UNLOADING EX- 
TRACTORS IN VERY GOOD CONDITION AND READY FOR IMMEDIATE 
DELIVERY. THESE CONTAINERS AVAILABLE BECAUSE EXTRACTORS 
CONVERTED TO C/L SLING RING OPERATION, CUMMINGS-LANDAU, 
305 Ten mui Street, menestecded s BF. 2365-4 


120” AMERICAN 2-LANE TYPE 102 FOLDERS. REBUILT EQUAL TO NEW 
IN EVERY RESPECT. IMMEDIATE DELIVERY. CUMMINGS-LANDAU, 305 


Ten Eyck St., Brooklyn 6, N. Y. 2371-4 
UNIPRESS BAS CABINET SHIRT BOSOM PRESS. REBUILT EQUAL TO 
NEW. CUMMINGS-LANDAU, 305 Ten Eyck St., Brooklyn 6, N. Y. 2372-4 





1—Walter Haertel three-piece fur cleaner in good condition, no aici, 


$400. ARBENZ MACHINERY CO., 628 Sullivant Avenue, Columbus, Ohio. 
2381-4 





FOR SALE: REPLACEMENT STEAM CHESTS AND ROLLS FOR ALL MAKE 
CHEST-TYPE FLATWORK IRONERS. CHICAGO USED & NEW LAUNDRY 
EQUIPMENT CO., 3128 W. LAKE STREET, CHICAGO 12, ILLINOIS. 2385-4 


WESTERN ‘EAGLE { fully automatic 704 petroleum < drycleaning unit. TAL- 
LEY LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, 
Greensboro, North Carolina. Phone: BRoadway 4-1594. 2390-4 





PROSPERITY 7A drycleaning unit with Synth-O-Saver. TALLEY LAUN- 
DRY MACHINERY COMPANY, 1156 Battleground Avenue, Greensboro, 
North Carolina. Phone: BRoadway 4-1594. 2391-4 


TALLEY LAUNDRY MACHINERY 
Greensboro, North Carolina. 
2392-4 


TALLEY LAUNDRY MA- 
Greensboro, North 
2393-4 


UNIPRESS two-girl shirt unit, rebuilt. 
COMPANY, 1156 Battleground Avenue, 
Phone: BRoadway 4-i1594. 


Metal washers all sizes thoroughly rebuilt. 
CHINERY COMPANY, 1156 Battleground Avenue, 
Carolina. Phone: BRoadway 4-1594 


rebuilt, A-1 condition. TALLEY LAUN- 
1156 Battleground Avenue, Greensboro, 
2394-4 


AMERICAN ironer, 2-roll, 100”, 
DRY MACHINERY COMPANY, 
North Carolina. Phone: BRoadway 4-1594. 


open-top extractors at a bargain price. TALLEY LAUNDRY 
1156 Battleground Avenue, Greensboro, North 
2395-4 


5—TROY 48” 
MACHINERY COMPANY, 
Carolina, Phone: BRoadway 4-1594. 


HOFFMAN, PROSPERITY and AJAX airddtven 
presses. TALLEY LAUNDRY MACHINERY COMPANY, 
Avenue, Greensboro, North Carolina. Phone: BRoadway 4-1594. 


utility drycleaning 
1156 Battleground 
2396-4 


42 x 84 and 42 x 96 AMERICAN and HOFFMAN rebuilt washers, stain- 
excellent shape. TALLEY LAUNDRY MACHINERY COMPANY, 
Greensboro, North Carolina. Phone: BRoad- 

2397-4 


less-steel, 
1156 Battleground Avenue, 
way 4-1594, 


& 54” wearing apparel presses, Power Circle and air- 
TALLEY LAUNDRY MACHINERY COMPANY, 1156 
Greensboro, North Carolina. Phone: BRoadway 

2398-4 


PROSPERITY 51” 
driven, rebuilt. 
Battleground Avenue, 
4-1594. 





like new. TALLEY LAUNDRY MA- 
Greensboro, North 
2399-4 


36 x 30 HUEBSCH gas-fired tumblers, 
CHINERY COMPANY, 1156 Battleground Avenue, 
Carolina. Phone: BRoadway 4-1594. 


TALLEY LAUNDRY MA- 
Greensboro, North 
2400-4 


HOFFMAN X Mode! presses, factory rebuilt. 
CHINERY COMPANY, 1156 Battleground Avenue, 
Carolina. Phone: BRoadway 4-1594. 


TALLEY 
Avenue, 
2401-4 


40” AMERICAN al! stainless-steel open-top extractors, perfect. 
LAUNDRY MACHINERY ~SMPANY, 1156 Battleground 
Greensboro, North Carolina. Phone: BRoadway 4-1594. 


62 


AMERICAN cabinet sleever with measuring device, late model. TALLEY 


LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, Greens- 
boro, North Carolina, Phone: BRoadway 4-1594. 2402-4 


PROSPERITY 2007 automatic open-end washers. TALLEY LAUNDRY 


MACHINERY COMPANY, 1156 Battleground Avenue, Greensboro, North 
Phone: BRoadway 4-1594. 2403-4 


Carolina. 
PROSPERITY 8-roll, 132” ironer—excellent condition. TALLEY LAUNDRY 
MACHINERY COMPANY, 1156 Battleground Avenue, Greensboro, North 
Carolina, Phone: BRoadway 4-1594. 2404-4 


PROSPERITY 2-girl shirt unit, Power Circle, rebuilt and guaranteed. 
TALLEY LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, 
Greensboro, North Carolina. Phone: BRoadway 4-1594. 


6-roll, 120” AMERICAN and TROY rebuilt ironers. TALLEY LAUNDRY 
MACHINERY COMPANY, 1156 Battleground Avenue, Greensboro, North 
Carolina. Phone: ee 4-1594. 2406-4 


AMERICAN SYLON streamlined ironer, rebuilt. TALLEY 
1156 Battleground Avenue, Greens- 


2407-4 


8-roll, 120” 
LAUNDRY MACHINERY COMPANY, 


boro, North Carolina. Phone: BRoadway 4-1594. 


TALLEY LAUNDRY MACHINERY 


Greensboro, North Carolina. 
2408-4 


42 x 84 TROY streamlined washer, 


COMPANY, 1156 Battleground Avenue, 
Phone: BRoadway 4-1594. 


UNIPRESS wearing apparel presses—51” and mushroom presses. TALLEY 
LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, Greens- 
boro, North Carolina. Phone: BRoadway 4-1594. 2410-4 


44 x 84 fully automatic ROBOT washers like new—with pe injection. 
TALLEY LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, 
Greensboro, North Carolina, Phone: auntatied 4-1594. 2411-4 


54” Fletcher Twintainer extractor with two sets Pr containers. TALLEY 
LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, Greens- 
boro, North Carolina. Phone: BRoadway 4-1594. 2412-4 


Ajax 2-girl automatic shirt unit. Cabinet Siete: body and yoke press. 
Cabinet sleever, collar and cuff press and folding table. American 100” 

2-roll chest-type ironer, motor driven. ADDRESS: Box 2493, THE LAUN- 
DRY JOURNAL. -4 


5—THERMO-SEAL MARKING machines. 4 units are 3 years old—1 unit 2 
years old. Good condition. In operation now. Reasonable. Contact—A. B. 
Swan Laundry, 804 Mt. Vernon Avenue, Columbus 3, Ohio. 

2424-4 


Johnson, 


120 HP, condition excellent. Complete 


Four HRT boilers—90 HP to 
double-unit Permutit water treatment plant. Condition very good. Priced 
low for quick sale. Liberty Drilling & Pump Company, Box 830, Missoula, 


Mont. 2431-4 


Three compartments. Contact 
Manchester, New 
2441-4 


Abe Cohen blanket washer for sale. 
Crystal Laundry and Dry Cleaners, 213 Union Street, 
Hampshire. Telephone NAtional 4-4374. 

For sale: One 42 x 84, 2- oii Norwood Cascade washer; one 36 x 54 
2-pocket Norwood Cascade; one 42 x 84 4-pocket Cascade; one 44-x 120 
4-pocket Master Cascade; two 50 inch Notrux Troy extractors. Four sets 
50-inch containers. All may be seen in operation at Crystal Laundry, 
213 Union Street, Manchester, New Hampshire. 2442-4 
Laundry equipment liquidation sale: One - 42x36 metal washer, $400; 
one - 42x84 metal washer, $1,000; two - extractors 1/40” 1/48”, $3,500 
each; 1-75 HP. boiler, includes pump, burner, controls and return 
system, $1,500; 1 -two-girl Unipress shirt unit, $1,000; one complete 
drycleaning unit - includes 3 wool press, washer, extractor, filter, etc., 
$1,000; 1-cylinder-type ironer (needs some work), $200; 1 - 3-piece 
American wearing apparel unit; $450; 1-piece Pantex wearing apparel 
unit, $300; 2-50 lb. tumblers, $150 each; 1 - Hammond 50 lb. open-end 
washer, $300; 1-6-roll American flatwork ironer, $2,500. Equipment 
located at 516 Harrison St., Monroe, La. Call: L. E. Everitt—FAirfax 
2-2664. 2443-4 


Braun washer-extractors, two - 60x44 inch, 275 lbs. each; one 44x42 inch, 
200 Ibs.; 220 volts, 60 cycle, 3-phase, 3-compartment cylinder, equipped 
with full automatic controls. Perfect mechanical condition. Available 
immediately at tremendous saving in price. ADDRESS: Box 2444, THE 
LAUNDRY JOURNAL. ~4 
JOURNAL 
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MR. MANUFACTURER: 


Here are a few typical articles 
appearing in this current No- 
vember issue—the type of 
material that makes THE 
LAUNDRY JOURNAL the 
first choice of progressive 
laundry management. 


@ SALES TRENDS: 
How’s Business? 


@ PRODUCTION: 


Flexible Conveyor 
System 


FLEET 
MAINTENANCE: 


Cost Control 


ENGINEERING: 
Watch Those BTU’s 


A SPECIAL REPORT 
ON THE YOUNG 
MEN’S CONFERENCE 


Valuable, down-to-earth, 
how-to-do-it articles like 
these appearing each month 
in THE LAUNDRY 
JOURNAL provide top 
management with the tools 
they need to perform their 
everyday functions. 


Just as important is the latest 
information on equipment 
and supplies that only you 
can provide in the pages of 
the magazine that ranks #1 in 
reader preference—THE 
LAUNDRY JOURNAL. 


THE 
LAUNDRY 
JOURNAL 


466 Lexington Ave. 
New York 17, N. Y. 
ORegon 9-4000 











AEC Address 
To the Editor: 

I recently read with great interest a 
reprint of an article which appeared 
in your magazine, entitled “Nuclear 
Laundering.” 

I want to obtain more information 
from the Atomic Energy Commission 
about requirements for setting up a 
nuclear laundry. Please send me the 
address of the Department of the AEC 
to which I would write. 

J. H. Reicu 
Standard Overall Service, Inc. 
Irvington, N. J. 


Write to: U. S. Atomic Energy 
Commission, Washington 25, D. C. 
Attention: Robert E. Brinkman, Senior 
Licensing Reviewer, Isotopes Branch, 
Division of Licensing and Regulation. 

—EpIToR 


About Splitting Aprons 

To the Editor: 

Re: Cousins, Ltd. 
Their problem _ is 

much as they report it is not confined 

to any one of the five ironers they op- 

erate. So that would seem to elimi- 


peculiar, inas- 


nate possible mechanical malfunction 
(all the ironers could not surely be 
out of correct mechanical adjustment 
at one time). 

Without being on the premises to 
study the travel of the aprons and to 
examine the apron duck, it is rather 
difficult to make reasonable sugges- 
tions.... 

Without intention of jeopardizing 
the seller of the ironer aprons nor 
the manufacturer of the duck, I would 
suggest that Cousins make a fair com- 
parative test by installing two or more 
competitive makes or brands _ of 
aprons. But, keeping in mind that 
one apron which runs satisfactorily 
does not mean a replacement of the 
same brand will not revert back to 
the same trouble described. 

Any mill may, unintentionally, run 
off a “warp” of apron duck on a loom 
—wherein the woven fabric would 
not be up to their regular standard 
of construction. Several 100-yard rolls 
usually comprise a “warp” of a width 
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Let’s Hear from You... 
We welcome your inquiries, your 
views about every phase of the laun- 
dry industry, your problems and your 
solutions to problems. 


Address letters to: 
The Editor 
The Laundry Journal 
466 Lexington Avenue 
New York 17, N. Y. 


of wide numbered duck. (Looms de- 
velop mechanical defects, at times, 
just as ironers do. ) 

Wide numbered duck, in the cate- 
gory of Nos. 3, 4, 5 and 6 “Standard” 
construction (according to specifica- 
tions and allowable tolerances set up 
by the U. S. Bureau of Standards) 
was originally made for freight and 
Pullman RR car rooftops and other 
commercial and industrial uses. Such 
was not designed especially for iron- 
er aprons. But for years—and as of 
now—“ certain Standard 
numbered wide duck have continu- 
ironer 


brands” of 
ally proven satisfactory for 
aprons. 

Numbered wide duck in Nos. 2, 3, 
4 and 5 weights, designed specifically 
for ironer aprons, are definitely a 
warp construction with the warp ar- 
ranged in number (and count) and 
twist of yarns being “tensilely” su- 
perior in strength compared with the 
filling (or weft) of the construction. 
The warp (or lengthwise) is built up 
in strength and stretch resistance, as 
the pull and stress are mainly on the 
warp or length of the clipper-laced 
apron. 

To weave a  “warp-with-extra- 
strength” apron duck, a premium is 
charged by the weaver or manufac- 
turer. Such constructions are superior 
in life expectancy to any Standard 
duck construction. 

If the manufacturer really wants to 
eliminate practically all the “bow” in 
the weave the “filling” is 
driven into the warp), it can be done. 
Then the filling yarns are, practically, 
in a straight line across the width of 
the duck. 

On cutting of ironer aprons there 
are two schools of opinion: Some cut 
“with the thread,” following the filling 


(where 


threads across the width of the duck; 

others make a “square” cut. Both will 

argue they are right. Apron troubles 

occur—at times—with either method. 

But many things can cause apron 
troubles. 

SAMUEL A, OBITZz 

Gibraltar Fabrics, Inc. 

Brooklyn, N. Y. 


More on Splitting Aprons 
To the Editor: 

Apparently, Cousins, Ltd. (Halifax, 
Nova Scotia), is having quite a prob- 
ICM. 5 

What may be happening is this: (1) 
The aprons may be running faster 
than they should; (2) there may be 
a lack of control, causing the aprons 
to go to one side; or (3) they may 
be leaving full pressure on the ironer, 
when work is not running through. 

Possibly these suggestions might 
help your good friends up there. 

W. A. MICHIE 

Sales Manager, Revolite Division 
Raybestos-Manhattan, Inc. 

New York, N. Y. 


A Good Start 


To the Editor: 

As we just started with the laundry 
business a few months ago, we would 
very much like to have the latest in- 
formation concerning this industry. 

We will appreciate your telling us 
how much a subscription for two 
years of your JouRNAL would cost. 

Please send us this information as 
soon as possible so as to be able to 
send you our check by return mail. 

WILLIAM GIESECKE 
Manager, Lavita, S.A. 
Mexico City, Mexico 


Wants Psych Series 
To the Editor: 


Please send me six copies of Dr. 
Ernest Dichter’s three-part article on 
“The Psychology of Textiles.” 

PETER PANO 

Management and Production Engineer 
Linen Supply Association of America 
Chicago, Il. 
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#) BEFORE 


Compactness and 


= cleanliness with 
\ 4 the Ellis System 


Here are some before and after pictures that show 
the big change in plant “housekeeping” when 
Clean Linen Service of Gulfport modernized their 
washing operations with Ellis equipment. 


Two big Ellis Washers (54 x 108 Open-Pocket Un- 
loading Type), were installed complete with full 
automatic contrels including the Ellis Central 
Supply System. 

Instead of the messy back-room storage, all the 
washing supplies are now delivered from sanitary 
tanks direct to the individual washers, automati- 


West-ful conditions cally metered and timed to the required formula. 


means higher costs . , 
No more wasted supplies nor costly cleanup time 


i —washers are serviced accurately and faster— 
Ellis engineers design and loaded and unloaded in record time—lower oper- 
build @ modern line of wash- ating and maintenance costs—greater capacity in 

minimum space—work always uniform—and a big 


room equipment for large saving in man-hours. 
and smal! plants 


These are real proven economies that 
show up on your profit sheet. 


Ae ELLE RIERG 


2444 NORTH CRAWFORD AVENUE 


itr A Tad CHICAGO KE TE oT 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., 1786 N. Spring St., Los Angeles 31, Calif. 











to ensure success from | 
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al owls product for every washing operation 


sours 
NEUBRITE 
FeSOLV 
NEUSOL 
NEULIN 
starches 
PERFECT FINISH 
INSTANT FINISH 
FLEXI-FINISH 
LINEN FINISH 
soap 
builders 
ESCOLITE* 
ESCOLLOID* complete 
ESCOLIN* detergents 
ESCOL 77* DRISUDZ* 
SUPER DESOIL* 
SOL-ESCO* 
synthetic 
detergents 
COLESCO* 
COG Sted* 
regenerator LAUNTEX? 
ESCOFOS* 
bleach 


DRY CHLORESCO* 


detergent 
silicates 
DRYMET* 
DRYSEQ* 
DRYORTH* 
CRYSTAMET* 


Successful laundry operators depend on consistent 
quality to build and maintain customer confidence. 
Cowles helps you achieve this with ‘‘matched 
detergency,"’ a full line of compatible washroom products 
specially formulated to work well together. Continuing 
research and development, with competent field service 
by your Cowles Technical Man, brings matched 
detergency to bear on your toughest laundering problems. 


You get thorough washing with Cowles detergents 

that meet your specific conditions of use; you get efficient 
neutralization with any of our special-purpose sours; 

and you get superior finishing with our complete 

\ine of high quality starches. And don’t forget — 

all Cowles products can be ordered in combination to 


give you the benefit of quantity price. 


Ca)) your Cowles dealer today . . . place your order for 


a complete line of quality controlling laundry supplies for 
new success from START TO FINISH! 
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ESCOMO BLUE* 


(CR, NE & A) 


*REGISTEREO 


75th Auniversary 
CHEMICAL COMPANY 





7O16 Euclid Ave. + Cleveland 3, Ohio 
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